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CIMdata News 

Collaboration: Did They Respond Yet? (Commentary) 

25 July 2017 

Key takeaways: 

 Collaboration between aerospace and defense OEMs and their design chain suppliers has been 

identified as a chronic pain point by the OEMs, i.e., point of friction impeding information flow 

through the product lifecycle. 

 CIMdata research has revealed that, in general, A&D OEMs and their partners have no system 

in place to record and track collaboration inquiries. 

 Establishing an inquiry and response tracking system between collaboration entities is a simple, 

low cost investment that would go a long way to alleviating this chronic pain point. 

Over the past two years CIMdata has participated in collaboration research together with a number of 

aerospace and defense (A&D) OEMs—members of the A&D PLM Action Group.1 Admittedly the focus 

of the research centered on the preparation and transfer of product 3D model geometry and part 

manufacturing information (PMI) between collaboration partners. In this particular study those partners 

were the OEMs and their Tier 1 suppliers. However, the investigation also looked at the software and 

hardware collaboration environment and workflow processes used by the OEMs. Among the challenges 

that were uncovered, one process-related issue stood out as intriguingly bothersome—typically, the 

OEMs and the suppliers had no system in place to record and track collaboration inquiries between 

themselves. CIMdata sees this as an opportunity for the companies to immediately improve their 

collaboration efforts by installing a simple, easy to use workflow tracking tool. 

Goals and Methodology 

CIMdata worked together with the A&D PLM Action Group members to conduct this research on 

                                                 
1
 The A&D PLM Action Group is an association of aerospace and defense OEMs and Tier 1 suppliers who jointly address 

shared PLM-related challenges in the industry. For more information, see 

http://www.cimdata.com/en/memberships/aerospace-defense-plm-action-group. 

http://www.cimdata.com/en/memberships/aerospace-defense-plm-action-group
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global collaboration processes, data formats, and other collaboration aspects applicable to A&D global 

product design activities and design partner collaboration. The research was done in two phases, each 

taking approximately 12 months. The work was intended to develop recommendations that the A&D 

PLM Action Group members can pursue to improve their collaboration capabilities, including a draft 

direction statement that the members can use to influence solution providers’ future developments.  

In Phase 1, the Group commissioned CIMdata to develop a taxonomy of product development 

collaboration, and prepare a survey to capture a generalized characterization of PLM global 

collaboration as currently practiced and experienced within the extended A&D product development 

ecosystem of the A&D PLM Action Group member companies. In Phase 2, CIMdata was commissioned 

to conduct a deeper investigation of the high priority improvement areas identified in Phase 1, and to 

heighten confidence in the findings by gathering information from a broader, statistically significant 

community of OEMs and Tier 1 suppliers. 

The primary research method for Phase 2 was an online survey (offered in paper form as required) based 

on the PLM Global Collaboration Taxonomy that was developed and agreed with the A&D PLM Action 

Group members in Phase 1. The Phase 2 survey focused on those areas of the Taxonomy deemed of 

high potential for improvement as revealed in the Phase 1 study results. The survey was followed by 

telephone interviews of a subset of respondents to clarify and expand upon the information they 

provided. 

All research was done without disclosing any A&D PLM Action Group member’s individual practices 

or strategies to other members or to research survey respondents. The same level of confidentiality was 

applied to information from other survey respondent companies. 

Inquiry and Response 

Using the Collaboration Taxonomy the A&D PLM Action Group developed in Phase 1, the survey 

question we report on here dealt with a collaboration process step the OEMs called “Inquiry and 

Response.” Within the taxonomy this process step was defined as follows: “Resolve issues or questions 

raised by recipient; locate and provide additional data as required; maintain transaction log of each 

interaction.” The OEM members indicated that it was often the case during a development program that 

either one of their engineers or a supplier engineer would ask a question of the other about the most 

recent 3D product model data being shared or, in some cases, would ask for a piece of additional data. 

The key line of investigation in the Phase 2 survey was regarding the level of problems that were 

encountered in each process step. Survey respondents could select: none, minor, moderate, bad, very 

bad, or severe. In addition, if they responded with very bad or severe, they were asked to describe the 

issue and the impact. 

Invitations were sent to 164 individuals at 83 companies. In the end, 41 survey responses were received 

from 20 companies. Overall, CIMdata noted that the Inquiry and Response process step was one of the 

most poorly rated, and companies reported the lack of tools for tracking information requests and 

responses. They complained that tracking is usually manual, left up to the requesting engineer, and often 

results in duplicate data entry. One respondent noted “We tend to do this twice: in our system and in the 

customer/OEM/supplier system too. Duplicate [data] entry.” Another complained of having to submit 

multiple request reminders before getting a reply. In some instances, respondents suggested using a 

PLM solution tool that would log and track requests and responses between collaborating partners. In 

addition, it was noted that the solution should have the capability of escalating a request if a response is 

not forthcoming. 
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Recommendation 

CIMdata’s summary recommendation to the A&D PLM Action Group members was “an inquiry and 

response tracking system should be put in place between collaboration entities” for their next aircraft 

program. 

We suggested that the A&D membership should do a market review to identify any existing tools that 

can provide a solution to an inquiry and response tracking requirement. Most PLM solution providers 

already offer tools for recording and tracking data items as part of their workflow implementations. If an 

appropriate tool cannot be found, the A&D membership should work with their primary PLM solution 

providers to define and implement a collaboration inquiry and tracking tool that can be used between 

collaboration entities. The tool should have the ability to set timelines for when a response to an inquiry 

is expected and automatically notify identified individuals if the deadlines are missed. The tool should 

have the ability to generate reports of the responses to all closed inquiries and status of all open inquiries 

for management review. 

Looking across other industry segments, CIMdata believes these recommendations apply to any 

company doing product development working in collaboration with a supply chain. 

About CIMdata 

CIMdata, an independent worldwide firm, provides strategic management consulting to maximize an 

enterprise’s ability to design and deliver innovative products and services through the application of 

Product Lifecycle Management (PLM). CIMdata provides world-class knowledge, expertise, and best-

practice methods on PLM. CIMdata also offers research, subscription services, publications, and 

education through international conferences. To learn more about CIMdata’s services, visit our website 

at http://www.CIMdata.com or contact CIMdata at: 3909 Research Park Drive, Ann Arbor, MI 48108, 

USA. Tel: +1 734.668.9922. Fax: +1 734.668.1957; or at Oogststraat 20, 6004 CV Weert, The 

Netherlands. Tel: +31 (0) 495.533.666. 

Click here to return to Contents 

Siemens PLM Software’s Support for the Energy & Utilities Industry (Highlight) 

27 July 2017 

Siemens PLM Software, in conjunction with Siemens AG, is taking a fresh approach to solving 

challenges in today’s energy industry. To drive further progress, the company recently held an Energy 

Executive Council event in Houston, Texas, with attendance from key influencers throughout the 

industry, including independent oil companies (IOCs); oilfield services firms; oilfield equipment 

manufacturers; and engineering, procurement, and construction (EPC) firms. 

The energy industry has traditionally adopted highly customized engineering processes for developing 

projects, and has struggled to reuse design information from project to project as well as to integrate that 

information throughout the lifecycles of projects. Lack of information integration and reuse has resulted 

in higher costs due to errors and process friction, ultimately leading to longer, more expensive project 

cycles. Combined with problems with information handover from each successive stage in major capital 

projects, this sets the stage for annual efficiency penalties that an IOC will struggle to ever recover from. 

Siemens PLM Software has a long and successful track record of applying Product Lifecycle 

Management (PLM) to solve manufacturing challenges. CIMdata agrees strongly with Siemens PLM 

Software that the same technologies and processes can be applied to the energy industry with similar 

http://www.cimdata.com/
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success. Siemens PLM Software is in a strong position to bring these solutions to the energy industry—

in addition to its broader solutions for process and plant design, automation, and operations, its 

Teamcenter platform has a proven track record for supporting large-scale, complex PLM 

implementations and projects. Siemens PLM Software is also a major supporter of ISO 15926 which is 

designed to promote interoperability across projects involving authoring solutions from multiple 

providers. In CIMdata’s view, this latter point is especially important, since the greatest challenges for 

the energy industry exist on large-scale projects, which must balance the need for interoperability 

between project stakeholders with the protection of intellectual property. 

In an environment of persistently low energy prices, the energy industry is actively seeking solutions 

that optimize performance and reduce costs across their project lifecycles. The industry is going beyond 

the evaluation of capital expenditures (CAPEX) prior to commissioning and tightening operational 

expenditures (OPEX) post-commissioning. Instead, leading companies are beginning to look at total 

lifecycle expenditures (TOTEX). CIMdata believes that this focus on TOTEX will drive increased 

investment in information technologies and true lifecycle management. A relatively small investment in 

improved organization and interoperability for design and construction information can yield substantial 

TOTEX savings. 

Siemens PLM Software is actively addressing this market opportunity, and CIMdata looks forward to 

their efforts to replicate its success with PLM in the manufacturing industry by applying the same 

technologies and processes for a leaner, more competitive energy industry. 

Click here to return to Contents 

Acquisitions 

Aptos to Acquire TXT Retail 

24 July 2017 

Aptos, Inc. today announced that it has entered into a definitive agreement to acquire TXT Retail. 

The acquisition is expected to close September 2017 subject to customary closing conditions and will 

combine Aptos' best in class customer engagement and inventory management solutions with TXT 

Retail's best of breed merchandise lifecycle management suite. The extended solution footprint will 

address retailers' most critical business objectives: accelerating omni-channel transformations while 

cultivating customer loyalty in a time when "right product, right place, right time" has reached new 

urgency in competing against Amazon. 

The deal also expands Aptos' global presence; TXT Retail has 10 offices and more than 300 colleagues 

in key markets across Europe, North America and Asia-Pacific. 

"The acquisition delivers value to retailers and to Aptos. In recent years, Aptos has demonstrated its 

commitment to acquisitions that offer competitive advantage to its customers, by acquiring technologies 

that advance the realization of singular commerce and by establishing access to geographic markets in 

which customers hope to grow. The acquisition of TXT Retail accomplishes both; we are confident that 

this combination will lead to improved results for the customers and the overall business," said Jason 

Wright, a senior partner at Apax Partners, the private equity firm that owns Aptos. 

Following the acquisition's close, the combined customer base would include more than 1,000 retail 

brands. Currently, TXT Retail serves over 500 retail brands worldwide, including adidas, Build-A-Bear 

http://www.aptos.com/
https://txtretail.txtgroup.com/
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Workshop, Dior, Guess, Lacoste, Louis Vuitton, Sephora, Tesco, Tod's, Urban Outfitters and Zalando. 

Likewise, more than 500 retail brands across 40 countries rely on cloud-ready Aptos solutions. 

TXT Retail's solutions, which cover the full spectrum of activities in planning, designing, buying, 

distributing and delivering assortments through every stage of their lifecycle, are highly complementary 

to Aptos' core Merchandising and Enterprise Order Management technologies. 

"Aptos' planned acquisition of TXT Retail offers retailers a unique enabler in aligning omni-channel 

strategy with execution, fast-tracking the merchandise lifecycle, optimizing assortments, and ensuring 

consumer demand is met," said Noel Goggin, Aptos CEO and culture leader. "We are thrilled at the 

prospect of welcoming TXT Retail's customers and retail specialist colleagues to Aptos' growing, global 

family." 

"To succeed in today's demanding retail environment, you must fully understand your customers and 

profitably align your offerings with their preferences in every channel," said Simone Pozzi, TXT Retail 

CEO. "The combination of Aptos' customer engagement prowess with TXT Retail's integrated, end-to-

end merchandise lifecycle management solution will allow retailers to pursue the business 

transformations that are critical to their success while engaging customers differently, no matter when, 

where or how they shop."   

TXT Retail is based in Italy, with additional offices in Australia, Canada, France, Germany, Hong 

Kong, Singapore, Spain, United Kingdom and United States. The company is part of TXT e-solutions, 

an international group that is listed on the Italian Stock Exchange (TXT.MI). 

Click here to return to Contents 

OpenText to Acquire Guidance Software 

26 July 2017 

OpenText™ announced today that it has entered into a definitive agreement to acquire Guidance 

Software, the makers of EnCase® for forensic security, that includes digital discovery solutions and 

endpoint information security. 

The acquisition of Guidance is expected to complement the OpenText Discovery portfolio of software 

and services that provide search, extraction, classification, review and analysis of information, and to 

broaden OpenText Information Security capabilities through the addition of digital investigation, 

forensic security, and endpoint solutions. 

Terms of the Agreement 
Under the terms of the agreement, a newly formed, wholly-owned subsidiary of OpenText will 

commence a tender offer for all outstanding shares of Guidance Software for $7.10 per share in cash, for 

a total equity value of approximately $240 million, less Guidance Software's cash, for an enterprise 

value of approximately $222 million.  OpenText intends to fund the transaction with cash on hand plus 

existing short term debt facilities.(1)   

OpenText intends to commence the tender offer for all of the shares of common stock of Guidance 

Software within 10 business days. Pursuant to the agreement, the tender offer will be followed by a 

merger to acquire any untendered shares. The tender offer is subject to the tender of a majority of 

Guidance Software's shares and certain other customary closing conditions. The transaction is expected 

to close in the third quarter of calendar 2017. 

http://www.opentext.com/
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Click here to return to Contents 

Company News 

ANSYS Helps Startup Companies Worldwide Accelerate Product Development 

25 July 2017 

Hundreds of startup companies around the world are leveraging ANSYS engineering simulation 

technology to create innovative products that will change the way we live, work and play. From 

wearable robotic devices to remotely piloted aircrafts to motorized skateboards, ANSYS plays an 

integral role in making next-generation products a reality. 

As even the simplest products gain complexity, engineering simulation becomes more pervasive across 

the product lifecycle and into operations. While established companies use simulation, startups often 

forgo it because of limited funding, forcing them to rely on costly and time-intensive physical 

prototypes. Launched less than a year ago, the ANSYS Startup Programgives low-cost access to 

ANSYS' leading suite of engineering simulation products to startups around the world. The program has 

been an early success with startups, with hundreds joining since its inception. 

"Pervasive Engineering Simulation can play an unparalleled role in product development for companies 

large and small, regardless of industry," said Paul Lethbridge senior manager of the ANSYS Startup 

Program. "The ANSYS Startup Program lowers the barrier for young companies, empowering them 

with technology to compete against more established businesses. The program has made substantial 

progress during its first year, and we encourage more startups to join and take advantage of the power of 

engineering simulation from ANSYS." 

ANSYS simulation technology enables rapid iteration and minimizes design flaws, time and costs 

associated with physical prototypes — allowing startups to go to market faster, without exhausting their 

funding. 

"Using the ANSYS solutions, we drastically reduced the design time and costs associated with our 

aerodynamic and structural components," said Martin Zahariev Beng, lead aerodynamics engineer, 

DRONAMICS Ltd. A developer of cargo unmanned aerial vehicles (UAVs), DRONAMICS Ltd. used 

ANSYS tools to design, analyze and optimize the aerodynamics of its UAVs and to improve the 

vehicles' fuel efficiency. "With ANSYS technology, we reduced our design time by almost half and our 

development costs by an even larger margin. Every startup should aim for these kinds of results."  

"Discovery Robotics is a budget-constrained startup company developing complex systems and the 

ANSYS Startup Program has been a true enabler for getting to a manufacturable product in minimal 

time," said Larry J. Williams, vice president and chief technology officer, Discovery Robotics. 

Discovery Robotics leveraged ANSYS simulation technology to create an autonomous floor cleaning 

robot that makes commercial cleaning faster, safer and more affordable. 

ANSYS also partners with startup incubators and accelerators to provide their portfolio startups with 

access to the industry-leading suite of ANSYS simulation tools. ANSYS and the GE Africa Innovation 

Centre recently launched an open innovation challenge that provides emerging African manufacturing 

companies the opportunity to access ANSYS' multiphysics simulation portfolio. 

"The companies participating in our innovation challenge have the power to create a better future 

for Africa," said Günter Halfar, Innovation Centre leader, GE Africa. Through the program, African 

http://www.ansys.com/
http://www.ansys.com/About-ANSYS/startup-program
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startup companies use ANSYS software to design products that can be incorporated into the industries 

GE operates in Africa. "Leveraging ANSYS' industry-leading tools, the startups will bring their products 

to market faster and more cost effectively." 

Click here to return to Contents 

Applied Materials Announces Dan Durn to be Next Chief Financial Officer 

24 July 2017 

Applied Materials, Inc. today announced that Dan Durn will join the company as senior vice president 

on August 7, 2017 and assume the role of chief financial officer on August 24. Mr. Durn, 50, is currently 

CFO of NXP Semiconductors N.V. Bob Halliday, 63, will remain with the company to support a smooth 

transition and move to a new role focused on business development. Mr. Halliday is planning to retire 

towards the end of 2018. 

“Dan brings a tremendous combination of experience and knowledge that can help accelerate Applied’s 

strategy,” said Gary Dickerson, president and CEO. “These are exciting times as our markets are strong 

and getting stronger, Applied is better positioned than ever before and we have a great platform to drive 

sustainable profitable growth. Bob has done a terrific job as CFO and I’m confident that Dan is going to 

step in and help us reach new heights.” 

“I am very excited to be joining Applied Materials, a company that has terrific capabilities and is 

working in the sweet spot of the industry,” said Dan Durn. “I have a great deal of respect for Gary, Bob 

and the Applied leadership team, and I’m confident that we are going to do great things together. I can’t 

wait to get started.” 

Click here to return to Contents 

Boeing and Dassault Systèmes Announce Extended Partnership 

25 July 2017 

Dassault Systèmes and Boeing have extended their partnership. Boeing will expand its deployment of 

Dassault Systèmes’ products across its commercial aviation, space and defense programs to include the 

Dassault Systèmes 3DEXPERIENCE platform.  

This decision follows a competitive process that included the rigorous analysis of technical and 

functional capabilities, cost and business benefits across the value chain.  Boeing will deploy the 

3DEXPERIENCE platform in phases and rely on Winning Program, Co-Design to Target, Ready for 

Rate, Build to Operate and License to Fly industry solution experiences for aerospace and defense to 

deepen its end to end digital collaboration, design, engineering, analysis, manufacturing planning and 

shop floor execution capabilities throughout the enterprise.  

“Dassault Systèmes is proud to collaborate with Boeing as it embarks on another century of innovation 

with a partner it trusts.  Boeing not only leads the way in its own industry, but influences the progress of 

all industries across modern society,” said Bernard Charlès, Vice Chairman and CEO, Dassault 

Systèmes. “We are at the turning point of the industrial era, where we are shattering another industry 

paradigm.  The parallel exchange of data between virtual and real operations will transform the value-

adding chain into a value creation chain.  The entire 'extended' enterprise can continuously measure and 

control business processes for maximum efficiency and potential top line growth.  This is ‘Business in 

https://www.3ds.com/
http://www.boeing.com/
https://www.3ds.com/industries/aerospace-defense/winning-program/
https://www.3ds.com/industries/aerospace-defense/co-design-to-target/
https://www.3ds.com/industries/aerospace-defense/ready-for-rate/
https://www.3ds.com/industries/aerospace-defense/ready-for-rate/
https://www.3ds.com/industries/aerospace-defense/build-to-operate/
https://www.3ds.com/industries/aerospace-defense/license-to-fly/
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the Age of Experience.’” 

The 3DEXPERIENCE platform can reduce integration and support costs, improve productivity, foster 

new innovation, and aid in the introduction of best practice processes to deliver standard work across the 

value chain.  The 3DEXPERIENCE platform can not only simulate products and processes, but also find 

and eliminate potential risks and quality issues before production.  The platform’s single source of data 

across all applications will provide reliable and actionable real-time information and seamless 

communication throughout the entire enterprise and supply chain as well as across product generations.  

This digital continuity will improve data and analytics capabilities. 

“The decision to adopt Dassault Systèmes’ 3DEXPERIENCE platform is a key milestone in our digital 

transformation. This digital enabler provides global design and manufacturing capabilities that will fuel 

our second century,” said Ted Colbert, Chief Information Officer and Senior Vice President of 

Information Technology & Data Analytics, Boeing. “The value of this extended strategic partnership is a 

mutual desire to transform how Boeing connects, protects, explores and inspires the world.”  

Click here to return to Contents 

Compuware and Wipro Jointly Launch a Mainframe Center of Excellence 

25 July 2017 

Compuware Corporation today announced the launch of a Mainframe Center of Excellence (CoE) in 

partnership with Wipro Limited. The Mainframe CoE will be dedicated to helping large global 

enterprises better leverage their systems of record for competitive advantage in fast-moving digital 

markets. 

Enterprise IT leaders grapple with mainframe environments that are mired in traditional “waterfall” 

development, inadequately integrated into cross-platform DevOps workflows and foreign to the 

Millennials who will ultimately be responsible for the platform’s future. The innovative Mainframe 

CoE, which Wipro will operate, strengthens the company’s ability to transform customers’ mainframe 

environments and drive competitive advantage through the adoption of cross-platform Agile and 

DevOps best practices.   

Compuware is enabling Wipro technical consultants, via hands-on access to Compuware’s proven 

solutions and ongoing training, to establish industry-leading expertise in: agile development on the 

mainframe, integration of mainframe dev/test/release processes into multi-platform enterprise DevOps 

toolchains, and modernized workspaces that empower Millennials to effectively work with mainframe 

resources in the same manner as they work with other platforms. Wipro’s extensive experience along 

with this deep expertise of Compuware’s mainframe software, will provide an empirical foundation for 

the CoE’s best-practice recommendations. 

The collaboration also serves as another resource for continual improvement towards an Agile 

mainframe. With direct experience using Compuware’s products to discover better ways to leverage 

mainframe applications and data, Wipro can assist their enterprise clientele in achieving greater 

innovation throughput and quality that’s essential to competing in the digital age. 

Benefits to enterprise customers include: 

 Dramatically improved digital agility 

 Substantial reductions in mainframe TCO 

https://www.globenewswire.com/Tracker?data=uCUgAPhqCcOVZznuV0F1FBBNK0g1_Vmt1a0gZLlnDfen6e5gCyqdZNgCf9SSDCDHZTTJvaxpb_EODBEno_zya1MWKahhPMflA6a6YDeGjFk=
https://www.globenewswire.com/Tracker?data=HMnNg188aVU3vacOQpC6aCuByZ0gpfL96WYLZW5CS_cIB1-3-6YUf9Iw1anblOEMhW6c2vHhz_htuR43I0mLNA==
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 Greater business value and competitive differentiation from investments in mainframe 

applications, data and processing power 

 Successful transition of mainframe stewardship from Baby Boomers to less specifically 

mainframe-experienced Millennials 

For large global enterprises, mainframes are irreplaceable and invaluable systems of record. They are 

repositories of business logic, customer data and other intellectual property that have been carefully and 

continuously honed over many decades. Unfortunately, a combination of outmoded processes, tools and 

culture renders many enterprises incapable of quickly adapting their systems of record as necessary to 

fulfill the relentlessly changing needs of the business. 

This lack of speed is in marked contrast to the Agile, DevOps and Continuous Delivery disciplines that 

they have been able to apply to applications running on other platforms such as private and public 

clouds. This can greatly hamper competitiveness of large enterprises vis-a-vis smaller, nimbler 

companies. The new Mainframe CoE addresses this critical challenge by capturing and sharing best 

practices for optimizing mainframe agility and mainstreaming of the mainframe into broader multi-

platform enterprise architectures.  

“Compuware’s focus on mainframe Agility and DevOps enablement aligns with our own approach to 

mainframe applications. We believe this CoE will accelerate the digital journeys for our global clients 

especially those of large enterprises,” said Jatin Mehta, Head, Mainframe Application Services, Wipro 

Limited. “By leveraging Compuware’s technology in the context of a broader enterprise strategy for 

digital excellence, Wipro can substantially enhance our enterprise customers’ ability to innovate in a 

marketplace where rapid parity is a must,” he added. 

“Partnering with Wipro on a mainframe-centric CoE affords us a great opportunity to demonstrate 

exactly how our technology supports the kind of aggressive evolution enterprises absolutely must bring 

to bear on their mainframes. This will be key to their ability to survive and thrive in an innovation-based 

economy,” said Compuware CEO Chris O’Malley. “We look forward to a long and fruitful collaboration 

with Wipro—which clearly has tremendous visibility into both the nature of the enterprise’s current 

mainframe challenges and the path to helping these users overcome those challenges in a timely 

manner.” 

Click here to return to Contents 

Fujitsu Signs Strategic MoU with Telekomunikasi Indonesia for IoT and More 

26 July 2017 

Fujitsu Limited has yesterday signed a Memorandum of Understanding (MoU) with PT. Telekomunikasi 

Indonesia, Tbk. regarding a two-year strategic partnership, in which they will pursue the co-creation of 

digital businesses that leverage advanced network infrastructure in Indonesia. 

 

Based on the MoU, the two companies will move forward to apply cutting-edge technologies, such as 

the Internet of Things (IoT), to various fields, including smart cities, healthcare, manufacturing and 

logistics. Their joint initiatives will start from market research, planning and review of digital solutions 

that utilize the companies' respective strengths, and based on this groundwork, the development, 

verification, and co-creation of digital businesses. 

 

https://www.globenewswire.com/Tracker?data=O0s8ggwAZiNek6h-A8l9k761EdYPlw6810FHIUgg31cAQBTNS-VAkQGNB0v9XUUoRY7BI5cLk6BMbiyJ0tHe86E8qE3JDWIcJ4I368if7A3IBay1p9FxaLg9AERyWuXt


CIMdata PLM Industry Summary 

 Page 11 

The prevalence of smartphones and broadband networking that enables high-capacity communications 

have in recent years led to an enormous expansion in Internet usage in Indonesia. Being a country with a 

population of over 250 million, even further growth in the digitalization of society as a whole is 

expected. 

 

Now, working toward this development of Indonesia's digital society, Fujitsu, which continues to 

provide information and communication technology (ICT) solutions worldwide with the knowledge 

cultivated from 80 years of experience in network systems, and Telekomunikasi Indonesia, the largest 

telecommunications services company in the country, have agreed to co-create digital businesses. 

 

Based on this MoU, Fujitsu Limited and PT. Fujitsu Indonesia (Managing Director: Odi Handoko) will 

work together in partnership with Telekomunikasi Indonesia on the following initiatives: 

 

1. Verification of technical specifications, systems, and service performance related to advanced 

technology and solutions, such as IoT 

2. Assessment of business and service models, including market research 

3. Concept verification 

4. Service co-creation based on research and review 

Click here to return to Contents 

Gerber's Partner Danit Peleg Launches First Commercially Available 3D Garment 

27 July 2017 

Similar to the way iTunes disrupted and personalized the way we all consume music – 3D printed 

garments will revolutionize the way consumers buy clothes. Through the use of AccuMark 3D and 

YuniquePLM, Danit Peleg has brought a new limited edition bomber style jacket to market, available 

for purchase on her website danitpeleg.com. Each garment will be personalized with individual choices 

for color, lining and even a word embedded into the back of the jacket. 

"We are excited to help Danit bring 3D printed garments to the market and be a part of this incredible 

journey," said Elizabeth King, vice president of digital solutions, community and eco-system at Gerber 

Technology. "Our creative partnership has helped define a workflow in AccuMark 3D for the benefit of 

our customers who will transform the industry in the coming years." 

Gerber and Danit have been partnering on the future of 3D garments beginning with her senior project 

at Israel'sprestigious Shenkar College of Engineering and Design to her latest collection that was 

inspired by the painting 'The Birth of Venus,' including the bomber jacket that is now available on her 

website. In a limited edition of 100, this is the first commercially available 3D printed garment ever sold 

online. Customers have the opportunity to customize their own and Danit's team will print and ship it to 

their home. 

"With each collection, Gerber has helped me streamline my workflow to accelerate the 3D printed 

design process," said Danit Peleg. "My vision of the future is that you will buy your 3D print file and 

print your clothes at home or at a designated store." 

Click here to return to Contents 
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Infosys Wins Three Catalyst Awards at TM Forum Live 

27 July 2017 

Infosys today announced it participated in six of the 32 Catalysts at TM Forum Live - winning three of 

the seven Catalyst Awards at the annual flagship communications industry event, held in Nice, France. 

The Awards recognized Infosys' open innovation to co-create commercially viable prototypes of new 

digital services and business models. 

The three winning Catalysts:  

A platform for IoT and Anything as a Service: This Catalyst focused on how operators can attract 

ecosystem partners to co-create new digital services beyond connectivity through the platform business 

model. Infosys worked with Vodafone and was recognized for its outstanding performance. The focus 

was on delivering agility, experience and efficiency to communication service providers and exposing 

TM Forum Open APIs to third party developers to create new revenue streams enabled by network 

slicing, edge computing and a service marketplace. 

"This Catalyst has brought several leading industry players together to show how platform business 

models together with orchestration and closed-loop assurance can deliver innovative new services and 

new revenue streams to our industry," said Dr. Lester Thomas, Chief Systems Architect, Vodafone 

Group. "Infosys played an invaluable role in the overall architecture, and in particular, defining the 

Open APIs and contributing enhancements to the Open API programme." 

Joint Agile Delivery - Phase II: In this Catalyst, Infosys was recognized for 'Outstanding Use' of TM 

Forum Assets and worked with AT&T, Orange, Telecom Italia. This Catalyst has been recognized for 

continuing efforts towards contributing APIs and processes to TM Forum and has a vision for a 

'standardized and platform-based' approach to developing and delivering world-class software that 

capitalizes on cross-organizational synergies to dramatically improve time to market, quality and cost. 

"Seamless Joint Agile Delivery across complex partner ecosystem is going to be key for rapid service 

innovation, delivery and operations. Infosys, along with other major industry partners, collaborated on 

this catalyst to provide a standardized and platform based approach for service validation and service 

assurance for Virtual Network Functions (VNFs) and associated Network Services from different 

suppliers," said Michel Valette, Tests and Diagnostics Domain Manager, Orange & Stream Leader, 

Operations Centre of the Future, TM Forum. "Infosys leveraged their rich capabilities on machine 

learning and artificial intelligence to provide closed loop adaptive service assurance for dynamic 

network services coming from different partners." 

Logical Factory: Virtualizing Manufacturing for Agility: This Catalyst, developed with BT, Telecom 

Italia and TWI, built on a prior award-winning Catalyst - the Smart Industrial Manufacturing: Robots as 

a Service, which demonstrated the use of TMF's Open-APIs in the Industrial Internet-of-Things domain 

to order and configure Robots as a Service. In this enhanced version, the scope was expanded to the 

entire manufacturing and maintenance process lifecycle. TM Forum recognized this Catalyst project in 

the category for 'Outstanding Ecosystem Design' using CurateFx - TM Forum's digital ecosystem design 

and management SaaS solution. 

"We thank Infosys for being a key participant in our recent 'Logical Factory - Virtualizing 

Manufacturing for Agility' catalyst project which was demonstrated at the TM Forum Live! 2017. 

Infosys' contribution in this project enabled us to evolve in our approach to utilize innovative thinking 

around Industry 4.0, IoT, and connectivity to overcome current challenges in various manufacturing 

https://www.infosys.com/
http://www.tmforumlive.org/
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industries. Infosys' commendable effort and focus in developing the concept played a key part in the 

team winning the 'Outstanding Ecosystem Design Using CurateFx'," said Darren Williams, Welding 

Systems Lead, TWI. 

TMF Catalysts are quick, member-driven, proof-of-concept projects which leverage TM Forum's best 

practices and standards, connect service providers, technology suppliers, and global enterprises to create 

innovative solutions that address industry challenges. More than 100 member companies participated in 

the 2017 Catalyst projects which spanned across Open APIs, SDN & NFV, digital health, data 

monetization, customer experience management, smart cities, the Internet of Everything among others. 

Nik Willets, Chief Executive Officer, TM Forum said, "Infosys has made significant investments to 

enhance its knowledge base in new and emerging technologies. Winning three awards for Catalyst 

projects proves that Infosys is a knowledge partner capable of defining next-generation products and 

services for communication service providers. The company is also an early adopter of TM Forum's 

Open API initiative." 

Mr. Rajesh Krishnamurthy, President and Head of Energy, Utilities, Telecommunications and Services, 

Infosys said, "We are focusing on developing new technologies and opening new revenue streams for 

CSPs. We embarked on this journey by being the first systems integrator to sign up for TM Forum's 

Open API initiative. Our technology focus and collaboration with like-minded partners is accelerating 

innovation and delivering results. The three awards for catalyst projects at TM Forum Live! demonstrate 

our commitment to delivering innovative products and services to our clients." 

Click here to return to Contents 

Mentor Joins AIM Photonics 

26 July 2017 

Electronics software developer Mentor Graphics Corp., a Siemens company, has joined the American 

Institute for Manufacturing Integrated Photonics (AIM Photonics), a public-private partnership to 

advance the nation’s photonics manufacturing capabilities.  

 

Mentor brings its expertise in electronic photonics design automation, a critical design technology 

enabler for AIM Photonics’ Process Design Kit (PDK) and Multi Project Wafer (MPW). Mentor’s 

software and hardware design solutions enable companies to develop better electronic products faster 

and more cost-effectively. These solutions will help engineers in AIM Photonics and member companies 

overcome design challenges in the increasingly complex world of board and chip design, especially as it 

relates to integrated silicon photonics.  

 

“Their expertise in functional verification, design for test and PCB design are a plus for our new test, 

assembly and packaging facility now under construction,” said Michael Liehr, CEO of AIM Photonics.  

 

“Mentor’s goal in joining AIM is to unify the electronic and photonic design processes so that custom 

integrated circuit designers can be successful with their photonic integrated circuit designs,” said Robert 

Hum, vice president of the deep sub micron division at Mentor.  

Click here to return to Contents 
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Mocana Teams Up with Gemalto to Secure IoT from End to End 

24 July 2017 

Mocana and Gemalto announce a partnership to bring connectivity, security and monetization to IoT 

deployments. The two companies will provide an end-to-end solution for IoT security lifecycle 

management, including interoperability of Mocana's IoT Security Platform and Gemalto's digital 

security products to protect data and digital identities across endpoint devices, gateways and clouds. 

Combining the companies' respective areas of expertise makes it easier for manufacturers, enterprises 

and service providers to build strong security into IoT devices and critical infrastructure that are 

vulnerable to cyber-attacks. 

For demonstrations on the Gemalto and Mocana solutions, visit booth 1236 at Black Hat 2017 

from July 26th -27th. 

Gemalto and Mocana will leverage their unique solutions and global ecosystems to make it easier to 

embed advanced cybersecurity technologies into IoT devices, industrial control systems, and machine-

to-machine (M2M) networks. Customers will have access to a complete IoT security solution including: 

 Identity provisioning: device identity provisioning and management 

 Key and certificate management: key and certificate management for endpoints, gateway and 

clouds 

 Device integrity: advanced controls for secure boot and secure update to ensure device and 

supply chain integrity 

 Multi-factor authentication: ability to support multi-factor authentication across manufacturers, 

end users and service providers 

 Assured interoperability: validated interoperability of Mocana's IoT Security Platform with 

Gemalto's Safenet HSMs and Cinterion secure elements 

 Secure transport: secured communications for a wide range of industry standard networking 

protocols (cellular, LoRA, standard network transport protocols) 

 Security lifecycle management: key lifecycle management and crypto policies for the devices 

 Monetization: ability to dynamically enable and disable billable device features and service 

capabilities based on business policies. 

"Hundreds of manufacturers and IoT companies use Mocana's specialist endpoint security products to 

harden devices and improve performance," said Sebastien Cano, Executive Vice-President of Enterprise 

and Cybersecurity at Gemalto. "With this collaboration, we are providing our customers with a common 

platform to centrally manage the security and crypto policies for devices, furthering our goal of bringing 

trust to an increasingly connected world." 

"Ensuring the safety and reliability of connected devices is more important than ever," said Bill Diotte, 

CEO at Mocana. "Partnering with Gemalto will make it easier for device manufacturers and cloud 

providers to secure device identities, incorporate strong hardware-based roots of trust, and integrate 

proven cybersecurity software controls into applications embedded in IoT devices and critical 

infrastructure." 

Click here to return to Contents 

http://ctt.marketwire.com/?release=11G143024-001&id=12012943&type=0&url=http%3a%2f%2fwww.mocana.com%2f
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Mr. S.N. Subrahmanyan Assumes Office as CEO and MD of L&T Infotech 

25 July 2017 

Mr. S.N. Subrahmanyan will step into his role as CEO and Managing Director of Larsen & Toubro with 

effect from July 1, 2017. 

This follows his appointment to the role by the Board of Directors of Larsen & Toubro at its meeting 

held on April 7, 2017. Mr. Subrahmanyan is currently the Deputy Managing Director and President of 

the Company. 

At the meeting on April 7, 2017, the Board had also requested Mr. A.M. Naik, Group Executive 

Chairman, L&T, to provide guidance and mentorship to the Company’s leadership subsequent to his 

current term. Consequently Mr. Naik will continue as Non-Executive Chairman of the Company for a 

period of three years effective October 1, 2017. 

Speaking on the occasion, Mr. A.M. Naik said: “Mr. Subrahmanyan is the finest among the many top 

executives I have mentored over the last few years. Three years ago he was identified as the most likely 

leader to take on the role of CEO and Managing Director. Since then I have worked closely with him 

and engaged him in all aspects of L&T’s operations, going beyond his core domains of infrastructure 

and construction. Mr. Subrahmanyan has a great work ethic and business acumen to take L&T to greater 

heights in the future. I have full confidence that under him L&T will remain steadfast to its core values, 

fulfill the expectations of our stakeholders and continue to play a key role in building a stronger India.” 

Mr. Subrahmanyan said: “This is indeed high honour and immense responsibility. I am truly blessed and 

count myself very fortunate. Larsen & Toubro is a flag bearer for Indian industry and is the builder of 

the India of tomorrow. I am very grateful to Mr. Naik for his guidance and will try my best to live up to 

his expectations in taking this great Company forward into the future. I look forward to jointly writing a 

new chapter for L&T along with our high caliber employees while ensuring that we continue to deliver 

value to our stakeholders. I am humbled and at the same time excited and confident to be at this role in 

L&T.” 

Mr. Subrahmanyan joined the construction business of L&T in 1984 as a project planning engineer after 

completing a degree in civil engineering and post-graduation in business management. His ability to 

develop innovative solutions in the construction and infrastructure space has seen him rise rapidly up the 

leadership rungs of the Company. He successfully helmed L&T’s largest infrastructure projects 

including new airports in major cities, metro, and freight corridor projects across India and expansion of 

operations in international geographies. The L&T Construction business has grown multifold under his 

leadership to rank among the top 25 global contractors and by far the largest EPC player in the country. 

In 2011, Mr. Subrahmanyan was inducted into the L&T Board. 

Under Mr. Naik’s guidance, Mr. Subrahmanyan also demonstrated his leadership credentials by 

assuming apex-level responsibility for other businesses of the Group, including LTI (erstwhile L&T 

Infotech), L&T Technology Services, Smart World & Communication and Digital initiatives. He was 

also appointed Chairman of L&T Metro Rail and L&T Shipbuilding to provide guidance and strategic 

inputs to these businesses. 

Click here to return to Contents 

New CEO and Chief Revenue Officer Bolster Bluebeam C-Suite 

27 July 2017 
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Bluebeam, Inc., a Nemetschek Group subsidiary, today announced two major additions to their C-Suite, 

including promoting Jon Elliott to Chief Executive Officer and hiring Jim Atkinson as Chief Revenue 

Officer.   

Prior to his appointment as CEO, Elliott held the role of Chief Operating Officer at Bluebeam. He 

brings nearly two decades of experience in global operations, sales leadership and finance, with a 

background in global hardware, software and services companies ranging from small, privately held 

technology companies to large, publicly traded multi-national corporations in the media & entertainment 

and musical instrument industries.    

"Bluebeam has been a major contributor to the Nemetschek Group's growth since their acquisition. Jon 

has been driving changes to structure Bluebeam to continue their rapid expansion and I am convinced 

that he will do a great job in leading Bluebeam's next evolution of growth," said Sean Flaherty, 

Chairman of the Board of Directors of Bluebeam and Chief Strategy Officer of the Nemetschek Group. 

"We have no doubt that Jon's vision will broaden Bluebeam's global leadership within AEC." 

In addition to Elliott's promotion, in late June, Bluebeam welcomed Jim Atkinson to fill the newly 

created role of CRO. Atkinson's 20 years of senior leadership experience in the technology sector will be 

a vital part of Bluebeam's evolution into its next phase of growth and global expansion. His most recent 

roles include developing successful global sales, marketing and business development teams at Avid and 

Line 6.  

"Bluebeam was founded with a culture based on deep customer and partner relationships," said 

Elliott. "Jim's expertise in developing teams focused on value creation enhances the capabilities of 

Bluebeam's executive team, and I am confident that he will play an integral role in helping Bluebeam 

take our customer-first innovation to the next level as we continue to expand."  

Bluebeam co-founder Don Jacob will remain in his position as Bluebeam CTO. "Our sincerest 

appreciation goes out to Don Jacob for guiding the company through the recent transition period," said 

Flaherty. Jacob will continue to steer the company's customer-led product development, in addition to 

playing a leading role in broader Nemetschek Group portfolio initiatives.  

Rounding out the C-Suite, Tracy Heverly, Chief Human Capital Officer, will continue to serve as 

the cornerstone of Bluebeam's culture, while also playing a key role in global office expansion efforts. 

Most recently, Heverly oversaw the opening of Bluebeam's office in Stockholm, Sweden, in addition to 

continuing to expand Bluebeam's presence in offices across the US.   

Click here to return to Contents 

Plasback Agricultural Plastic Recycling Scheme Reaccredited 

25 July 2017 

Associate Environment Minister Scott Simpson visited Agpac Ltd’s Plasback, congratulated them on the 

scheme’s successful recycling of agricultural plastic, and announced Plasback’s reaccreditation as a 

Product Stewardship Scheme. 

“Plasback collects plastic, such as silage wrap, irrigation pipes and fertiliser bags, from the agriculture 

and horticulture sectors and processes it into new products, such as Tuffboard, an innovative plywood 

replacement used on farms,” Mr Simpson says. 

“Plasback provides farmers with an easy and practical way to recycle their plastic waste. Since 2010, 

https://www.bluebeam.com/
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when Plasback first became an accredited Product Stewardship Scheme, over 2500 farmers across New 

Zealand have signed up to have their plastics collected, and Plasback has recycled more than 6500 

tonnes of plastic - equivalent to 650,000 sacks of potatoes.” 

Product stewardship is the responsible management of the environmental impact of a product. It aims to 

reduce the impact of manufactured products at all stages of the product life cycle. 

“Plasback provides twin benefits to the environment, as it reduces the harm associated with burning and 

burying plastic, and it reduces the need to extract more raw materials for new products. Business 

initiatives such as Plasback promote the sustainable use of resources and encourage producers and 

suppliers of products to take a whole life-cycle view of their products.” 

“Under the Waste Minimisation Act, I can accredit product stewardship schemes that meet the criteria 

for reducing waste and environmental harm. A product stewardship scheme will only be accredited after 

it has been thoroughly assessed to ensure accreditation criteria have been met. In turn, accredited 

schemes have to report to me on their objectives and targets.” 

Click here to return to Contents 

PROLIM Corporation Welcomes Melanie Hawkey as Vice President of PLM Solutions 

24 July 2017 

PROLIM Global Corporation is pleased to announce the addition of Melanie Hawkey as Vice President 

of PLM Solutions working at the Cincinnati office.  She is responsible for the overall practice driving 

them towards being relevant to PLM technologies and market needs. 

“We are excited to have Melanie join PROLIM as Vice President of PLM Solutions. Melanie’s 

reputation and experiences are invaluable to us as we grow our validation solutions for PLM” says 

Prabhu Patil, CEO PROLIM. 

Melanie joins PROLIM from Goken America managing Honda where she worked as the Director of 

PLM Technology Dublin. Prior to Goken America, she held several management positions at Tata 

Technologies, Angell Demmel, P & J Design Services. 

“I’m delighted with this new opportunity at PROLIM,” stated Melanie. “The Vice President of PLM 

Solutions role is an excellent fit for me. I enjoyed my work on transforming the Software Integrity 

Business and drive and support revenue opportunities at Goken America LLC, and look forward to 

continuing to build strong PLM solutions for manufacturers” 

Melanie has expertise and experience in PLM Technology including CATIA and Enovia, proficiency in 

Design, Stamping, Molding, Assembly, Decorating and Cost Reduction. She has qualifications in 

Mechanical Engineering (CAD/CAM) from Wright State University, Dayton, OH. Melanie’s 

appointment further reinforces PROLIM’s commitment to accelerate growth in its global business. 

Click here to return to Contents 

Rescale Names Gabriel Broner VP, GM of HPC 

25 July 2017 

Rescale today announced that Gabriel Broner has joined the company as Vice President and General 

Manager of High-Performance Computing, and that Jonathan Oakley has joined the company as Vice 

http://www.rescale.com/?utm_campaign=management-announcements&utm_source=web&utm_medium=pr
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President of Marketing. 

Broner brings 25 years of industry experience to Rescale. He has held roles as operating system architect 

at Cray, general manager at Microsoft, head of innovation at Ericsson, and most recently vice president 

and general manager of high-performance computing at SGI. 

Broner’s experience with customers, understanding their needs and translating those needs into HPC 

products and solutions has helped multiple enterprises innovate in their core business. Rescale’s 

customers and potential customers will directly benefit from this experience, which will help them to 

understand the benefits of adopting cloud and ultimately allow them to significantly increase product 

design throughput. 

“Rescale offers HPC users the possibility to instantly run simulations on large systems with the 

architecture of their choice, which enables companies to accelerate the pace of innovation,” said Broner. 

“I am very excited to join this talented group of people at Rescale who are driving the next big 

disruption in HPC.” 

“Gabriel brings many years of experience in technical and executive roles in the HPC industry leading 

teams through disruptive technology transitions,” said Joris Poort, CEO at Rescale. “We look forward to 

leveraging Gabriel’s experience to help customers accelerate innovation through the transition from 

fixed legacy on-premise systems to more flexible, scalable, and cost-effective big compute solutions.” 

Oakley has a background in engineering software and 15 years of experience in North American 

enterprise sales, marketing and business development for CST, a high-growth German-based simulation 

software company, through to its successful acquisition by Dassault Systemes in 2016. 

Click here to return to Contents 

SAP Accelerates Innovation in Arizona with Opening of New Regional Technology Hub 

26 July 2017 

SAP SE today announced the opening of a state-of-the-art office at a new tech park built on the 58-acre-

large Grand at Papago Park Center in Tempe, Arizona, in the heart of the Phoenix metropolitan area. 

The presence of SAP, who is a massive, global enterprise software provider in Tempe, further 

establishes the region as a rapidly developing technology hub, akin to a young Silicon Valley. 

This new growth isn’t just good for big tech companies, however. 

As a result of the boom, Phoenix is seeing an influx of new start-ups moving to the region, taking 

advantage of the welcome combination of a unique local culture, supportive community leaders, 

comparatively affordable rents and the proximity to other impactful technology brands, both big and 

small. 

“The expansion of SAP is yet another step in the right direction for Tempe’s technology industry and 

our community as a whole,” said Mark Mitchell, mayor of Tempe since 2012. “We’re proud of our work 

to put our region on the map as a competitive, global hub for technology innovation and to spur our local 

economy in the process.” 

The SAP office in Tempe will serve as the global headquarters for SAP’s fastest growing business – 

small and midsize business (SMB). Fittingly, the company is tripling its investment in its SMB and 

channel business over the next three years, making the rapidly growing Tempe an action center for some 

http://www.sap.com/
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of the most exciting and explosive growth businesses. 

“Tempe will serve as our SMB headquarters for the United States,” said Christine Gavin-Johnson, vice 

president, Commercial and Channel Sales, SAP North America. “We plan to hire 150 employees over 

the next three to five years in this area to help grow this critical business for our company.” 

Innovation is at the center of this move for SAP, as the Tempe office will serve as a hub for some of the 

company’s most forward-thinking product development. It will span diverse industries, ranging from 

apparel and footwear to sports analytics and machine learning. For example, the SAP software 

development teams in Arizona were pivotal in helping the National Hockey League (NHL) develop 

interactive and immersive player and game statistics applications. 

Click here to return to Contents 

Solvay co-invests $1.9 million in MultiMechanics to speed up innovation in new materials 

26 July 2017 

Solvay, Anzu Partners and Invest Nebraska are together investing a total of $1.9 million in 

MultiMechanics, whose virtual testing software enables to accelerate innovation in new materials. 

Solvay Ventures has made the investment as part of Solvay Group’s Research & Innovation function.  

 

Solvay is a world leader in metal replacement materials. This joint investment will enhance the 

development of Solvay’s pipeline of high performance polymer and composite materials, and expand its 

position in aerospace, automotive markets and other markets.  

 

“Solvay’s decision to invest in MultiMechanics is part of our ambition to accelerate innovation in 

complex materials and to expand the use of composites in the automotive and aerospace industries. 

MultiMechanic’s accuracy, speed and its efficient integration with commonly used commercial finite 

element software packages, is changing the way we develop new materials and interact with our 

customers,” said Nicolas Cudré-Mauroux, Solvay Group General Manager Research & Innovation. 

 

“Our customers greatly benefit from the software systems we develop,” said Leandro Castro, co-founder 

and Chief Executive Officer of MultiMechanics, “and I am delighted that we have broad support from 

these new investors to help us continue to grow our team, our product offerings, and our business.”  

 

Based in Omaha, NE, MultiMechanics allows the modelling and failure prediction of complex materials 

at an unprecedented level of accuracy and speed. The breakthrough TRUE Multiscale™ technology, 

developed over 6 years, accurately predicts and visualizes stresses and crack propagation at multiple 

scales, simultaneously. The software enables innovation acceleration in a large range of industries: 

composites, polymers, 3D printing, automotive, aerospace, energy and even applications in biotech and 

pharmaceuticals. 

Click here to return to Contents 
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Synergy Awarded 2017 Infor Manufacturing Partner of the Year 

25 July 2017 

Infor Partner of the Year Awards were presented at the annual Infor Americas Partner Summit 2017 on 

July 9-10, 2017 in New York City. 

Winners were congratulated based on performance and recognized by Infor’s Lisa Joseph, Vice 

President North America Channels, and Salena Butler, Vice President Channels. They were joined in 

presenting the award to Synergy Resources by Infor’s Ken Philp, Regional Vice President and Robert 

Hudaj, Regional Vice President, who both partner with Synergy Resources’ sales team. 

Infor rewards distinguished Partners via this awards program in front of peers, Infor leaders and industry 

media and analysts, applauding the most successful Infor Partner Network (IPN) members. 

Synergy’s Mark Lilly, Co-owner and Paul Tedford, Executive Director of Sales & Marketing, accepted 

the prestigious award “2017 Infor Manufacturing Partner of the Year.” That makes it 6 out of the past 7 

years that Synergy has been recognized for this award! 

“What differentiates Synergy? We offer our customers not only implementation, application and 

technical services but we also offer an extensive range of performance improvement programs designed 

to help unlock profitability by driving revenue, optimizing costs and improving operational 

effectiveness. We understand our customers’ industry requirements and have developed effective 

solutions that will help their businesses improve,” said Mr. Tedford. 

“The goal of the Infor Partner Network has always been to elevate our partners’ capabilities, to help our 

partners evolve to meet market demands, and to arm our partners with everything they need to be 

successful,” said Jeff Abbott, senior vice president, global channel business unit, Infor. “This has been 

another great year for the IPN and we are pleased to be able to recognize the partners that have done 

outstanding work with us.” 

Click here to return to Contents 

TCS New York City Marathon App Wins Gold at Best in Biz Awards 2017 International 

27 July 2017 

Tata Consultancy Services (TCS) has been named a Gold winner in the ‘App of the Year Category’ in 

the Best in Biz Awards 2017 International, the only independent global business awards program judged 

each year by prominent editors and reporters from top-tier publications from around the world. 

Almost 300 public and private companies, hailing from all sectors of the global economy from more 

than 30 countries, competed in Best in Biz Awards’ fifth annual International program. TCS won for its 

new and innovative marathon app features, including live, on-map tracking of up to 20 runners in real-

time, an interactive map to guide users through the TCS New York City Marathon Health and Wellness 

Expo, ‘connected’ maps of the race course and subway, a vibration alert when tracked runners crossed 

the finish line, and more. 

As a result of its features that bolstered the spectator and runner experiences, the app was ranked as the 

top free sports app and featured as a best new app in the Apple App Store on Race Day. It was also 

downloaded more than 317,000 times, which is the most ever for the TCS NYC Marathon or any other 

global marathon. 
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“With 2+ million on-site spectators lining the TCS New York City Marathon course and 51,000+ 

runners, the mobile app’s new enhanced tracking capabilities have enabled friends and families to see on 

a map the exact whereabouts of their runner(s), knowing exactly where and when to cheer and offer 

encouragement,” said Surya Kant, President, North America, UK and Europe, TCS. “We are excited that 

the race app continues to break new ground in terms of downloads and engagement from users around 

the world. Recognition from Best in Biz International is a testament to our promise of making the TCS 

New York City Marathon the most technically advanced race in the world.” 

In addition to being the title sponsor of the TCS New York City Marathon, TCS is the first-ever premier 

partner of New York Road Runners (NYRR), applying its technical excellence and resources to the 

organization’s prominent five-borough races throughout the year, and acting as the principal supporter 

of all youth and community initiatives. 

“It is always an honor and a pleasure to be asked to judge one of the categories in Best in Biz Awards 

International,” said Didi Cardoso, editor-in-chief, Gamers Intuition. “In my fourth year participating as a 

judge, this was the most challenging decision yet. All the nominees for Executive of the Year had 

equally impressive and innovative ideas, and they certainly didn’t make my task any easier.” 

Winners in the fifth annual program were determined based on scoring from an independent panel of 

judges hailing from a wide spectrum of top-tier publications and media outlets and from 15 countries 

and all continents. Best in Biz Awards’ uniqueness stems, in part, from the composition of its judging 

panels. Each year, only editors, writers and contributors to business, consumer, financial, trade and 

technology publications, as well as broadcast outlets and analyst firms, are invited to serve as judges. 

Structured this way, Best in Biz Awards can best leverage the expertise, experience and objectivity of its 

influential judges to determine award winners. 

Click here to return to Contents 

Trimble Adds First Distribution Partner in Latin America 

25 July 2017 

Trimble announced today that it has added its first distribution partner in Latin America to its Vantage™ 

network—a global network of independent distribution partners that provide growers, advisors, retailers, 

co-ops and local OEM dealers with precision agriculture expertise for the entire farm. 

Trimble and Geo Agri have worked together for more than 20 years and have developed a strong 

relationship that promotes and delivers Trimble precision agriculture solutions to farmers in Brazil. Both 

companies recognize the growth potential of farming, and as a result, have jointly developed a growth 

plan for a new Vantage distribution network in the region. Committing to this new plan, Geo Agri will 

be the first Vantage distribution partner in Latin America—Vantage Centro-Sul. 

Vantage Centro-Sul will be headquartered in the current Geo Agri office in Ribeirão Preto, Sao Paulo, 

Brazil and will offer Trimble total farm solutions throughout the states of Sao Paulo, Minas Gerais and 

Goiás. As part of Vantage Centro-Sul's expansion plan, it will also open dedicated offices in Minas 

Gerais and Goiás in the near future. Vantage Centro-Sul will continue ownership, operation and 

management of the Trimble Authorized Service Center for Trimble products at the Ribeirão Preto 

location. Their state-of-the-art facility provides service to equipment under warranty as well as 

refurbished units for the Brazilian territory. 

"Geo Agri has done an excellent job over the last 20 years representing Trimble, and we are very 
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pleased with how the two companies developed a shared vision to support the evolution of the Brazilian 

farming ecosystem," said Guillermo Perez-Iturbe, regional director of Trimble Agriculture, Latin 

America. "One of the main objectives of the Vantage network is to develop a deeper understanding of 

the farming practice within a specific geographical territory. Our goal is to get closer to the Brazilian 

farmers and learn more about their daily challenges. In addition, we intend to further develop the 

Vantage network by adding additional distribution partners in different geographic regions 

across Brazil and throughout Latin America."  

"We are proud to be the first Vantage distribution partner in Latin America and see this expansion of our 

business model as a necessary step to increase the sophistication of technologies in local farm practices," 

said Gustavo Streiff, partner and sales director for the former Geo Agri, now Vantage Centro Sul. "On-

board technology, high-accuracy GNSS systems, sensors, farm management information systems and 

unmanned aerial vehicles (UAVs) will require a greater level of expertise and integration that we can 

now provide with our expanded business model. Geo Agri, now as Trimble Vantage Centro-Sul, will 

have the required tools and domain knowledge to integrate those technologies and offer more innovative 

services to its customers and partners." 

As the complexity of integrating multiple systems together across a farming operation increases, so does 

the need for seamless service and support from technicians that have in depth knowledge in all areas of 

precision agriculture. Vantage distribution partners complete an extensive level of training to install, set-

up and support the entire Trimble precision agriculture portfolio from planning through reporting. The 

Trimble agriculture portfolio has evolved from guidance and flow & application control systems to now 

include advanced solutions for irrigation and water management, agronomy coaching, plant health 

monitoring, soil analysis, variable rate application, and desktop and cloud-based management. 

Vantage distributors provide a premier level of technical expertise, customer service, and support 

capabilities and operate with a strategy that fosters technology interoperability in mixed fleets used on a 

farm. Vantage distribution partners are committed to providing reliable, responsive and dedicated in-

field service and support as well as creating a hassle-free experience for the grower and their advisor 

when implementing advanced technology solutions. They also provide training so farmers and advisors 

have a better understanding of how to use the technology in a way that best meets their farming needs. 

Click here to return to Contents 

Wipro and Hewlett Packard Enterprise Partner to Offer Consumption-Based IT Infrastructure 

Solutions 

25 July 2017 

Wipro Limited today announced a partnership with Hewlett Packard Enterprise (HPE) to offer IT 

infrastructure solutions in a consumption-based or pay-per-use business model for enterprises. This 

model for IT Infrastructure procurement and provisioning will be offered to both Wipro and HPE’s 

customers, globally. 

As a part of this alliance, Wipro will leverage HPE Flexible Capacity to offer flexible and scalable IT 

infrastructure services in a consumption-based IT model, accelerate growth and enable digital 

transformation for its customers. HPE’s scalable consumption-based IT model of provisioning and 

procurement coupled with Wipro’s industry proven end-to-end suite of IT Infrastructure services, and 

global delivery capabilities will enhance the security, agility, scalability of customers’ IT infrastructure, 

and help them ascertain and regulate the public cloud economics of their data centers. 
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Sharing the stage with Meg Whitman, Chief Executive Officer, HPE at the HPE Discover 2017 in Las 

Vegas, Abidali Z. Neemuchwala, Chief Executive Officer & Executive Director of Wipro 

Limited highlighted the strategic importance of Wipro’s partnership with HPE to develop a true, as a 

service model of technology consumption for customers. He added, “This business model, an innovation 

in the IT infrastructure space, is a step towards enabling Wipro’s vision of an industry powered by ‘as a 

service model’ through variable pricing of the entire IT infrastructure value chain.” 

Kiran Desai, Senior Vice-President and Head - Global Infrastructure Services, Wipro Limited said, “We 

are very excited about our collaboration with Hewlett Packard Enterprise on the consumption based IT 

model. We are confident that this business model will help us fulfill the requirements of our customers 

for truly on-demand, agile and secure IT infrastructure.” 

Olivier Suinat, Senior Vice President, Global Sales at HPE said, “Businesses need an agile IT 

foundation that can scale up quickly to accommodate growth and power new initiatives. Our 

collaboration with Wipro delivers the agility and economics of a public-cloud experience with the 

control and performance benefits of on-premises IT.” 

Click here to return to Contents 

Events News 

FACTON President Ruediger Stern to Speak at OESA Purchasing Conference 

27 July 2017 

FACTON, the leader in Enterprise Product Costing (EPC), today announced that president Ruediger 

Stern will be a featured speaker at an upcoming event produced by the Original Equipment Suppliers 

Association (OESA) on July 27, 2017. The event, titled “Sales & Purchasing: Partners in New Business 

Pursuit Conference” will be at the Edward Hotel & Conference Center in Dearborn, Michigan, and 

begins at 8:00am ET. Details are available at https://www.oesa.org/events/oesa-sales-purchasing-

partners-new-business-pursuit-conference. 

Mr. Stern will share insights on how enterprise product costing software can accelerate quote response 

times and improve customer relationships. His presentation will include examples from real-world case 

studies focused on how automotive suppliers and OEMs have improved costing processes. 

The FACTON Enterprise Product Costing (EPC) Suite consists of specific solutions that address the 

product costing requirements of company departments and divisions – from top management, 

controlling and production to development, purchasing and sales. 

Click here to return to Contents 

Financial News 

Arena Solutions Continues Strong, Accelerated Growth with 35 Percent Increase in Q2 

25 July 2017 

Arena Solutions today announced that Q2 2017 saw the overall business grow by 35 percent over the 

same period last year, resulting in a second consecutive quarter growth of 30 percent or more. Gains 

were driven by robust sales of new products and additional seat licenses into the company’s installed 

https://www.oesa.org/events/oesa-sales-purchasing-partners-new-business-pursuit-conference
https://www.oesa.org/events/oesa-sales-purchasing-partners-new-business-pursuit-conference
http://www.facton.com/en
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base. 

For the quarter, upsells increased 63 percent over the same period last year. That performance combined 

with the renewal rate contributed to a net retention of 114 percent in Q2. Net new annuity increased by 

60% year-over-year, coming on the heels of a record-breaking net new annuity performance in Q1.  

Arena provides a comprehensive, cloud-based product development platform that unites all engineering, 

quality, manufacturing and operation disciplines in the creation of innovative connected products 

featuring traceability throughout their entire lifecycle. In late 2016, Arena added ALM (application 

lifecycle management) capabilities with Arena Verify, which provides requirements, issue, bug and 

hardware defect management in a solution that offers a unique combination of PLM, ALM, supply chain 

collaboration and quality management (QMS).  

During the second quarter of 2017, the company saw customers undertaking longer-term partnerships 

resulting in continued multiyear commitments. Renewing and new customers alike are now looking 

beyond single-year commitments due to Arena’s consistent ability to enhance performance and 

scalability in concert with its industry leading cadence of broadening the platform by releasing ten new 

SaaS products within the last few years.  

New customers in Q2 2017 include: 

 SkullCandy - maker of the sickest headphones, earbuds, gaming headsets, speakers & more. 

 Nevro - a medical device company that has developed HF10™ therapy, an innovative, evidence-

based neuromodulation platform for the treatment of chronic pain. 

 Mayfield Robotics - creator of Kuri, the world's most adorable home robot. 

 PartsSource - the leading provider of replacement parts solutions for healthcare. 

 Brava Home - an IoT and domestic automation company that integrates technology and design to 

enable joyful experiences in the home -- starting with the kitchen. 

 Collinear Networks - pioneer in ultra-high capacity wireless to enable 5G and the escalating 

convergence of fixed, mobile and WiFi broadband. 

 Gibson Guitar - known worldwide for producing classic models in every major style of fretted 

instrument, including acoustic and electric guitars, mandolins, and banjos. 

“What we saw during the second quarter of 2017 was that customers are recognizing the value in 

entering into longer-term relationships with us because we are not simply another tool, but a lasting 

partner in improving their new product development processes,” said Chairman & Chief Executive 

Officer of Arena, Craig Livingston. “The market is confident in our ability to help deliver complex 

electronic products on time and on budget, and we are committed to the continued innovation to help 

users stay ahead of the curve when it comes to meeting increasingly stringent compliance demands and 

higher quality standards.”  

Click here to return to Contents 

Cadence Reports Second Quarter 2017 Financial Results 

24 July 2017 

Cadence Design Systems, Inc. today announced results for the second quarter 2017. 
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Cadence reported second quarter 2017 revenue of $479 million, compared to revenue of $453 million 

reported for the same period in 2016. On a GAAP basis, Cadence recognized net income of $69 million, 

or $0.25 per share on a diluted basis, in the second quarter of 2017, compared to net income of $49 

million, or $0.17 per share on a diluted basis, for the same period in 2016. 

Using the non-GAAP measure defined below, net income in the second quarter of 2017 was $94 million, 

or $0.34 per share on a diluted basis, as compared to net income of $86 million, or $0.29 per share on a 

diluted basis, for the same period in 2016. 

“Customer adoption of our innovative product portfolio enabled Cadence's strong second quarter results, 

driven by robust software and IP growth,” said Lip-Bu Tan, president and chief executive officer. 

“Our excellent financial results for the second quarter were highlighted with revenue near the high end 

of our guidance range and operating margin, EPS and operating cash flow all exceeding expectations,” 

said Geoff Ribar, senior vice president and chief financial officer, and added, “We are increasing our 

outlook for the fiscal year and expect to repurchase shares in the third quarter under our existing 

authorization.” 

Click here to return to Contents 

Dassault Systèmes Delivers Q2 Software Revenue and EPS at the High-end of its Objectives 

25 July 2017 

Dassault Systèmes today announced IFRS unaudited financial results for the second quarter and six 

months ended June 30, 2017. These results were reviewed by the Company’s Board of Directors on July 

24, 2017.  

Summary Second Quarter and First Half 2017 Highlights 

(Unaudited; revenue figures in constant currencies; non-IFRS)  

 Q2 results well aligned with Dassault Systèmes guidance: software revenue up 7%, new licenses 

revenue up 8%, operating margin of 30.1% and EPS at €0.62, up 9% 

 Q2 SOLIDWORKS software revenue up 14% on multiple global demand drivers 

 Strong cash-flow from operations, up 32% at €592 million in H1 

 2017 non-IFRS financial objectives updated: Confirming revenue growth constant currency 

objective, updating reported revenue range and EPS in euros for currency weakness 

 Boeing will expand its deployment of Dassault Systèmes’ products across its commercial 

aviation, space and defense programs to include DS’ 3DEXPERIENCE platform    

Click here to return to Contents 

First Half 2017: Capgemini confirms its momentum 

27 July 2017 

The Board of Directors of Capgemini SE chaired by Paul Hermelin, convened in Paris on July 26, 2017 

to review and authorize the issue of the accounts of Capgemini Group for the 1st half of 2017. 

For Paul Hermelin, Chairman and Chief Executive Officer of Capgemini Group: "After starting the year 

https://www.3ds.com/


CIMdata PLM Industry Summary 

 Page 26 

on a solid footing, the momentum accelerated in the second quarter. First-half results are robust, 

confirming our ability to support our clients' digital transformation and process industrialization. Our 

portfolio's transition towards Digital and Cloud continues and these activities account for 37% of Q2 

revenues. Our automation offerings are also expanding, with 4,000 experts in Robotic Process 

Automation, cognitive technologies and artificial intelligence. 

These results reflect the good alignment between our innovative offerings and growing client demand 

across all sectors and geographies. Continental Europe is particularly dynamic with double-digit growth 

in Germany and Italy and solid momentum in France. Growth in North America is recovering as 

planned and should strengthen by the end of the year. 

The acceleration of our growth combined with our operating margin expansion confirms the relevance 

of our strategy. Following these strong first-half results, we confirm our targets for revenue growth, 

operating margin and free cash flow for 2017, the year of Capgemini's 50thanniversary." 

The Group generated revenues of €6,412 million in H1 2017, up 2.5% on H1 2016 reported revenues 

and 3.0% at constant exchange rates*. Organic growth (i.e. excluding the impact of currency 

fluctuations and changes in Group scope) was 2.7%. Digital & Cloud revenues grew 23% at constant 

exchange rates and account for 35% of H1 revenues. 

In Q2, Group growth accelerated slightly to reach 3.3% year-on-year at constant exchange rates and 

2.9% on an organic basis. Digital & Cloud accounted for 37% of revenues up from 32% in Q1. 

Bookings totaled €6,389 million in the first six months of 2017, compared with €6,341 million reported 

for H1 2016, which benefited from the renewal of a major multi-year contract in the UK public sector. 

The operating margin* is €672 million, up 5% on H1 2016. It represents 10.5% of revenues, an increase 

of 30 basis points year-on-year. 

Other operating income and expenses total €134 million, compared with €128 million in H1 2016. 

Restructuring costs increased to €50 million, while acquisition and integration costs fell to €17 million. 

H1 2017 operating profit increased to 8.4% of revenues or €538 million, up 6% year-on-year. 

The net financial expense is €28 million, down €34 million year-on-year, following a reduction in Group 

debt and the gain realized on the early unwinding of currency swaps set up in connection with IGATE 

acquisition financing. 

The income tax expense is €140 million. The €53 million year-on-year increase is mainly due to the 

recognition of deferred tax income of €32 million in H1 2016. 

Net profit (Group share) is €375 million for the first half, up 3% year-on-year. Basic EPS (earnings per 

share) is €2.23. Normalized EPS* is €2.81, representing a 12% year-on-year increase on H1 2016 EPS 

adjusted for the one-off tax income. 

The Group generated organic free cash flow* of €64 million in H1 2017, an improvement of €33 million 

on H1 2016. Return to shareholder amounted to €338 million over the period, comprising a dividend 

payment of €262 million and share buybacks totaling €76 million. 

Here are the full results: https://www.capgemini.com/investor/press/first-half-2017-capgemini-confirms-

its-momentum 

Click here to return to Contents 
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Fujitsu Reports Fiscal 2017 First-Quarter Results 

1 July 2017 

Fujitsu today reported the profit for the period attributable to owners of the parent, including the 

discontinued operations of FUJITSU TEN LIMITED, as 2.1 billion yen, representing an improvement of 

16.2 billion yen compared to the first quarter of fiscal 2016. 

 

Consolidated revenue for the first quarter of fiscal 2017 was 922.6 billion yen, up 22.6 billion yen from 

the first quarter of fiscal 2016. Revenue in Japan rose by 5.4%. Apart from the impact of an 

approximately 13.0 billion yen decrease in revenue due to the exclusion of Nifty's consumer ISP 

business in Fujitsu's consolidated results, revenue in Japan from the Services sub-segment increased. 

Revenue from network products, PCs, mobile phones, and LSI devices also all increased. Excluding the 

impact of the Nifty reorganization, revenue from all three of Fujitsu's reportable segments rose. Outside 

of Japan, revenue fell by 2.0%. In addition to a decrease in revenue from the Services sub-segment 

resulting from a decline in the value of the British pound against the yen, revenue from electronic 

components also decreased. The ratio of revenue outside Japan was 37.3%, a decrease of 1.7 percentage 

points compared to the same period of the previous fiscal year. 

 

Fujitsu recorded an operating profit of 4.9 billion yen, an improvement of 18.6 billion yen from the first 

quarter of fiscal 2016. Contributing factors include the impact of two special one-time circumstances, 

namely, the approximately 16.0 billion yen net gain on the sale of assets from Nifty's consumer ISP 

business and others and a deterioration factor of approximately 7.0 billion yen associated with the result 

of a legal dispute at an overseas subsidiary. Excluding the impact from these factors, operating profit 

improved due to higher revenue in the network products of mobile phone base stations in Japan, PCs, 

mobile phones, and LSI devices as well as a result of not having the cost burden, incurred in last fiscal 

year's first quarter, of mandatory inspections of LSI device manufacturing facilities. 

 

Profit for the period before income taxes from continuing operations was 7.4 billion yen, an 

improvement of 22.9 billion yen from the same period in fiscal 2016. In addition to improved operating 

profit, this was attributable to a reduction in the burden of financial expenses. In the first quarter of fiscal 

2016, a foreign exchange loss of approximately 5.0 billion yen was recorded due to the sudden rise in 

the value of the yen.  

 

On April 28, 2017, Fujitsu reached an agreement with DENSO Corporation to sell DENSO a portion of 

the shares it holds in FUJITSU TEN. Accordingly, from the first quarter of 2017, FUJITSU TEN is 

classified under "discontinued operations." The profit or loss from discontinued operations is presented 

separately from the figures for continuing operations as "Profit for the Period/Year from Discontinued 

Operations," and actual results from the previous fiscal year are presented in the same format. 

 

Fiscal 2017 Consolidated Projections 

 

Projections for Fiscal 2017 remain unchanged. The Company forecasts revenue of 4,100.0 billion yen. 

The forecast for operating profit is 185.0 billion, and forecast for profit for the year attributable to the 

owners of the parent is 145.0 billion yen. Also there has been no change in forecasts for any of the 

segments. 
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HCL Technologies Q1 profit grows nearly 8%, beats estimates 

26 July 2017 

Broad based growth seen across Verticals driven by Financial Services at 9.3%, Manufacturing at 

18.2%, Lifesciences & Healthcare at 11.8%, Public Services at 22.5%, Retail & CPG at 16.0%, and 

Telecommunications, Media, Publishing & Entertainment at 3.4%, in constant currency.  

Strong client addition continues (on YoY basis): $5+ Mn clients up by 12, $10+ Mn clients up by 8, 

$20+ Mn clients up by 6, $40+ Mn clients up by 3, $50+ Mn clients up by 5 and $100+ Mn clients up by 

1.  

This quarter, HCL extended its IP–partnership agreement with IBM, marking its expansion into business 

solutions in the marketing automation area, which complements HCL’s Digital and Analytics offerings. 

HCL has invested ~$140 million in the extended partnership during this quarter.  

Operating Cash Flow / Net Income conversion at 104%.  

Successfully concluded Buy Back programme within the quarter. The buy back entailed 3.5 Cr equity 

shares at price of ` 1,000/- per share.  

Announces dividend of ` 2 per share, 58th consecutive quarter of dividend payout.  

Return on Equity at 27%. 

To view and download the Quarterly Report PDFs, please click here: 

https://www.hcltech.com/investors/results-reports 

Click here to return to Contents 

IBM Reports 2017 Second-Quarter Results 

18 July 2017 

IBM today announced second-quarter earnings results. 

"In the second quarter, we strengthened our position as the enterprise cloud leader and added more of 

the world's leading companies to the IBM Cloud," said Ginni Rometty, IBM chairman, president and 

chief executive officer.  "We continue to innovate, adding regtech capabilities to our portfolio of Watson 

offerings; developing solutions based on emerging technologies such as Blockchain; and reinventing the 

IBM mainframe by enabling clients to encrypt all data, all the time.” 

"We finished the first half of the year where we expected, including continued strong free cash flow 

generation," said Martin Schroeter, IBM senior vice president and chief financial officer. "This allowed 

us to continue our strong R&D investment levels and return more than $5 billion to shareholders through 

dividends and gross share repurchases during the first half." 

Strategic Imperatives 

Second-quarter cloud revenues increased 15 percent (up 17 percent adjusting for currency) to $3.9 

billion.  Cloud revenue over the last 12 months was $15.1 billion.  The annual exit run rate for as-a-

service revenue increased to $8.8 billion from $6.7 billion in the second quarter of 2016.    Revenues 

from analytics increased 4 percent (up 6 percent adjusting for currency).  Revenues from mobile 

https://www.hcltech.com/investors/results-reports
http://www.ibm.com/investor
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increased 27 percent (up 29 percent adjusting for currency) and revenues from security increased 4 

percent (up 5 percent adjusting for currency). 

Full-Year 2017 Expectations 

The company continues to expect operating (non-GAAP) diluted earnings per share of at least $13.80 

and GAAP diluted earnings per share of at least $11.95.  Operating (non-GAAP) diluted earnings per 

share exclude $1.85 per share of charges for amortization of purchased intangible assets, other 

acquisition-related charges and retirement-related charges.  IBM continues to expect free cash flow to be 

relatively flat year to year. 

Cash Flow and Balance Sheet 

In the second quarter, the company generated net cash from operating activities of $3.5 billion; or $3.3 

billion excluding Global Financing receivables. IBM’s free cash flow was $2.6 billion.  IBM returned 

$1.4 billion in dividends and $1.4 billion of gross share repurchases to shareholders.  At the end of June 

2017, IBM had $2.4 billion remaining in the current share repurchase authorization. 

IBM ended the second quarter of 2017 with $12.3 billion of cash on hand.  Debt totaled $45.7 billion, 

including Global Financing debt of $29.0 billion.  The balance sheet remains strong and, with the 

completion of the reorganization of its client and commercial financing business, the company is better 

positioned over the long term. 

Segment Results for Second Quarter 

 Cognitive Solutions (includes solutions software and transaction processing software) --revenues 

of $4.6 billion, down 2.5 percent (down 1.4 percent adjusting for currency).  Pre-tax income 

increased at a double-digit rate. 

 Global Business Services (includes consulting, global process services and application 

management) -- revenues of $4.1 billion, down 3.7 percent (down 1.7 percent adjusting for 

currency).  Strategic imperatives grew 8 percent led by the cloud and mobile practices. 

 Technology Services & Cloud Platforms (includes infrastructure services, technical support 

services and integration software) -- revenues of $8.4 billion, down 5.1 percent (down 3.6 

percent adjusting for currency).  Strategic imperatives, driven by hybrid cloud services, grew 20 

percent. 

 Systems (includes systems hardware and operating systems software) -- revenues of $1.7 billion, 

down 10.4 percent (down 9.6 percent adjusting for currency). 

 Global Financing (includes financing and used equipment sales) -- revenues of $415 million, 

down 2.2 percent (down 1.7 percent adjusting for currency). 

Click here to return to Contents 

Lectra First Half 2017: Strong Growth in Orders, Revenues and Earnings 

27 July 2017 

Today, Lectra’s Board of Directors, chaired by André Harari, reviewed the consolidated financial 

statements for the first half of 2017, after a limited review by the Statutory Auditors.  

Detailed comparisons between 2017 and 2016 are based on 2016 exchange rates (“like-for-like”) unless 
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stated otherwise.  

Q2 2017  

Orders for new systems (€32 million) increased by 4% compared to Q2 2016.  

Revenues (€69 million) are up 7% (+8% at actual exchange rates).  

Income from operations amounted to €9.1 million, up 8% (+13% at actual exchange rates) and the 

operating margin to 13.2%, increasing by 0.1 percentage points (+0.6 percentage points at actual 

exchange rates).  

Net income amounted to €6.2 million, up €0.7 million (+13%) at actual exchange rates 

To see the full report, please click here: 

https://www.lectra.com/sites/lectra.com/files/document/lectra_pressrelease_h12017_270717.pdf 

Click here to return to Contents 

L&T Infotech Net Profit jumps 5% QoQ; USD Revenue growth up 2% QoQ and 12% YoY 

24 July 2017 

Larsen & Toubro Infotech announced its Q1 FY18 results today. 

In US Dollars: 

 Revenue at USD 259.2 million; growth of 2.0% QoQ and 12.2% YoY 

 Constant Currency Revenue growth of 1.5% QoQ and 11.8% YoY 

In Indian Rupees: 

 Revenue at Rs 16,707 million; decline of 0.4% QoQ and growth of 7.4% YoY 

 Net Income at Rs 2,672 million; Net Income growth of 5.0% QoQ and 13.3% YoY 

“We continue our growth trajectory with a 2% QoQ increase in USD revenues, reflecting the resilience 

of our portfolio. Digital Services and Infrastructure Management drove Q1 growth and our outlook for 

the year remains positive. Digital now represents over 29% of our revenues and the client adoption of 

Mosaic continues to grow. As we mark the first anniversary of our public listing this month, I would like 

to thank our investors for their continued support and confidence.” 

– Sanjay Jalona, Chief Executive Officer & Managing Director 

Click here to return to Contents 

SAP Raises Outlook – Q2 Total Revenue Up Double-Digit  

26 July 2017 

SAP’s fast growth in the cloud continued in the second quarter. New cloud bookings1 grew by 33% 

(33% at constant currencies) in the second quarter and reached €340 million. Both IFRS and non-IFRS 

cloud subscriptions and support revenue grew 29% yearover-year (27% at constant currencies) to €932 

million. IFRS and non-IFRS software revenue was €1.09 billion, up 5% year-overyear (4% at constant 

currencies). New cloud and software license order entry2 grew by more than 20% year-over-year in the 

second quarter. IFRS and non-IFRS cloud and software revenue was €4.76 billion, an increase of 9% 

https://www.lectra.com/sites/lectra.com/files/document/lectra_pressrelease_h12017_270717.pdf
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(8% at constant currencies). SAP’s “predictable revenue”, i.e. the total of cloud subscriptions & support 

revenue and software support revenue, was 63% of total revenue.  

IFRS operating profit was down 27% to €926 million. Non-IFRS operating profit grew 4% to €1.57 

billion (3% at constant currencies). IFRS earnings per share decreased 18% to €0.56. Non-IFRS 

earnings per share increased 14% to €0.94. The IFRS operating profit and EPS were primarily impacted 

by a strong increase in restructuring related expenses and share-based compensation expenses in the 

second quarter.  

Operating cash flow for the first six months was €3.51 billion, an increase of 20% year-over-year and 

free cash flow increased 15% year-over-year to €2.90 billion. At quarter end, net debt was €1.79 billion, 

an improvement of €2.5 billion year over year. SAP’s strong growth and cash generation provide 

significant flexibility around capital allocation aimed at driving shareholder value. After evaluating the 

expected cash flow development for the second half of 2017 and consistent with the company’s capital 

allocation priorities, SAP has decided on a share buyback of up to €500 million in 2017. The share 

buyback will start shortly and will be executed in several tranches. 

Click here to view the PDF: https://www.sap.com/docs/download/investors/2017/sap-2017-q2-

statement.pdf 

Click here to return to Contents 

Implementation Investments 

Centric Software Helps ORTOVOX Scale New Heights 

25 July 2017 

Centric Software announces that ORTOVOX Sportartikel GmbH, a German producer of mountain 

safety equipment and mountainwear, has selected Centric Software to provide its Product Lifecycle 

Management (PLM) solution.  

ORTOVOX was founded in 1980 in the south of Munich and got its start making a revolutionary 

avalanche safety transceiver to help locate people in mountain rescue situations. Today, ORTOVOX 

also includes a range of apparel and climbing and ski backpacks. Using a unique blend of Tasmanian 

merino wool and innovative fibers, its mountainwear offers functionality, comfort and protection in a 

mountain environment. With ORTOVOX products now sold in 1,770 outlets worldwide, ORTOVOX is 

in a strong and growing position in the mountain sports market. 

As Stefan Krause, Head of Product, explains, like any company involved in the great outdoors, 

ORTOVOX faces the extraordinary challenge of climate change, as well as the more conventional 

challenges of a growing business. 

“We develop high quality products for the great outdoors, so we are dependent on the weather,” says 

Stefan. “The winter season is getting shorter and there is less snow – thus the demand for high quality 

protection for winter activities will decline. While we are both a summer and winter company and we 

make products for mountaineering, alpine and high alpine climbing as well as skitouring and freeriding, 

competition is strong: there are a lot of high quality outdoor companies out there, addressing the summer 

and winter seasons.” 

“To address these challenges and to keep up with our continuous growth, it’s important for us to have 

https://www.sap.com/docs/download/investors/2017/sap-2017-q2-statement.pdf
https://www.sap.com/docs/download/investors/2017/sap-2017-q2-statement.pdf
https://www.centricsoftware.com/category/news/
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more transparency in collection planning. We needed to improve the way IT supports the way we work 

and create a central product database. For that reason, we began to consider using a PLM system. From 

our point of view, a good PLM system is the basis for the continuous improvement of our processes.” 

With positive references from Centric customers in the outdoor apparel field such as Norrøna, 

ORTOVOX chose Centric’s PLM solution. 

“We will begin by focusing on materials development. Safety and function are key values of 

ORTOVOX and our expertise lies in the intelligent combination of the natural material of merino wool 

with other innovative fabrics. That’s why it’s very important to set up the complete lifecycle and the 

associated processes of our products in the PLM.” 

Stefan concludes, “On the one hand, we expect to get a complete picture of our products in one central 

system which is connected to our ERP and other software. On the other hand, we want to connect design 

in product development with master data of trims, fabrics, colors, care instructions and other 

information. The aim is to simplify our workflows as well as to increase the efficiency and safety of 

product development.” 

“We are right at the beginning of our partnership with Centric, but we hope to grow a trusting long-term 

cooperation that is characterized by personal contact and reliability.” 

Chris Groves, President and CEO of Centric Software, says, “ORTOVOX is a renowned leader in 

mountain safety and practical, comfortable clothing for outdoor activities. We are proud to be part of the 

continued growth and development of a company that is actively involved in saving lives and improving 

safety in mountain sports. We look forward to a long and productive partnership.” 

Click here to return to Contents 

Chausport Reorganizes its Information System around Infor CloudSuite Fashion 

26 July 2017 

Infor today announced that Chausport, supported by HereWeGo Consulting, has chosen Infor 

CloudSuite Fashion (based on Infor M3). After a tender procedure that brought together several solution 

providers, the Infor solution was chosen for its ability to integrate all the functions of the distributor's 

information system: from purchases to inventory management and logistics to the management of its 

stores' supplies. The solution will also cover the delivery of products bought by the customers through 

Ecommerce. 

Dominique Dambre, Project Sponsor at Chausport, said: "We aim to move from being a multi-channel 

player to an omni-channel distributor, which requires us to opt for a single management platform with a 

centralized database. Among the solutions we evaluated, Infor was able to demonstrate to us that the 

Infor CloudSuite Fashion solution is able to cover all the essential functions from back and front office, 

and to integrate them while taking into account of our specialities." 

In addition, the project included an initial demand: to be able to rely both on a vendor and an integrator, 

and the quality of the Helant team – an Infor partner in France -  convinced Chausport that this 

combination will accompany the project each step of the way and develop value around the predefined 

features and services. 

Dambre continued: "We were also convinced by the design of Infor CloudSuite Fashion's user interface, 

which was critical for the adhesion to the project for our users, especially for the CRM part which had to 

http://www.infor.com/
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cover all our sales channels." 

It should also be noted that the chosen software package had to offer open APIs in order to be able to 

exchange with other third-party systems, as well as the possibility of exporting and importing data from 

desktop tools. 

A first phase of deployment is planned for mid-2018, to cover the purchase, warehouse, supply and back 

office processes. 

Click here to return to Contents 

Eight U.S. Colleges and Universities Select Dassault Systèmes’ 3DEXPERIENCE Platform to 

Prepare Tomorrow’s Workforce 

25 July 2017 

Dassault Systèmes today announced that the Center of Excellence for Aerospace & Advanced 

Manufacturing, representing eight institutions of higher learning including Washington State University, 

Bellingham Technical College, Clover Park Technical College, Everett Community College, Lake 

Washington Institute of Technology, North Seattle College, Olympic College, and Renton Technical 

College, has selected the 3DEXPERIENCE platform to develop and refine the future workforce of the 

state of Washington. 

The 900 cloud-based user deal with the Center of Excellence will help the eight participating academic 

institutions train and prepare students with hands-on experience designing, engineering and 

manufacturing in the new Experience Economy. 

Through the 3DEXPERIENCE platform’s intuitive, web-based user interface, collaborative 

environments are easily created.  Students can start multidisciplinary projects on campus, continue at 

home, and discuss issues using online communities or screen-sharing sessions, always having the latest 

version of their work at their fingertips.  At any time, educators can remotely monitor projects, manage 

idea-maturity, provide guidance, and assign grades.  Collaboration becomes easy, dynamic, and natural 

among educators, students, and industry mentors. 

“As the new economy of systems engineering, embedded electronics, mechatronics and new material 

sciences becomes critical to Washington state businesses, local colleges and universities are focusing on 

the training needed to create the workforce of tomorrow,” said Mary Kaye Bredeson, Executive 

Director, Center of Excellence for Aerospace & Advanced Manufacturing. “If we are to keep high 

paying, skilled jobs in Washington, we must change education to meet the demands of the future 

workforce. Today’s partnership with Dassault Systèmes and their 3DEXPERIENCE platform will do 

just that.” 

“Successful educational institutions will leverage the leading experience-driven technologies and 

strategies to expose students to realistic collaborative multidisciplinary projects and build unique digital 

skills that industry leaders seek among new hires,” said Bruno Latchague, Senior Executive Vice 

President, Global Field Operations (Americas), Dassault Systèmes. “With the 3DEXPERIENCE 

platform, mentoring and support, we and the Center of Excellence for Aerospace & Advanced 

Manufacturing hope to positively impact the human resources crisis currently affecting the engineering 

market in North America and around the world.” 

Click here to return to Contents 

https://www.3ds.com/
http://www.coeaerospace.com/
http://www.coeaerospace.com/
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Stratasys Direct Manufacturing Selected by Airbus to 3D Print Polymer Serial Flying A350 XWB 

Parts 

18 July 2017 

Stratasys Direct Manufacturing has been chosen by Airbus to produce 3D printed polymer parts for use 

on A350 XWB aircraft. The company will print non-structural parts such as brackets, and other parts 

used for system installation, on Stratasys FDM production 3D Printers using ULTEM™ 9085 material. 

The project will help Airbus achieve greater supply chain flexibility and improve cost competitiveness, 

while leveraging on reduced material consumption and waste. 

Stratasys Direct Manufacturing's 3D printing capacity and infrastructure allow printing and shipping 

parts on demand to Airbus, bringing the expected reactivity, tighter turnaround times and lower 

inventory costs. 

"We are proud to work with Airbus to continually advance 3D printing in aerospace applications," 

said Joe Allison, CEO of Stratasys Direct Manufacturing. "Our expertise in building parts ready for 

installation on the aircraft, along with our unique process controls and quality procedures, will allow 

Airbus to improve competitiveness leveraging on the technical benefits of 3D printing." 

Stratasys, the parent company of Stratasys Direct Manufacturing, and Airbus share a history of 

collaboration, having worked together since 2013 on the implementation of 3D printing FDM 

technology for Airbus tools and flying parts applications. This collaboration led to the qualification in 

2014 of ULTEM 9085 material for the production of flying parts on Airbus aircrafts. Since 2015, Airbus 

has installed thousands of FDM flying parts on aircrafts. 

Click here to return to Contents 

Unilever to Enhance Trade and Sales Activities by Moving to Accenture Cloud Solutions 

25 July 2017 

Unilever has signed a deal with Accenture to implement Accenture Cloud Trade Promotion 

Management (TPM) and Accenture Cloud Retail Execution (RE) to create a single system for trade and 

marketing operations. 

  

Built on the Salesforce platform, the Accenture Cloud solutions combine Accenture’s front-office 

consumer goods industry expertise and Salesforce’s #1 CRM solution with built-in cloud, mobile, social, 

data science and artificial intelligence capabilities. By moving to the cloud solution, Unilever will be 

able to integrate its mobile applications, unify its front and back-office information, and enhance its 

trade and sales activities. 

  

Accenture has also been selected to provide Accenture NewsPage allowing Unilever to simultaneously 

build a single system for the management of their third-party distributor network. 

  

“Today’s consumers are better connected, better informed and more digitally savvy, making them more 

prone to switching and harder to please, so consumer packaged goods companies need to work ever 

more closely with their customer partners to drive growth.” said John Zealley, senior managing director 

of Accenture’s Consumer Goods & Services group. “We are delighted to work with Unilever to help 

drive digital connections with their customers through our enhanced and integrated front-office 

capabilities. By using knowledge of consumer preferences and their evolving demands, Unilever is 

https://www.accenture.com/us-en/trade-promotion-management
https://www.accenture.com/us-en/trade-promotion-management
https://www.accenture.com/us-en/retail-execution
https://www.accenture.com/us-en/distribution-management-system
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clearly adapting to the changing market and is well positioned to maintain a market leading position.” 

  

“This agreement is a strategic decision based on the skills and capabilities Accenture and Salesforce 

have in the technology and digital arena, as well as a long track record of successful partnership.” said 

Gonzalo Esposto, Global IT Vice President at Unilever.  “We hold a leading position in the marketplace 

across the majority of our 400 brands and enhancing our trade and sales activities will help us strengthen 

this position. In addition, the implementation of Accenture Cloud will help us close the loop between 

planning and execution to drive sales and improve customer loyalty and bring our IT costs down.” 

  

“We are living in the age of the customer, where everyone and everything is becoming connected in new 

and exciting ways,” said Cindy Bolt, SVP, Salesforce Industries, Manufacturing and Consumer Goods. 

“Consumer goods companies, like Unilever, that take advantage of these new cloud, mobile, social and 

data science technologies, such as those offered by Accenture Cloud TPM and Accenture Cloud RE, 

will not only be able to deliver seamless customer experiences, but also create new sources of revenue as 

well.” 

Click here to return to Contents 

Product News 

Allegorithmic's Substance Designer Will Support AxF, X-Rite's Appearance Exchange Format 

26 July 2017 

X-Rite Incorporated and its subsidiary Pantone LLC today announced that Allegorithmic's material 

authoring tool, Substance Designer, will natively support the Appearance Exchange Format (AxF™) in 

September. Developed by X-Rite, AxF is a vendor-neutral format that enables the communication of all 

aspects of a physical material's appearance – color, texture, gloss, refraction, translucency, special 

effects (sparkles) and reflection properties – in a single, editable file to improve design virtualization. 

AxF allows Substance Designer users to create physically correct, virtual materials that reduce design 

time and offer the most compelling, photorealistic 3D images possible. X-Rite and Allegorithmic will 

showcase the AxF integration in Substance Designer at SIGGRAPH 2017, July 30 – August 3 in Los 

Angeles. 

AxF is the foundational component of the X-Rite Total Appearance Capture (TAC™) ecosystem, a 

solution that brings a new level of accuracy and efficiency to the capture, communication and 

presentation of physical materials in the virtual world. Traditionally, the capture and rendering of 

complex materials such as special effects paints, meshes and synthetic fabrics have been a time-

consuming and manual process. TAC addresses this challenge with a new level of precision in material 

scanning coupled with an ability to share the resulting data, via AxF, across an expanding set of virtual 

design tools like Substance Designer. 

"Integration of real world materials has always been the missing link in virtual design," says Dr. Francis 

Lamy, Executive Vice President and Chief Technology Officer, X-Rite and Pantone. "The TAC 

ecosystem and AxF give designers an entirely new way to achieve this goal. We're excited to partner 

with Allegorithmic in expanding the capabilities of Substance Designer and give users the ability to 

create increasingly complex textures and imagery." 

"The ability to enhance scanned materials with procedural elements is the ultimate way to produce 

http://www.xrite.com/
https://www.allegorithmic.com/products/substance-designer
http://www.xrite.com/page/total-appearance-capture-and-contact
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versatile, virtual representations of materials," said Dr. Sébastien Deguy, Founder and CEO, 

Allegorithmic. "By making our Substance tools compatible with TAC and AxF, we are giving our users 

access to an incredible system for achieving physically accurate, professional-grade and customizable 

digital materials." 

Click here to return to Contents 

Arrow Electronics Signs Global Agreement with Bosch Sensortec to Address IoT 

26 July 2017 

Arrow Electronics, Inc. has signed a global distribution agreement with Bosch Sensortec to supply 

Bosch Sensortec products. Bosch is a leading supplier of MEMS (microelectromechanical systems) 

sensors worldwide. It has built on an initial base in automotive applications to expand its offering to 

consumer electronics markets and now provides a diverse portfolio of MEMS devices for the internet of 

things (IoT). Arrow offers an extensive range of IoT solutions, from component level through to 

complete secure, end-to-end deployable services. 

Since 1995, Bosch has designed and manufactured over eight billion MEMS sensors and holds more 

than 1,000 patents on MEMS technology. Its in-house expertise is fuelling a roadmap of products, 

together with supporting software and reference designs, that enable mobile and IoT devices to feel and 

sense the world around them. Bosch Sensortec is now offering an extensive range of highly integrated 

sensor products to meet the requirements of IoT nodes for applications such as smart home and industry 

4.0. 

Arrow’s IoT portfolio includes a comprehensive range of hardware components, development platforms 

and software tools linked together by services to deliver the broadest available IoT offering. The 

company’s Things Evolved solutions include specifying hardware, carrying out system integration for 

IoT, implementing the cloud data platform, maintaining the network and product lifecycle management 

for assets that have reached the end of their operational life. 

Together, Arrow and Bosch Sensortec will be pursuing opportunities for inertial, environmental and 

smart sensors in applications including wearables, smart home, building automation, industry 4.0, 

domestic robots, toys, augmented and virtual reality and drones. As multiple sensors are integrated into 

single devices and package sizes are shrunk to meet energy efficiency and space requirements, Bosch 

Sensortec’s sensor data fusion software helps to enable optimum application performance. The software 

separates static and dynamic acceleration, compensates for 3D tilt, eliminates magnetic distortion and 

identifies rest position for sensor calibration. 

Stefan Finkbeiner, CEO of Bosch Sensortec, commented: “This agreement brings together two of the 

most dynamic companies addressing the IoT, whose combined offerings can help many companies 

accelerating their product development, deployment and long term management. We look forward to a 

successful relationship.” 

Aiden Mitchell, global vice president of IoT sales at Arrow, added: “Bosch Sensortec has created an 

excellent portfolio that is well-positioned to address the proliferation of sensory edge intelligence within 

today’s and future IoT applications. Bosch’s highly integrated products and software solutions 

complement Arrow’s Sensor-to-Sunset strategy perfectly.” 

As an early example of their collaboration, Arrow has featured market-leading sensors from Bosch 

Sensortec on Arrow’s newly announced ARIS EDGE board, an ultra-low power wireless sensor node 

http://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.bosch-sensortec.com%2Fbst%2Fhome%2Fhome_overview&esheet=51596333&newsitemid=20170726005752&lan=en-US&anchor=Bosch+Sensortec&index=1&md5=5c22198ca9a88ec1fafc2336fbec2e1a
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.arrow.com%2Fen%2Fresearch-and-events%2Farticles%2Fharness-the-ultra-low-power-efficiencies-of-aris-edge&esheet=51596333&newsitemid=20170726005752&lan=en-US&anchor=ARIS+EDGE+board&index=2&md5=1d3cb69fe2ddfae72b2a79514aa910b5
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solution based on the Renesas Synergy hardware and software platform, designed to accelerate 

developers proof-of-concept and significantly reduce time-to-market. ARIS EDGE features the 

Bosch BME280, an integrated environmental sensor that combines humidity, pressure and temperature 

measurement functions in a 2.5 x 2.5 mm² package; and the BNO055, the first in a new family of 

Application Specific Sensor Nodes (ASSN) implementing an intelligent 9-axis Absolute Orientation 

Sensor, which includes sensors and sensor data fusion in a single package. 

The close collaboration is also shown by the recently released environmental sensor BME680 from 

Bosch Sensortec which is now available for pre-ordering at Arrow. BME680 combines temperature, 

humidity, pressure and indoor air quality measurement in one package and is ideally suited for the IoT. 

Click here to return to Contents 

CCE marches on with important PMI updates 

27 July 2017 

CCE has announced an important update of its CAD data interoperability library for Creo. 

CCE’s Creo library received a major upgrade by providing access to PMI data in Creo 4.0 files, 

including geometric tolerances, datum and datum targets. This release comes on the back of several such 

releases this past year focusing heavily on PMI data access. CCE’s interoperability libraries for Creo and 

all other major formats, including CATIA V5, NX, SOLIDWORKS, NX and Solid Edge among others, 

have extensive support for PMI data that has become very important as most companies transition from 

a primarily 2D environment to richly annotated 3D models in a Model Based Environment (MBE). 

"We work with several companies as part of our engineering services business and can see the transition 

from a heavily 2D drawing based environment to rich 3D model based definitions at most of our 

customer sites. This sort of insight directly from the marketplace and requests from our ISV customer 

base helps us prioritize the development effort of our technology business. This latest release focusing 

on PMI data for Creo 4.0 files is indicative of that," said Vinay Wagle, Vice President of Sales and 

Marketing. 

Click here to return to Contents 

CM First Announces the Latest Release of CM MatchPoint ALM 

21 July 2017 

CM First announces the general availability of its top application lifecycle management solution, CM 

MatchPoint ALM version 5.5, with enhanced performance, an improved UI and many requested fixes.  

This cross-platform product offers end-to-end governance of software change processes and the ability 

to manage change from any device. Designed to support IBM i and CA Plex environments, change 

management can now be easier and more flexible, allowing support teams to work on any device, 

anywhere in the world. 

“CM First strives to offer value even in point releases,” said Jason Olsen, Product Owner. “Customers 

will enjoy the performance improvements and see benefit from the UI changes. All fixes have been 

rolled up into this release, to ensure all customers are current.” 

Click here to return to Contents 
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Fujitsu Achieves World's Highest Output Density with Power Amplifier for W-Band GaN 

Transmitters 

24 July 2017 

Fujitsu Limited and Fujitsu Laboratories Ltd. today announced the development of a gallium-nitride 

(GaN)(1) high-electron mobility transistor (HEMT)(2) power amplifier for use in W-band (75-110 GHz) 

transmissions. 

 

To realize long-distance, high-capacity wireless communications, a promising approach is to utilize the 

W-band and other high frequency bands that encompass a broad range of usable frequencies, and 

increase output with a transmission power amplifier. At the same time, demand exists for improved 

efficiency in power amplifiers in order to mitigate the increased power consumption of communication 

systems. 

 

Fujitsu has now succeeded in developing a power amplifier for use in W-band transmissions that offers 

both high output power and high efficiency, improving transistor performance through the reduction of 

electrical current leakage and internal GaN-HEMT resistance. Fujitsu has achieved 4.5 watts per 

millimeter of gate width, the world's highest output density in the W-band, and has confirmed a 26% 

reduction in energy consumption compared to conventional technology. 

 

Fujitsu anticipates that setting this power amplifier between wireless communication systems in two 

locations will achieve high-bandwidth communications at 10 gigabits per second (Gbit/s) over a distance 

of 10km. 

 

Part of this research was carried out with support from Innovative Science and Technology Initiative for 

Security, established by the Acquisition, Technology & Logistics Agency (ATLA), Japan Ministry of 

Defense. 

 

Details of this technology will be announced at the 12th International Conference on Nitride 

Semiconductors (ICNS-12), to be held in Strasbourg, France, from July 24 until July 28th. 

Click here to return to Contents 

IBM Delivers First Cognitive Services Platform to Transform Business 

12 July 2017 

IBM today announced the first IBM Watson-based services platform  fully built on the IBM Cloud that  

augments human intelligence to help improve service provider operations via cognitive technologies and 

freeing up professionals to focus on driving higher value results. 

The IBM Services Platform with Watson already is being leveraged by early adopter Danske Bank as 

part of a new 10-year information technology infrastructure service contract. 

The platform provides companies with artificial intelligence capabilities that bring together human 

intelligence and insight with technology by creating infrastructures, which is designed to predict and 

identify potential problems and self-heal, helping reduce business disruption and strengthening a highly 

secure IT environment. 

"In a world where always on is the new norm for businesses of all kind, clients expect from their 

http://www.ibm.com/investor
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services partners the ability to deliver operational excellence at any time, at any place for any system,"  

said Martin Jetter, IBM Senior Vice President of Global Technology Services. "The IBM Services 

Platform with Watson will redefine service delivery and quality and provide significant competitive 

advantages to our clients." 

The IBM Services Platform with Watson’s cognitive capability can both predict problems and 

proactively direct automation to improve quality, as well as provide IT staffs with critical information to 

help them make faster, data-driven decisions. Over the next three years every industry will face an 

explosion of data as more and more digitization happens with adoption of mobile and IoT.  A 

recent IBM survey found that approximately 50 percent of CEOs plan to adopt cognitive computing by 

2019, and they expect a 15 percent return on their investment. 

With the platform, automation tools can do more than execute simple instructions, they can now run 

diagnostics and execute actions to address the root causes of issues and unstructured e-mails and chats 

can be read in natural language and resulting insights used to resolve problems without manual 

intervention. Technical requirements can be understood quickly, gaps in current operations identified 

and tailored solutions designed and implemented. With vast knowledge bases able to be mined, the best 

answers are available for technical experts to use to enable them to find faster issue resolution.   

The platform supports the entire managed services life-cycle, from designing to building, integrating and 

running services, with autonomic operations and augmented subject matter expertise. 

The enhanced relationship with Danske Bank utilizes the IBM Services Platform with Watson to 

develop and implement a first-of-a-kind cognitive delivery system. It will allow Danske to easily 

integrate existing systems and can be further used for development and deployment of new financial 

services. Danske Bank’s use of the platform is aimed at ensuring uninterrupted banking operations and 

enable a significant decrease of the number of incidents impacting business critical applications and end-

users. 

“After successfully testing the cognitive monitoring solution (IBM Operations Analytics Predictive 

Insights) that is part of the new platform, we saw a significant reduction of server incidents “says Jan 

Steen Olsen, Executive Vice President and CTO, Danske Bank. "That is why the new agreement 

elevates our partnership with IBM. Thanks to it we will have a platform that can help us act before an 

incident occurs and move us closer to an integrated, automated and always-on environment.” 

As part of the agreement, Danske Bank will take over the more operation-based activities and IBM will 

provide the Mainframe Infrastructure-as-a-Service as well as the Cognitive Services for Mainframe, 

Distributed and Network, including Predictive Insight, Dynamic Automation and Watson for IT 

Helpdesk. In addition, IBM business process management services will help Danske Bank develop and 

digitize business processes and operations to improve customer experience. Cloud, API, Analytic with 

Cognitive and Data platform tools will enable the bank to develop, test and deploy new financial 

services. The platform will be secured with IBM's QRadar. 

Clients around the world have already benefited from this integrated, cognitive services solution. Over 

10-million IT disruptions have already been processed on the platform. In addition, the platform is 

mitigating a million incidents every month. Clients are seeing quality improvement through automatic 

incident remediation, reducing resolution time by up to nearly 90 percent. And by applying auto 

determination technology, IBM has further reduced problem resolution time by 37 percent. 

By adding a cognitive insight, the platform takes automation from simple repetitive tasks to more 

complex tasks, which previously required human intervention, including: 

https://www-03.ibm.com/press/us/en/pressrelease/52753.wss
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 continuous compliance 

 autonomous governance 

 self-service and automated provisioning 

Elements of IBM Services Platform with Watson: 

1. The platform utilizes IBM’s Data Lake, bigger than any of today's online retailers data sources, 

built on systems operational data curated from IBM’s over 30 years of services experience in 

data intensive industries like banking, airlines and retail. It serves as the data foundry for the 

platform. 

2. Client Insights Dashboard allows a client to have real-time access and visibility to their IT 

environment, which is continuously learning and improving. 

3. A set of automated service delivery capabilities, which support the design, management and 

optimization of IT environments. 

4. And finally at the core of the continuous feedback loop is Watson, which in this instance, serves 

as the insights engine of the platform that ingests structured and unstructured data, aggregates 

and analyzes the data, generates  insights, directs automation and has learned to manage all 

aspects of a hybrid cloud infrastructure, end-to-end and increasingly can make informed 

decisions. 

The IBM Services Platform with Watson is an open, standards-based platform that enables integration of 

advanced technologies, pervasive security and data privacy, and delivers the next generation of easily 

consumed cognitive IT services. 

With elements of the platform already being used by 800 clients around the world today, the IBM 

Services Platform with Watson is helping clients improve their business, providing them with higher 

quality, better productivity, and innovation through data-driven insights. 

Click here to return to Contents 

Mentor Supports Xilinx Zynq UltraScale+ MPSoC Platform with Updated Embedded Platform 

Release 

26 July 2017 

Mentor, a Siemens business, today announced an update to its market-leading embedded product 

portfolio with broad coverage for the Xilinx Zynq UltraScale+ MPSoC ZCU102 Evaluation Kit. This 

release provides developers with support for the unique combination of multicore processors on the 

MPSoC development platform with Mentor Embedded Linux, Nucleus RTOS, Mentor Embedded 

Hypervisor, Code Sourcery tools and Android support. With this release, Mentor Embedded multicore 

solutions provide the industry’s most comprehensive support for the MPSoC to facilitate the 

development of complex heterogeneous multicore systems. 

 

The Xilinx Zynq UltraScale+ MPSoC represents the next generation of multicore platforms for 

compute-intensive, safety and security systems. Mentor’s embedded software and tools portfolio 

provides MPSoC developers with a one-stop-shop for all their software needs. 

 

“This update to the Mentor embedded portfolio delivers comprehensive runtime and tools that allow 
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MPSoC developers to more easily unlock the potential of Zynq UltraScale+ MPSoCs,” stated Simon 

George, director, product marketing, Embedded Software at Xilinx. “The unique combination of cores 

on the Xilinx Zynq UltraScale+ MPSoC requires advanced runtime solutions and development tools that 

support the complex heterogeneous systems, which is exactly what Mentor delivered.” 

 

Mentor Embedded Linux (MEL) is a commercially supported, extensible Linux platform based on the 

industry standard Yocto Project™. Running in over 3 billion devices, the Nucleus® real-time operating 

system (RTOS) is a proven, highly-scalable real-time operating system designed to meet the most 

rigorous performance metrics. Both MEL and the Nucleus RTOS can run natively on the MPSoC 

Cortex-A53 cores in Asymmetric Multi-Processing (AMP) mode, across all Cortex-A53 cores in 

Symmetric Multi-Processing (SMP) mode, or as a guest OS on Mentor Embedded Hypervisor. 

 

The Mentor Embedded Multicore Framework (MEMF) allows developers to configure and deploy 

multiple operating systems across heterogeneous Zynq UltraScale+ MPSoC processors with or without a 

hypervisor. The framework supports seamless inter-process communication between MEL, Nucleus 

RTOS, and bare metal. With the Mentor Embedded Multicore Framework, MEL as the master operating 

system, can boot and shut-down other MEL instances running on Cortex-A53 cores, and Nucleus RTOS 

or bit manipulation engine (BME)-based applications running on Cortex-A53 or Cortex-R5 cores. 

 

The Mentor Embedded Hypervisor (MEHV) is small-footprint type 1 hypervisor designed to meet the 

design requirements for open source flexibility, real-time performance, and adherence to industry 

standards. The framework of MEHV supports Cortex-A53 multicore processor architectures in AMP, 

SMP or a combination of both. The product portfolio includes Sourcery Codebench to provide a single 

development environment for all the MPSoC cores and runtimes based on GCC/G++ tools. Sourcery 

CodeBench with integrated Sourcery Analyzer provides developers with a development environment to 

create and optimize embedded Xilinx Zynq UltraScale+ Linux, RTOS, hypervisor, and bare metal based 

applications. 

 

“Early on we recognized the potential of the Zynq UltraScale+ MPSoC and the opportunity to leverage 

our market leading heterogeneous technology to enable developers with a comprehensive solution,” 

stated Scot Morrison, general manager, Platforms Business Unit, Mentor Embedded Systems Division. 

“While presenting opportunities for system consolidation, heterogeneous multicore solutions present 

unique complexities that can more easily be overcome with a single source solution so developers can 

realize a faster time for both development and system optimization while reducing risk.” 

 

Product Availability 

The new Mentor Embedded technologies supporting the Xilinx Zynq UltraScale+ MPSoC ZCU102 

Evaluation Kit are available now. 

Click here to return to Contents 

Papros Releases Cutting Edge Technology to Enable Seamless Quality Checks for PLM Data 

Exchanges and Information Dissemination for Global Trade 

23 July 2017 

Green leader Papros Inc. announced that it has brought advanced quality control in checking substance, 

substance category and exemption lists, thresholds and identities, queries and also any custom lists to the 



CIMdata PLM Industry Summary 

 Page 42 

supply chain. This is necessary for the seamless dissemination of compliance information for Article 

level compliance for REACH. 

Now cross checking of product data can be done versus control lists that are uploadable in standards 

based xml typically provided by IEC or IPC, or any custom company lists in similar formats. These 

features which are available at the main Papros Inc web data stevedoring site and available for anyone to 

use, many free to use but subject to terms of use posted, enable a new level of quality control in all these 

lists and their contents. This is because information dissemination in this area is typically in the form of 

IEC or IPC declarations that can have hundreds or more of these types of data fields, each one with 

typically a name or an identifier, a threshold and in the case of IEC DSL, several other entries. Papros 

accomplishes the herculean task of quality control of every single declaration, by enabling checking of 

any and all declarations on the go by providing rule checks on all requirements as well as cross checks 

versus complex multi field control lists. 

In addition, Papros offers all of the variabilities including advanced XML rollups, searches and all 

needed reports, as also advanced BOM based rollups and searches for substances, materials and 

products. 

The Chief of Papros Inc, Dr. Nagaraj said this about the development: “Once again we are happy to 

offer the most advanced capability to the supply chain. This is stuff that takes the playing field to a new 

level. We are happy to deliver for the extended supply chain. It is also a proud moment when we can 

show by facts, that Papros Inc is indubitably the leader in this field.” 

Click here to return to Contents 

Tech Data Adds NEXIONA IoT Solutions to Cloud Solutions Store 

25 July 2017 

Tech Data Corporation today announced that NEXIONA's innovative range of IoT software is now 

available on the Tech Data Cloud Solutions Store, powered by StreamOne, Tech Data's platform for 

end-to-end provisioning and billing of software and cloud services. Tech Data customers in the U.S. 

and Europe can now manage the complete sales cycle for NEXIONA's solutions using this digital 

platform, from initial purchase to license renewal. 

"IoT is one of the top areas of focus for many of our partners' customers," said Colin Blair, vice 

president, Data Analytics and Internet of Things (IoT) at Tech Data. "The addition of NEXIONA to our 

Tech Data Cloud Solutions portfolio provides our partners with the broad set of tools they need to be 

successful in meeting the diverse needs of their customers." 

NEXIONA is part of Tech Data's growing SmartForce IoT offering, which comprises a portfolio of 

validated end-to-end solutions for systems integrators, value-added resellers and service providers, 

providing them with the tools they need to deliver solutions and products quickly to the emerging IoT 

market. NEXIONA's MIIMETIQ software enables system integrators and service providers to rapidly 

and easily design, prototype, and commercialize their own industrial IoT applications by simplifying 

secure connection to physical devices and the management of all sensor data. 

"To unlock the value of IoT, system integrators and solution providers need a way to quickly design, 

prototype, and turn new ideas into value-driving IoT applications," said Victor Paradell, vice president, 

Tech Data Smart IoT & Analytics, Europe. "Delivering NEXIONA's MIIMETIQ high-productivity 

application enablement platform through Tech Data's StreamOne gives our partners an easy, fast and 

http://www.techdata.com/
http://nexiona.com/
http://www.techdata.com/content/tdcloud/index.html
https://www.techdata.com/content/authority/issue15/streamone.aspx
http://iot.techdata.com/smartForce
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cost-effective way to start building their own IoT platforms—with full control over their data—and 

migrating to new, more profitable service delivery models." 

Click here to return to Contents 

 

 

 

 
 

 

 

 


