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Pushing the Boundaries with Fusion 360 
CIMdata Highlight 

Autodesk once again aggressively pushes against the boundaries we know for CAD modeling 
with the introduction of Fusion 360. Riding the wave of a new generation of cloud-based 
applications, Fusion 360 combines stylized modeling techniques obtained from Autodeskʼs 
acquisition of T-Splines, together with the best of Autodeskʼs viewing and collaboration 
technologies. Itʼs a bold move that continues Autodeskʼs commitment to cloud delivery and 
subscription-based solutions. The market is still unsettled and undecided in its acceptance or 
rejection of cloud-based CAD and Fusion 360 will need to prove itself in the coming months: 
Can proper levels of performance be maintained as the CAD client becomes thinner? Which 
segments of the market will buy in to having their data floating around in the cloud? Autodesk 
has an opportunity to help shape answers to these and other questions. 

Fusion 360 doesnʼt stop there in challenging the market. The Fusion 360 approach to 
modeling diverges from the now-conventional history-based, NURBS geometry solutions 
found in competitive CAD applications and in Autodeskʼs own Inventor product. While both T-
spline geometric technology and the direct modeling approach Fusion 360 uses are winning a 
level of acceptance in the industry, they have both failed to cause a major upheaval in the few 
years they have existed. Yet the call to support conceptual design is strong, and the pull of 
more industrial design in almost all mechanical products is a force that can shape the market. 

The one given in Autodeskʼs one-two-three punch of cloud supported direct modeling, T-
splines, and collaboration embraces the market shift and acceptance of social collaboration 
technology and its draw in the product modeling industry. CIMdata expects that Autodesk will 
lead with their collaboration “upper-cut” using strong, established technology and capabilities. 
Whether they can follow through for either a knockout or a decision-win is still an open 
question. CIMdata expects, however, that Autodesk has the ability to make a difference to the 
market dynamics with Fusion 360. 

Autodesk indicates that Fusion 360 will be available for purchase in August 2013. All prices 
will be based on an annual subscription, although monthly and quarterly subscriptions will be 
possible. Until then, users may obtain a 90-day free trial by contacting Autodesk. 

About CIMdata 
CIMdata, an independent worldwide firm, provides strategic management consulting to 
maximize an enterpriseʼs ability to design and deliver innovative products and services 
through the application of Product Lifecycle Management (PLM). CIMdata provides world-
class knowledge, expertise, and best-practice methods on PLM. CIMdata also offers 
research, subscription services, publications, and education through international 
conferences. To learn more about CIMdataʼs services, visit our website at 
http://www.CIMdata.com or contact CIMdata at: 3909 Research Park Drive, Ann Arbor, MI 
48108, USA. Tel: +1 734.668.9922. Fax: +1 734.668.1957; or at Oogststraat 20, 6004 CV 
Weert, The Netherlands. Tel: +31 (0) 495.533.666. 


