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CIMdata News 

CIMdata Publishes China PLM Market Report  
25 July 2018 

CIMdata, Inc., the leading global PLM strategic management consulting and research firm announces 

the release of the public volume of the CIMdata 2018 China PLM Market Analysis Report. 

This two-volume report provides detailed information and in-depth analysis on the People’s Republic of 

China’s (“China”) rapidly-evolving PLM market for calendar year 2017. The public and private reports 

discuss the major PLM trends and issues, PLM purchase investments in software and services, PLM 

adoption in various industry sectors, and market growth forecasts that pertain to China; an important and 

quickly expanding economic region. The private volume also provides insight into PLM market 

dynamics within the region and the revenue performance of the leading PLM solution providers 

operating within it, both China-based and international PLM solution providers headquartered 

elsewhere. The private volume reports on revenues attributable to various PLM solution providers in the 

Chinese market. These reports are a joint collaborative effort of CIMdata and China-based e-works 

Research (http://www.eworksglobal.com/ in English and http://www.e-works.net.cn in Chinese). 

The CIMdata China PLM Market Analysis Report is delivered in two parts:  

 The “China PLM Market Analysis Report Private Data” volume focuses on the results of the 

leading providers in the overall PLM market in China and in selected segments and industries. 

All information contained in the China report are CIMdata’s estimates. 

 The “China PLM Market Analysis Report Public Data” volume focuses on the Chinese economy 

and the overall PLM market, including some qualitative information about leading PLM solution 

and service providers in China. It is this public report that is being published today. 

Stan Przybylinski, CIMdata Vice President said, “In CIMdata’s measurement the global PLM market 

grew 7.6% in 2017, but China saw 12.9% growth. In 2017 the growth rate of the Chinese Mainstream 

PLM market is forecasted to be 13.8%.” Chinese industries that are heavily investing in PLM include 

aerospace, automotive, high-tech electronics, and mechanical machinery. The following chart illustrates 

the growth and size of the China PLM market for the past 2 years and projects growth through 2022. 

Global PLM solution providers continue to invest in China and are expanding their partner networks and 

growing their customer bases. The leading international PLM solution providers including Dassault 

Systèmes, PTC, and Siemens PLM Software are all showing continued growth in China, but local firms 

are growing as well. “Local Chinese solution providers are starting to gain real market share,” stated 

Peter Bilello, CIMdata’s President. “We had strong attendance at our seventh annual China PLM Market 

& Industry Forum. Chinese companies see the need to develop smart, connected products and are very 

interested in systems engineering. These Chinese competitors are closer to their local market and are 

expanding their offerings into new segments, a good sign for the vitality of the Chinese PLM market,” 

he added. 

http://www.eworksglobal.com/
http://www.e-works.net.cn/
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China PLM Market in 2016 and 2017 and Projected Growth Through 2022 with Year Over Year Growth Rate 

(CIMdata Estimates) 

This report reflects the trend that Chinese manufacturers are paying more and more attention to product 

innovation and are rapidly improving their own R&D capabilities and processes by deploying PLM, not 

only in traditional discrete industries, but also in life sciences, food & beverage, and several emerging 

vertical markets. 

CIMdata designed these reports to be a valuable source of information to support the business and 

market planning processes of PLM solution providers that are targeting China, as well as industrial 

companies within China who would like to understand the PLM competitive landscape. Further details 

about the reports including pricing information are available on CIMdata’s website at 

https://www.cimdata.com/en/research/plm-market-analysis-report-series. 

Click here to return to Contents 

 

Acquisitions 

Atos to acquire Syntel 
23 July 2018 

A powerful combination for Atos by acquiring a highly complementary portfolio, customer base and 

geographic footprint with 23,000 new joiners highly skilled in digital services. 

 Atos and Syntel have entered into a definitive merger agreement under which Atos will acquire 

Syntel for cash consideration of c. $ 3.4 billion i.e. $ 41.0 per share, representing c. 14% 

premium over the last 30 trading days volume weighted average share price of Syntel 

 Syntel brings a powerful suite of digital and proprietary solutions recognized by top analysts as 

being among the most advanced: cloud, social media, mobile, analytics, IoT, and automation at 

c. 40% of Syntel’s revenue 

 Syntel will significantly strengthen the Group’s Business & Platform Solutions Division 

worldwide with best-in-class delivery platform generating among the highest margins of the 

https://www.cimdata.com/en/research/plm-market-analysis-report-series
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industry 

 This transaction expands Atos’s capabilities in North America to provide end-to-end services to 

US customers. It also strongly reinforces its Banking, Finance & Insurance verticals 

 C. $ 120 million of annual cost synergies are expected by 2021 from G&A optimization taking 

advantage of the combined scale as well as the alignment of KPIs in Business & Platform 

Solutions 

 A compelling match between the two companies supporting multiple opportunities for revenue 

synergies, expected to reach c. $ 250 million by 2021, through cross-selling opportunities at both 

the European and US customer bases 

 Transaction is fully supported by Syntel management. Mr Rakesh Khanna CEO of Syntel will 

become a member of Atos Executive Committee 

 The transaction is expected to be double digit accretive to Group EPS as early as 2019 

 The transaction is planned to close by year-end. Both companies’ Boards of Directors have 

unanimously approved the transaction. Written voting agreements with Syntel shareholders, 

including founders, to vote in favor of the transaction represent 51% of the outstanding shares. 

Atos today announced its agreement with Syntel, with respect to the acquisition by Atos of Syntel, for 

aggregate consideration of c.$3.4 billion or $41.0 per Syntel share. 

The transaction represents c. 14% premium over the 30 trading days volume weighted average share 

price. The transaction is structured as a one-step cash merger between Syntel and Atos requiring above 

50% of Syntel outstanding share capital to execute the merger. On July 20, 2018, the Board of Directors 

of Syntel uninamously approved the transaction based on the unanimous recommendation of a special 

committee of the Syntel Board. Written voting agreements with Syntel shareholders, including founders, 

to vote in favor of the transaction represent 51% of the outstanding shares. 

The Board of Directors of Atos meeting held on July 20, 2018 also expressed its full and unanimous 

support for the transaction. 

Thierry Breton, Chairman and CEO of Atos said: ”I am very proud to announce such an important 

milestone in Atos’ leadership development with the acquisition of Syntel, a leading digital company, 

established 38 years ago, that perfectly fits our strategic priorities. It represents a transformational step 

for our Business & Platform Solutions Division as it will significantly enhance its growth and 

profitability profile through an extended digital services offering, cutting-edge India-based delivery 

platforms, as well as revenue and cost synergies. 

In particular, the highly complementary portfolio, customer base, and geographic footprint of the 

combination between Atos and Syntel will significantly enhance our presence in North America and 

accelerate the digital transformation of Atos’s customers worldwide. 

I am looking forward to welcoming the 23,000 Syntel engineers and their very strong management to 

continue delivering together the highest value to our clients and shareholders.” 

Bharat Desai, Co-Chairman and Co-founder of Syntel, said: "This is a very exciting development for 

Syntel. The Syntel board is committed to maximizing shareholder value and believes that the agreement 

with Atos achieves that objective and delivers a win-win proposition to our customers and employees. 

Our focus at Syntel is to help customers transform and succeed in the digital economy. Since its 
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founding, our “Customer for Life” ethos has guided our investments in high-impact, domain-led 

services and intellectual property. 

I am grateful for the trust and confidence of our customers and the passion, commitment and innovative 

spirit of our employees. Together they have enabled Syntel to achieve great heights. I am confident that 

this combination will deliver significant value to all stakeholders.” 

A perfect match with Atos to enhance its digital transformation factory 

With its innovative business model aligned to its client’s business challenges, Syntel generated $924 

million revenue in 2017, of which 89% was in North America, with 25% operating margin. The Group 

employs 23,000 engineers in 30 countries, with over 18,000 staff based in India. All of Syntel’s 

management team is expected to join Atos. 

To strengthen Atos’ digital capabilities and existing Business & Platform Solutions and accelerate 

its Digital strategy 

This transaction is a major step in the strategy of Atos to reach a global scale and significantly expand in 

both Digital services and Business & Platform Solutions. The two organizations are fully 

complementary in their customer base, geographies, and services. Syntel will enhance Atos’s Digital 

Transformation Factory thanks to a powerful suite of digital and proprietary solutions recognized by 

leading industry analysts as being the most advanced in Cloud, Social Network, Mobile, Analytics, 

Cloud and IoT. 

To add Business & Platform Solutions activities in North America 

As part of this transaction, upon closing Atos will immediately gain a significant scale in its Business & 

Platform Solutions Division in North America allowing it to address its existing client base and to offer 

them high value-add digital services in several specific verticals such as Banking and Financial Services, 

Healthcare, Retail, Logistics, Manufacturing, and Insurance. Atos will also improve its margin profile in 

North America. 

To significantly strengthen the Group’s Business & Platform Solutions Division with best-in-class 

delivery platform generating among the highest margins of the industry 

Syntel will bring strong capabilities thanks to its best-in-class delivery platform which generates, 

through its state of the art delivery process, among the the highest margins in the B&PS industry. Syntel 

offers secure and technically advanced offshore environment with world class-campuses in India, 

securing access to a talent pool of over 18,000 employees. 

A powerful combination with compelling value creation potential 

The deal is expected to be EPS accretive immediately with double digit accretion as early as 2019 

excluding the impact of PPA and implementation and transaction costs. 

Significant cost synergies and cross-selling opportunities 

Additionally, the Group expects to generate compelling and significant synergies both at cost and 

revenue levels. 

Atos will benefit from tangible operational improvement by taking advantage of Syntel’s current 

offshore and talent supply chain to optimize its onshore/offshore headcount mix. Most of those 

synergies are planned by applying Syntel’s state of the art industry performance to align Atos’s existing 

B&PS cost model. Additional cost synergies are planned by improving operational effectiveness by 
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reducing SG&A costs including real estate, and optimizing procurement by taking the advantage of the 

greater scale. The total cost benefits are estimated at $ 120 million per year on a run rate basis by the end 

of 2021 with a linear phasing. 

Strong portfolio and complementary customer base between the two companies will generate multiple 

cross-selling opportunities, many of them already identified, leading to revenue synergies of c. $250 

million to be achieved by the end of 2021, half of them by the end of 2020, with c. $50 million operating 

margin. 

The combination of the two companies will allow Atos to deliver a unique portfolio for end-to-end 

digital transformation to customers. This will translate in already identified and actionable initiatives to 

generate revenue synergies in the following areas : 

 Leverage Syntel’s portfolio in particular digital services, intelligent automation and IT 

modernization into Atos Clients into North America and Europe 

 New Global capabilities to capture large End-to-End Digital Transformation projects 

 Leverage Atos’ portfolio with Syntel Base in Cybersecurity, Big data, IDM and other Atos 

services 

Management 

Atos highly appreciates the outstanding achievements of Syntel’s management team. Syntel executives 

and management will join Atos leadership team in order to help achieve the combined Group’s strong 

ambitions. The Group will apply its integration methodology as successfully rolled out in past 

acquisitions. The Group will deeply involve key managers in its development and in particular is glad to 

announce that Syntel CEO Rakesh Khanna will join Atos’ Executive Committee. 

Financing 

The acquisition will be financed through debt fully underwritten by BNP Paribas and J.P. Morgan 

Securities PLC. The debt will be used to fund the purchase cash consideration together with refinancing 

of outstanding debt. 

This transaction is in line with Atos’financial policy with an end of June 2018 proforma net leverage 

ratio below c.1.6x. The combined entity will maintain a solid liquidity profile and financial flexibility 

and targets a strong deleveraging in the next two years thanks to anticipated free cash flow generation. 

Contemplated timetable 

Each of the Atos and Syntel Board of Directors has unanimously approved the transaction, in the case of 

Syntel, based on the unanimous recommendation of a special committee of the Syntel Board. Written 

voting agreements with Syntel shareholders, including founders, to vote in favor of the transaction 

represent 51% of the outstanding shares. The transaction is subject to customary antitrust and regulatory 

approvals. Applicable works council procedures will be followed. The transaction is expected to close 

by year-end 2018. 

Analysts and investors conference call 

On Monday July 23, 2018, The Group will hold a conference call in English at 08:00 am (CET - Paris), 

chaired by Thierry Breton, Chairman and CEO, in order to comment on the project to acquire Syntel and 

Atos’ first half 2018 results and answer questions from the financial community. 

You can join the webcast of the conference: 
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on atos.net, in the Investors section 

by telephone with the dial-in, 5-10 minutes prior the starting time: 

 France +33 1 76 77 22 57 code 1837029 

 UK +44 330 336 9411 code 1837029 

 US +1 929 477 0448 code 1837029 

After the conference, a replay of the webcast will be available on atos.net, in the Investors section. 

Click here to return to Contents 

 

Company News 

Accenture Forms Strategic Alliance and Invests in Data Intelligence Company Ripjar 

23 July 2017 

Accenture has formed a strategic alliance with Ripjar, a data intelligence company based in the United 

Kingdom, and has made a minority investment in Ripjar through Accenture Ventures. The move will 

expand Accenture Security’s capability in data fusion, automated analytics, and machine learning to 

help organizations improve the way they tackle global security challenges. Terms of the transaction 

were not disclosed. 

 

As part of the alliance, Accenture Security will leverage Ripjar’s next-generation strategic intelligence 

platform, Labyrinth, which gives Accenture the ability to fuse, analyse and orchestrate data to help its 

clients work on important strategic issues including public safety, financial crime, and the prevention 

and detection of cyberattacks. 

 

“With the explosion of connected devices, predicting and detecting cyberattacks from a massive volume 

of data has become as difficult as finding a needle in a field of haystacks,” said Kelly Bissell, senior 

managing director of Accenture Security. “Ripjar’s unique intelligent analytics capabilities provide 

significant insight into complex investigations and deliver greater situational awareness of complex 

threats. Our minority investment in Ripjar reinforces our commitment to provide clients with innovative 

solutions to safeguard their systems, networks and people.” 

 

Building on decades of experience in data analytics within the British intelligence community, Ripjar’s 

unique technology provides a comprehensive suite of integrated tools and data visualizations to drive 

detailed forensic analysis that helps organizations more effectively process, understand and glean 

strategic insights from any structured or unstructured data source using artificial intelligence. 

 

“Tackling growing global challenges requires innovative and scalable approaches,” said Tom Griffin, 

CEO, Ripjar. “Accenture Security’s global reach, deep industry experience and innovation-led approach, 

combined with Ripjar’s technology, is a real game changer for supporting global organizations in the 

fight against cybercrime.” 

 

The relationship with Ripjar was driven by Accenture Ventures, which focuses on teaming with and 

https://edge.media-server.com/m6/p/o5g79q2j
https://www.accenture.com/us-en/innovation-architecture-accenture-ventures?src=SOMS
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investing in companies that create innovative enterprise technologies. Through extensive relationships 

with startups, entrepreneurs, investors, academics, venture capitalists and corporate R&D groups around 

the world, Accenture Ventures invests in, and teams with, promising sources of innovation in the 

market. 

 

“Accenture’s investment in Ripjar formalizes our strategic relationship as we work together to 

industrialize its technology to embed artificial intelligence, analytics, big data and machine learning into 

the fabric of our clients’ systems globally,” said Josh Kennedy-White, managing director, Accenture 

Security. “This toolset will now enable clients to stay on the front foot against financial criminals and 

cyber adversaries.” 

Click here to return to Contents 

 

Accenture and Google Cloud Launch Business Group to Deliver Intelligent Enterprise Solutions and 

Transform Customer Experiences 

25 July 2018 

Accenture and Google Cloud today launched the Accenture Google Cloud Business Group (AGBG), 

which will help companies use Google Cloud technology to help deliver superior customer experiences 

and accelerate their digital transformation journeys. 

  

Combining Accenture’s extensive industry knowledge with the power of Google Cloud technology, 

AGBG will allow Accenture and Google Cloud to develop intelligent solutions leveraging data-driven 

insights. The new group is comprised of a team of specialists from both companies and will initially 

focus on developing cross-industry solutions for clients in North America, Europe and Japan. 

  

In addition, Accenture was recognized as the 2017 Google Cloud Platform Partner of the Year, in 

recognition of Accenture’s demonstrated sales, marketing, technical and support excellence to help 

clients take advantage of the Google Cloud product suite to transform their businesses. 

  

“We’re making a significant commitment to our clients and investment with Google Cloud to provide 

intelligent solutions that enterprises need to solve today’s greatest business challenges and become the 

new leaders in digital,” said Gene Reznik, Accenture’s Senior Managing Director of Ecosystems & 

Ventures. “The Accenture Google Cloud Business Group brings together the leading capabilities of 

Accenture and Google Cloud to fuel the next generation of innovations for organizations around the 

world.” 

  

“Google Cloud and Accenture have a long history of delivering incredible value to our joint customers. 

The launch of the Accenture Google Cloud Business Group will help us supercharge those efforts as 

companies globally look to modernize their computing environment for today’s digital world,” said 

Kevin Ichhpurani, Google Cloud’s corporate vice president of business development. 

  

With an initial emphasis on the retail, consumer packaged goods, and health industries, AGBG will 

allow Accenture and Google Cloud to focus on several areas including:  

 Build next generation business processes with artificial intelligence and machine learning based 

../../../../Jillian%20Hayes/Documents/Newsletter%202016/DAILY/26July2016.doc#Contents
../../../../Jillian%20Hayes/Documents/Newsletter%202016/DAILY/26July2016.doc#Contents
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approaches to create new value across the enterprise 

 Modernize enterprise infrastructure by migrating their workloads to the cloud and provide 

managed services tailored for Google Cloud Platform 

 Bring global scale to clients that run SAP by delivering managed SAP solutions on Google 

Cloud Platform 

 Create relevant customer experiences by combining Google Marketing Platform data with other 

enterprise data sources, helping to find deeper insights and increasing customer engagement 

 Scale G Suite across the enterprise, reimagining work with the cloud-native productivity service 

that is secure, smart, and simple 

The AGBG extends a longstanding alliance between the two companies. One example is with Verizon, 

where Accenture is leveraging advanced analytics and Google Cloud technology to re-imagine the 

customer service experience. The solution is expected to help Verizon resolve customer issues faster 

while reducing costs.  

  

Accenture’s Google Cloud Center of Excellence will become part of AGBG, focusing on developing 

solutions in high-growth areas to accelerate clients’ adoption of Google Cloud. 

  

Accenture has approximately 1,000 practitioners trained on Google Cloud technologies and intends to 

more than double that number in FY19. For more information on AGBG, 

visit https://www.accenture.com/us-en/service-accenture-google-business-group 

Click here to return to Contents 

 

ESI Group joins the United Nations Global Compact 

24 July 2018 

 

ESI Group innovator in Virtual Prototyping software and services, announced its membership in the 

United Nations (UN) Global Compact. 

As a signatory of the UN Global Compact and in line with its Corporate Social Responsibility (CSR) 

approach, ESI Group undertakes to respect the 10 principles of the United Nations in the areas of human 

rights, labor, environment and anti-corruption. The Group commits to yearly communicate its progress 

to its stakeholders through the release of a Communication on Progress (COP). 

Through the implementation of its values, ESI has distinguished itself for the past three years within the 

Gaïa Index for its continuous commitment toward a CSR approach, structured around four priorities: 

 Being a committed employer; 

 Being an outstanding partner for its customers, by offering innovative and sustainable solutions; 

 Being an environmentally friendly player; 

 Serving civil society. 

https://www.accenture.com/us-en/service-accenture-google-business-group
file:///C:/Users/User/Documents/CIMdata/DAILY/27July2018.doc%23Contents
file:///C:/Users/User/Documents/CIMdata/DAILY/27July2018.doc%23Contents
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Through its Virtual Prototyping solutions, the Group supports its customers in their industrial and 

operational challenges, while helping them achieve their sustainable development objectives by offering 

solutions that enable them to develop more environmentally friendly products. In addition, these 

products are launched on the market with increased safety for end consumers. ESI’s virtual reality 

solution IC.IDO, when applied to the manufacturing sector, enables the improvement of operators’ 

working conditions by making working environments more ergonomic. 

Alain de Rouvray, Chairman and Chief Executive Officer of ESI Group, comments: “Our membership 

of the United Nations Global Compact is a further step in our commitment to social, societal and 

environmental responsibility. It demonstrates our strong beliefs and our will to act in these areas. While 

the 10 principles of the United Nations are already included in the Group’s development strategy, we 

commit ourselves to amplifying our action so that these principles are disseminated and adopted more 

widely”. 

Launched in 2000, the United Nations Global Compact gathers companies and organizations of all size, 

as well as civil society players, around 10 universally recognized principles that are essential for the 

establishment of more sustainable and inclusive societies. 

Click here to return to Contents 

 

Infor Appoints Jonathan Wood to General Manager for IMEA 

23 July 2017 

Infor today announced the appointment of Jonathan Wood as General Manager, India, Middle East, and 

Africa (IMEA). Wood has led Infor's Consulting Services team for Europe since joining in 2016.  

 

Reporting to Cormac Watters, Executive Vice President and General Manager EMEA, Wood will lead 

the IMEA business unit from Infor's office in Dubai, United Arab Emirates. With plans to double the 

region's business in two years, Wood will be responsible for reinvigorating the channel, expanding 

direct customer relationships and forming new strategic alliances.  

 

"Infor has demonstrated an ability to deliver mission critical cloud in every industry represented across 

the IMEA region. Demand for our solutions is growing exponentially as businesses recognize the value 

of deep industry-specific functionality, out-of-the-box. Infor is collapsing traditional implementation 

times from months or years to a matter of weeks allowing our customers to remain focused on their core 

activities," said Jonathan Wood. 

 

Wood will lead Infor's customer-centric strategy which will leverage a new Digital Transformation hub 

within Infor's Dubai office, where customers and partners will collaborate to imagine and realize their 

Digital potential.  

 

Furthermore, he will oversee the continued expansion of the Infor footprint outside of Cloud ERP with 

leading solutions including Enterprise Asset Management (EAM), Infor Coleman (AI), Human Capital 

Management (HCM), Infor CloudSuite Financials, and Birst analytics. 

 

Infor's Channel Partner Program remains a key pillar of growth and Wood will play an instrumental role 

https://www.infor.com/
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in investing in the channel, ensuring an expansion in channel territories and opportunities, as well 

supporting the training, enablement and specialization needs of the Channel Partners. 

Click here to return to Contents 

 

ITI partners with industrial plant engineering software developer ESAin srl 

24 July 2018 

International TechneGroup Limited (ITI), developers of the CADfixTM software, has teamed with ESAin 

srl, creators of the ESApro software suite. 

ESAin is the only Italian manufacturer of process and plant software for engineering professionals, as 

well as an authorised Bricsys and Autodesk development partner. “ESAin’s position in the process plant 

industry made them an ideal reseller partner for our CADfixTM Plant and Process Simplification (PPS) 

software solution,” states Andy Chinn, Managing Director at ITI’s UK CADfix development office.      

The ESApro suite encompasses process, plant and electrical design. It is a comprehensive suite of 

AutoCAD/BricsCAD compatible applications dedicated to the planning of industrial plants with more 

than 600 customers and 3,000 installations in the global petrochemical, pharmaceutical, food, energy, 

iron and steel, water treatment, and paper industries. 

Plant and machinery design software users frequently need to integrate multiple, complex models of 

machines and large equipment installations. The MCAD files supplied for this work can pose significant 

challenges. CAD models of complex machinery contain much more detail than is needed for factory 

layout and clash detection. The files are often extremely large and can lead to multiple failed import 

attempts and system instabilities. 

The traditional approach to data reduction is manual model simplification and rework, which is non-

productive, expensive, and ultimately causes project delays. CADfix PPS enables engineers to easily and 

quickly simplify large MCAD assemblies and models of machinery to reduce file size for more efficient 

integration into plant design systems. 

After evaluating CADfix PPS, ESAin quickly realised that the CADfix PPS simplification solution 

could address the immediate needs of their plant and process clients faced with integrating complex 

equipment models. "We were extremely impressed with the CADfix PPS software,” commented Nicolò 

Boidi, EMEA Sales Director of ESAin srl. “This new reseller partnership expands the ESAin solution 

suite to include the CADfix PPS software. Now our customers can experience orders of magnitude in 

file size reduction. CADfix PPS will give them more manageable equipment models for integration with 

their ESApro solutions.”  

“We look forward to working with ESAin and bringing CADfix PPS to their user community,” stated 

Chinn. “This partnership represents an exciting opportunity for both companies and looking further 

ahead we are keen to explore the potential for a closer direct integration of CADfix PPS with the 

ESApro solutions.” 

To learn more about how CADfix can be deployed to simplify models and dramatically reduce file sizes 

for large process and plant equipment installations, contact ITI or ESAin srl. 

Click here to return to Contents 

../../../../Jillian%20Hayes/Documents/Newsletter%202016/DAILY/27July2016.doc#Contents
../../../../Jillian%20Hayes/Documents/Newsletter%202016/DAILY/27July2016.doc#Contents
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Tata Technologies Signs MOU with Vidarbha Defence Industries Association (VDIA) to Set Up an 

Aerospace and Defence Centre in Nagpur  

23 July 2017 

Tata Technologies Ltd. signed a Memorandum of Understanding with the Vidarbha Defence Industries 

Association (VDIA) at the “Made in Vidarbha in Aerospace and Defence” Summit held last week in 

Nagpur. This partnership will lead to the setting up of a new state-of-the-art aerospace & defence Centre 

in Nagpur. The MoU was signed in the presence of the Chief Minister of Maharashtra, Shri Devendra 

Fadnavis. 

 

In alignment with the “Make in India” initiative, this centre will help establish Maharashtra as the 

preferred investment destination for aerospace & defence manufacturing, promote indigenous and 

modernized technological capabilities and develop skilled resources to support Micro, Small & Medium 

Enterprises (MSMEs) to be globally competitive in the aerospace & defence sector. This will be done by 

setting up ‘NIRMAN’, a not-for-profit Common Facilitation Centre for aerospace & defence and 

‘UDAN’, an initiative to create high-end skilling centres and provide competency-based education for 

engineering institutes & universities. The partnership between Tata Technologies Ltd. & VDIA 

supported by the Government of Maharashtra, will promote the state as an aerospace & defence 

manufacturing and export hub. 

 

Talking on this association, Anand Bhade, President Asia Pacific, Tata Technologies said, “Made in 

Vidarbha – Aerospace and Defence is a great initiative and we are proud to be associated with it. Tata 

Technologies’ unique offerings for aerospace and defence are perfectly aligned to VDIA’s vision of 

creating a first-of-its-kind ecosystem to facilitate defence-integrated development by supporting the 

Indian Aerospace and Defence industry to be globally competitive”. 

 

Speaking on the occasion, Lt Gen (Retired) Mr. Ravindra Thodge, the chairman of VDIA said, 

 

“Our objective is to create an aerospace & defence manufacturing hub in the Nagpur and Vidarbha 

region. Tata Technologies is well positioned to provide the right impetus to this initiative by leveraging 

their domain expertise.” 

Click here to return to Contents 

 

Wipro and Alight Solutions Announce Strategic Partnership 

23 July 2017 

Wipro Limited, a leading information technology, consulting and business process services company, 

and Alight Solutions, a leader in technology-enabled health, wealth, HR and finance solutions, today 

announced a long-term relationship which will  reshape the HR services industry by providing Alight’s 

clients with the breadth and depth of capabilities from the two industry-leading organizations.   

 

This strategic partnership will enable Alight to accelerate investment in consumer-facing technologies 
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and services across its health, wealth and cloud businesses by leveraging Wipro’s industry-leading 

strengths in automation, machine learning and data analytics. 

 

Additionally, Wipro will acquire and take on responsibility for the services delivered from Alight’s 

India locations. Alight has developed a rich set of technology and delivery capabilities across its India 

centers located in Gurgaon, Noida, Mumbai and Chennai. 

 

Lincolnshire, Illinois-based Alight Solutions provides benefits administration and cloud-based HR and 

financial solutions to 1,400 clients serving 19 million employees and their 18 million family members. 

 

Wipro provides HR services to a range of marquee customers globally across industry verticals such as 

retail, manufacturing, banking and financial services, education, healthcare, energy and utilities. 

 

“When we think about serving our clients and their people, we believe it is imperative to provide 

technologies and solutions that meet rising trends like the growing adoption of cloud-based 

technologies, the increased use of automation, rising consumerism and the demand for more 

personalized, integrated solutions,” said Chris Michalak, Chief Executive Officer, Alight Solutions. 

“Our partnership with Wipro enables us to leverage Wipro’s unmatched innovation and leadership in 

automation and digital technologies, while increasing our investments to harness market trends and 

deliver even better solutions for our clients as their needs and those of their people evolve.”  

 

Abidali Z. Neemuchwala, Chief Executive Officer and Executive Director, Wipro Limited said, “We 

welcome the Alight India team to the Wipro family. We are delighted to be chosen as a strategic partner 

by Alight for this transformational project. Our focus will be to modernize Alight’s core technology 

assets and further automate its operations to enhance the user experience of Alight’s end customers. 

Wipro’s expertise and best practices in cloud and smart analytics, and investments in proprietary 

platforms such as Wipro HOLMES™ will enable this transformation.” 

 

The transaction is subject to customary closing conditions and is expected to close after receiving 

required regulatory approvals. 

 

FCM Consulting facilitated the transaction between the two organizations. 

Click here to return to Contents 

 

Events News 

Significant Product Enhancements for Vero’s W18 Visitors 

24 July 2018 

Vero Software is expecting to finalise sales and take strong leads for its Alphacam and Cabinet Vision 

woodworking CAD/CAM solutions at the forthcoming W18 Exhibition. 

“Visitors to our stand will be blown away by new improved functionality in both Alphacam and Cabinet 

Vision from Vero Software,” says Michael Pettit, EMEA Sales Manager for both brands.  
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As the largest exhibition of woodworking suppliers, attracting thousands of visitors from the UK, the 

Republic of Ireland, and countries across Europe, W18 is the perfect showcase for highlighting 

Alphacam’s new improved powerful nesting capabilities along with Cabinet Vision’s V11 Rendering, 

workflow and machine connectivity.  

“Visitors are always surprised at the features we demonstrate at trade fairs. Many prospects and existing 

customers learn about new and existing features and how they can increase productivity and ultimately 

save them money.  

“Since Alphacam and Cabinet Vision are part of Hexagon MI, we will also be demonstrating how we 

work with Leica measurement equipment, which is another Hexagon product. 

“Our stand – H710 – puts us at the very heart of the four-day exhibition, with major machinery partners 

around us, and we’ll be demonstrating the software in action with machinery demonstrations.” 

He says it allows them to meet over 1,000 existing customers in one location. “And, as with previous 

woodworking exhibitions, we’ll be open for business and taking orders.  

“Alphacam and Cabinet Vision are the leading Woodworking CAD/CAM systems in the world, and 

W18 is the premier woodworking show in the UK – it’s a marriage made in heaven.”   

Cabinet Vision Version 11 and Alphacam 2018 R2 – Stand H710, NEC, Birmingham; September 30 – 

October 3.  

Click here to return to Contents 

 

Financial News 

Atos: First half 2018 results 

23 July 2018 

Atos, a global leader in digital transformation, today announces its financial results for the first half of 

2018. 

 Revenue at € 6,005 million, 

 +3.4% at constant exchange rates, +1.7% organically 

 Order entry at € 7,051 million, book-to-bill ratio at 117% 

 Operating margin at € 545 million, 9.1% of revenue 

 Free cash flow at € 180 million 

 Atos to acquire Syntel to enhance its digital business, strengthen its leading 

position in Business & Platform Solutions, and significantly accelerate its development in North 

America 

 All 2018 objectives confirmed 

Thierry Breton, Chairman and CEO said: “During the first half of the year we confirmed a strong 

commercial dynamic consolidating our strategy to accompany our customers all along their digital 
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transformation. By leveraging the strengths of all our Divisions in our Digital Transformation Factory, 

we signed very large transformation contracts translating in a strong book to bill ratio in each Division 

and 117% for the Group. The commercial activity was particularly high in North America in Q2 with a 

book to bill ratio at 190%. In the meantime we continued to closely monitor our operational efficiency, 

improving the Group profitability and increasing EPS by circa 8 %. In this context, we confirm all our 

objectives for 2018 towards our 2019 Ambition. 

After the transformational acquisition of SIX Payment Services by Worldline to be closed this year-end, 

I am proud with the announcement of another strategic move for the Group with the project to acquire 

Syntel, a US leading company in digital services, listed on Nasdaq. It represents a major step in 

Business & Platform Solutions as it will significantly enhance the Division growth and profitability 

profile through an extended digital services offering, cutting-edge India based delivery platforms, as 

well as revenue and cost synergies. 

The highly complementary portfolio, customer basis, and geographical presence of the combination 

between Atos and Syntel will significantly enhance our footprint, in particular in the North American 

market and accelerate the digital transformation of Atos’ customers. 

All these strategic achievements make me fully confident in the strong potential of our Group to continue 

delivering together with Syntel and SIX Payment employees and their very strong management highest 

value to our clients and shareholders. I am looking forward to welcoming all of them.” 

For full details please visit: https://atos.net/en/2018/press-release/general-press-

releases_2018_07_23/first-half-2018-results 

Click here to return to Contents 

 

Cadence Reports Second Quarter 2018 Financial Results 
24 July 2018 

Cadence Design Systems, Inc. reported its results under new revenue rules, ASC Topic 606. For the 

second quarter of 2018, Cadence reported revenue of $518 million, GAAP net income of $75 million, or 

$0.27 per share on a diluted basis, and non-GAAP net income (as defined below), of $126 million, or 

$0.45 per share on a diluted basis. 

Cadence also reported its results under the old revenue rules, ASC Topic 605, for easier comparison 

with prior results, all of which were reported under ASC Topic 605. 

Under ASC Topic 605, for the second quarter of 2018, Cadence reported revenue of $515 million, 

compared to revenue of $479 million reported for the same period in 2017. On a GAAP basis, Cadence 

recognized net income of $73 million, or $0.26 per share on a diluted basis, in the second quarter of 

2018, compared to net income of $69 million, or $0.25 per share on a diluted basis for the same period 

in 2017. Using the non-GAAP measure defined below, net income for the second quarter of 2018 was 

$124 million, or $0.44 per share on a diluted basis, as compared to non-GAAP net income of $94 

million, or $0.34 per share on a diluted basis, for the same period in 2017. 

“Multiple technology waves, especially machine learning, are driving increased design activity and our 

System Design Enablement strategy is perfectly positioned to benefit from these across multiple 

verticals” said Lip-Bu Tan, chief executive officer. “We had notable wins in Aerospace & Defense and 

https://atos.net/en/2018/press-release/general-press-releases_2018_07_23/first-half-2018-results
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introduced Cadence Cloud, the industry’s first broad cloud portfolio for the development of electronic 

systems and semiconductors.” 

“Consistent execution delivered good results for Cadence again this quarter. We continue to lead with 

innovation, making Cadence products increasingly mission critical to our customers, while our efforts to 

continually improve operational efficiency results in increased profitability flowing through to free cash 

flow,” said John Wall, senior vice president and chief financial officer. 

CFO Commentary  
Commentary on the second quarter 2018 financial results by John Wall, senior vice president and chief 

financial officer, is available at www.cadence.com/cadence/investor_relations. 

Business Outlook  
The outlook provided below is on an ASC Topic 606 basis, which Cadence has adopted for its fiscal 

year 2018 using the modified retrospective transition method. As required by the new standard, the 

company will report revenue under both methods for the 2018 transition year. 

For the third quarter of 2018, the company expects total revenue in the range of $510 million to $520 

million. Third quarter GAAP net income per diluted share is expected to be in the range of $0.22 to 

$0.24. Net income per diluted share using the non-GAAP measure defined below is expected to be in the 

range of $0.40 to $0.42. 

For 2018, the company expects total revenue in the range of $2.070 billion to $2.090 billion. On a 

GAAP basis, net income per diluted share for 2018 is expected to be in the range of $0.95 to $1.01. 

Using the non-GAAP measure defined below, net income per diluted share for 2018 is expected to be in 

the range of $1.64 to $1.70. 

For 2018, the company is forecasting a non-GAAP income tax rate of 16 percent, down from 23 percent 

used in 2017, primarily resulting from the tax rate reduction. 

For comparison purposes, the company expects the outlook at the midpoint for 2018 on the prior ASC 

Topic 605 basis to be as follows: revenue of $2.105 billion, GAAP net income per diluted share of $1.06 

and non-GAAP net income per diluted share of $1.74. 

A schedule showing a reconciliation of the business outlook from GAAP net income and diluted net 

income per share to non-GAAP net income and diluted net income per share is included in this release. 

Audio Webcast Scheduled  
Lip-Bu Tan, chief executive officer, and John Wall, senior vice president and chief financial officer, will 

host the second quarter 2018 financial results audio webcast today, July 23, 2018, at 2 p.m. (Pacific) / 5 

p.m. (Eastern). Attendees are asked to register at the website at least 10 minutes prior to the scheduled 

webcast. An archive of the webcast will be available starting July 23, 2018 at 5 p.m. (Pacific) and 

ending September 14, 2018 at 5 p.m. (Pacific). Webcast access is available at 

www.cadence.com/cadence/investor_relations. 

Click here to return to Contents 

 

Dassault Systèmes raises EPS guidance for 2018 

25 July 2018 
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Dassault Systèmes announces IFRS unaudited financial results for the second quarter and first half 

ended June 30, 2018. These results were reviewed by the Company’s Board of Directors on July 24, 

2018. The Company has adopted IFRS 15 as from January 1, 2018. This press release includes 2018 

second quarter and first half financial results under IFRS 15 as well as under the prior IAS 18 standard 

and includes a summary explanation of the major differences for the Company. In addition, this press 

release also includes financial information on a non-IFRS basis (both IFRS 15 and IAS 18) with 

reconciliations included in the Appendix to this communication. 

  

Second Quarter and First Half 2018 Highlights and Financial Summary 

(Unaudited, with references to IAS 18 data, revenue in constant currency) 

  

 Organic license and other software revenue up 8% in Q2 and 10% in H1 in constant currencies 

(IFRS IAS 18)   

 Q2 well aligned with Dassault Systèmes’ non-IFRS IAS 18 objectives, with software revenue 

up 9%, operating margin at 30.2%, EPS of €0.72 up 16% or 22% at constant currency 

 3DEXPERIENCE software revenue up 22% in H1 at constant currency (IAS 18) 

 CATIA, SOLIDWORKS, ENOVIA and DELMIA deliver organic double digit license revenue 

growth in H1 at constant currency (IFRS and non-IFRS IAS 18) 

 Cash flow from operations up 9% in H1 to €645 million (IAS 18) 

 Completing majority ownership investment in Centric Software 

 Confirming and updating 2018 FY IAS 18 non-IFRS revenue objective for acquisitions and 

currency and upgrading FY EPS to €2.95 to €3.00 per diluted share, growth of 10% to 12% as 

reported or 15% to 17% at constant currency 

Click here to return to Contents 

 

LECTRA: First Half 2018: Strong growth in income from operations 

25 July 2018 

Today, Lectra's Board of Directors, chaired by Daniel Harari, reviewed the consolidated financial 

statements for the first half of 2018, after a limited review by the Statutory Auditors. 

(Comparisons between 2018 and 2017 are like-for-like, unless stated otherwise). 

Q2 2018: Strong rebound in orders for new systems 

Orders for new systems (€33.4 million) increased by 8% compared to Q2 2017. 

Revenues (€73 million) were up 9% (+6% at actual exchange rates). 

Income from operations amounted to €9.8 million, up 21% (+8% at actual exchange rates) and the 

operating margin (13.5%) increased by 1.4 percentage points (+0.3 percentage points at actual exchange 

rates). 
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Net income amounted to €6.9 million, up €0.6 million (+10%) at actual exchange rates. 

First Half 2018 

The first half was marked by a 'wait-and-see' approach by companies across all of Lectra's market 

sectors, particularly in automotive, following the protectionist measures announced first by the United 

States, and subsequently by China and Europe. 

Negative impact of euro appreciation 

With an average parity of $1.21/€1 for H1, the euro strengthened by 12% against the US dollar and by 

4% against the yuan compared to H1 2017. The strong appreciation of the euro against most currencies 

had a major negative mechanical impact on the H1 results. It reduced revenues by €7 million (-5%) and 

income from operations by €3.9 million (-18%) at actual exchange rates, compared to like-for-like 

figures. 

Strong growth in income from operations, on a like-for-like basis 

Orders for new systems (€61.6 million) were stable compared to H1 2017: new CAD/CAM and PLM 

software licenses decreased by 1%, CAD/CAM equipment and accompanying software were stable and 

training and consulting increased by 7%. 

Revenues totaled €140.2 million, up 6% (+1% at actual exchange rates). 

Revenues from new systems sales (€62.1 million) increased by 7%, and recurring revenues (€78.1 

million) by 6%. 

Income from operations (€17 million) was up 13%, down 8% at actual exchange rates. 

The operating margin (12.1%) increased by 0.9 percentage points (down 1.2 percentage points at actual 

exchange rates). 

Net income (€12.3 million) decreased by €0.5 million (-4%) at actual exchange rates. 

Free cash flow amounted to €7.5 million (€16.3 million in H1 2017). 

A zero-debt Company, a particularly robust balance sheet 

Consolidated shareholders' equity amounted to €152.5 million, after payment of the dividend of €12 

million declared in respect of FY 2017. 

Cash and cash equivalents, as well as net cash position, totaled €87 million, after the disbursement of 

€7.1 million for the acquisition of Kubix Lab and the dividend payment of €12 million. 

2018 outlook: confirmation of growth objective for income from operations 

In its February 12, 2018 Financial report and its 2017 Annual Report, to which readers are invited to 

refer, the Company reported its long term vision and its 2018 business trends and outlook. 

Lectra entered 2018 with stronger than ever operating fundamentals and an even stronger balance sheet. 

The Company set, for 2018, objectives of 6% to 10% revenue growth, like-for-like, and 7% to 15% 

growth in income from operations before non-recurring items, like-for-like. While the growth in 

revenues could be slightly lower, the growth in income from operations is confirmed by the first half 

results. 

The main uncertainty concerns the level of orders for new systems and corresponding revenues, in light 

of persistent uncertainty in the macroeconomic, geopolitical and monetary environment that could 
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continue to affect business investment decisions, especially in the automotive sector.  

If exchange rates were to remain at roughly the same level as on June 30, 2018, particularly the 

euro/dollar rate of $1.17/€1, currency variations would have a negligible impact on revenues and on 

income from operations in H2. 

Bolstered by the strength of its business model and a new roadmap fully geared to the demands of 

Industry 4.0, the Company remains confident in its growth prospects for the medium term. 

   

Q3 and first nine months 2018 earnings will be published on October 30, 2018. 

Click here to return to Contents 

 

LTTS begins FY19 on a strong note with all round growth 

24 July 2018 

 

L&T Technology Services Limited (LTTS) announced its results for the first quarter ended June 30, 

2018. 

Highlights for Q1FY19 include: 

Revenue at ₹11,522million; growth of 9.2% QoQ, 40.1% YoY  

USD Revenue at $169 million; growth of 5.6% QoQ in constant currency, 32% YoY 

Net profit at ₹1,975 million; growth of 24% QoQ, 101% YoY 

 

For the full press release and additional financial information please visit: 

http://www.lnttechservices.com/sites/default/files/investors/financial-info/press-

release/LTTS_Press_Release_Q1FY19.pdf 
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Implementation Investments 

Dassault Systèmes Announces ExxonMobil Selects 3DEXPERIENCE Platform as Part of Its Digital 

Transformation 

25 July 2018 

Dassault Systèmes announced that Exxon Mobil Corporation has selected the 3DEXPERIENCE 

platform as a foundational component for its digital transformation effort.  This implementation will 

support the aggregation of engineering data and derive greater value from ExxonMobil’s data across a 

multitude of tools.  

A long-time customer of Dassault Systèmes’ simulation, materials science and supply chain planning 

http://www.lnttechservices.com/sites/default/files/investors/financial-info/press-release/LTTS_Press_Release_Q1FY19.pdf
http://www.lnttechservices.com/sites/default/files/investors/financial-info/press-release/LTTS_Press_Release_Q1FY19.pdf
https://www.3ds.com/
http://corporate.exxonmobil.com/en
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applications, ExxonMobil is the largest publicly traded energy company in the world and uses 

technology and innovation to help meet growing energy needs.  ExxonMobil will now use the “Capital 

Facilities Information Excellence” industry solution experience based on the 3DEXPERIENCE 

platform.   

In a unified digital environment, ExxonMobil employees can collaborate in real time.  Engineers, 

operations and maintenance personnel will be able to access a single source of information describing 

the complex assets for which they have responsibility, in order to improve business process control and 

performance.   

“Digital transformation is a strategic enabler for energy companies facing increasing pressures and 

challenges due to market instability, technical complexity, and increasing regulations,” said Thomas 

Grand, Vice President, Energy, Process and Utilities Industry, Dassault Systèmes.  “The 

3DEXPERIENCE platform helps companies like ExxonMobil capture, control and reuse data to 

improve the efficiency of projects, assets and resources.”  

Click here to return to Contents 

 

Elekta Implements PTC’s ThingWorx on Microsoft Azure for Next Generation Remote Service 

25 July 2018 

PTC today announced that Elekta is extending its remote services transformation by 

implementing PTC’s ThingWorx® Industrial Innovation Platform, powered by Microsoft Azure, to gain 

an analytical understanding of the data collected from its devices in the field. The ThingWorx Platform 

will also enable Elekta to innovate faster by gaining greater product performance and service insights. 

Founded in Stockholm in 1972 by Lars Leksell, a professor of neurosurgery at the Karolinska Institute 

in Stockholm, Elekta has grown into a publicly-traded medical technology group with 3,600 employees 

and operational assets in more than 6,000 medical facilities around the globe. 

Elekta has been at the forefront of the digital revolution, being among the first to seek new ways to 

generate added value for its customers by connecting, monitoring, and remotely servicing its machinery. 

The first strategy Elekta implemented was remote service capabilities through Elekta IntelliMax®. 

Running on PTC’s ThingWorx Platform, Elekta IntelliMax provides securely-controlled remote access 

and predictive maintenance of its machines. 

The ThingWorx Platform integrates with Microsoft Azure IoT to enable Elekta to connect thousands of 

assets from Elekta customers around the globe, enabling product performance visibility to improve 

uptime for clinicians and increase patient volume. Elekta already remotely fixes more than 30 percent of 

all machine issues. With greater product insights, Elekta expects to further enhance predictive 

maintenance capabilities, enabling users to save significant travel time and cost, and, even more 

importantly, avoid unplanned clinical downtime, which can negatively impact patient treatment 

regimens. 

“Almost 1.5 million patients are treated with Elekta’s systems each year,” said Daniel Kingham, remote 

service program director, Elekta. “The importance of not missing a single treatment is absolutely 

paramount to each of them on both a physical and emotional level. It is unacceptable to deny a patient a 

scheduled treatment due to machine failure. Elekta IntelliMax, powered by PTC ThingWorx and 

Microsoft Azure, enables automated alerts predicting parts failures, proactive calls to customers to 

https://ifwe.3ds.com/energy-process-utilities/capital-facilities-information-excellence
https://ifwe.3ds.com/energy-process-utilities/capital-facilities-information-excellence
https://www.elekta.com/
https://www.ptc.com/en/products/iot
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resolve issues that may cause interruptions, and immediate responses to customer service requests.” 

“We are delighted to continue to support Elekta as it becomes more proactive in its service initiatives,” 

said Catherine Kniker, chief revenue officer, ThingWorx, PTC. “Elekta’s commitment to leveraging 

ThingWorx is a clear validation of the value the platform provides and the results it delivers in helping 

Elekta maintain its life saving technologies." 

Click here to return to Contents 

 

Foodation Selects Oracle Food and Beverage to Drive International Growth and Innovation 

24 July 2018 

 

Foodation, an Italian company that specializes in designing and developing fast-casual restaurants across 

Europe, has chosen Oracle Hospitality Simphony Cloud for its restaurants, including the popular 

Briscola Pizza Society, Polpa Burger Trattoria and Mariù Italian Kebab. With 10 restaurants and plans 

for international expansion, Foodation needed a technology platform that could support the strategic 

growth of its business and offer a single view of operations across all of its restaurants. Additionally, the 

company wanted to increase operational efficiency through centralization, improve functionality and 

modernize the customer experience. 

“Over the next five years, we not only plan to expand our business internationally, but we also want to 

position our brands as the go-to restaurants across Europe, and Oracle Hospitality Simphony Cloud is 

helping us to achieve this goal,” said Riccardo Cortese, CEO of Foodation. “Oracle Simphony Cloud 

provides us with a reliable and trusted foundation for growth and enables us to streamline our operations 

with one single view of business. Before the implementation, we only had insight into business 

operations data on a weekly basis, but now, using the simple, easy-to-use Oracle Micros InMotion app, 

we have a single view of all of our restaurants that we can view as frequently as we like.” 

Oracle Simphony Cloud provides Foodation with one centralized system to manage operations across all 

six brands, allowing centralized reporting and auditing for the management team, together with drill-

down capabilities to real-time order-specific information. This minute-by-minute detail enables 

maximized revenue and profitability. In addition, Oracle Simphony Cloud integrates all digital channels, 

such as mobile payment, mobile ordering and mobile applications, for one centralized view of the 

customer, helping to accelerate speed of service and enhance the overall customer experience. 

“In today’s competitive market, restaurants are challenged to operate not only faster, but smarter, in 

order to meet customer’s rising expectations,” said Chris Adams, vice president strategy, Oracle Food 

and Beverage. “Oracle Simphony Cloud enables business operations to flow more cohesively, efficiently 

and profitably while greatly enhancing the overall customer experience.” 

For more information learn how Foodation Serves Up A Growing Pizza Enterprise with Oracle 

Simphony, One Slice at a Time. 
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Infor Wins Major Digital Contract to Support Danube Home's Regional Expansion 

25 July 2018 

Infor, a leading provider of industry-specific cloud applications, announced that Danube Home has 

invested in Infor SCE, a leading WMS (warehouse management system), and Infor OS (operating 

services platform) to accelerate its digital transformation as the company expands across the region. 

Infor partner, Vinculum, the warehouse management and logistics experts, is also involved in the 

implementation. 

The Dubai-based business - one of the emirate's largest manufacturing and retail companies - sells 

furniture products, garden furniture, decorative ranges, furnishings, homewares, chandeliers, electrical 

goods and accessories, ceramics and an entire home range via its Danube Home showrooms. In an effort 

to enhance its supply chain, Danube Home chose Infor SCE to increase efficiency, throughput, and 

service levels of its operations, reducing costs and providing greater visibility for both clients and staff.  

"Ultimately, increased customer satisfaction is what we are looking to achieve. From a management 

perspective, we have also invested in a dedicated resource to oversee fulfillment in our Danube Home 

showrooms. With a strong track record and reputation in the Middle East and around the globe, Infor 

was the right fit for us. Its warehouse management system required no customization and could easily be 

configured to our needs," said Sachin Khosla, Head of Logistics at Danube Home. "The year ahead will 

be a busy one for Danube Home, with plans to increase our presence across India and the Arabian Gulf 

over the next 12 months, so it was especially important to select the most capable partner possible."  

This is the first deal between the companies and will see Infor support Danube's plan for rapid regional 

expansion. Expected to go live in the United Arab Emirates in August, Infor's technologies will be rolled 

out to India, Kuwait, Bahrain, and Oman. 

"This is a fantastic win for Infor, Danube is such a respected brand in the region. We anticipate a 

productive partnership moving forward as we accompany the group on its digital transformation 

journey," said Alaa Hewedi, VP of sales, Infor, Middle East. 

Infor will provide Infor SCE Warehouse Management together with its Infor OS which includes 

advanced capabilities for business intelligence, document management and process integration. In 

addition, Infor OS incorporates Infor's advanced middleware platform, ION, and Infor Ming.le™, a 

centralized space for collaboration, business process improvement, and contextual analytics. 

Danube wanted to pool all essential company data together to integrate strategic planning into an 

optimized distribution network. Danube will use Infor SCE to analyze information from across its 

subsidiaries to improve the use of assets across its network - inventory, space and labor. Plus, with Infor 

SCE, the company can create, communicate, execute, monitor, and manage strategic business plans. 

At present, Danube is using in-house built software, and is now looking forward to using Infor's 

warehouse management system. Infor's functionally rich solution combined with deep industry 

experience provided Danube the confidence that Infor would be the partner of choice to support its 

business transformation plans.  

"Infor's team managed to engage at a very late stage, and in just 45 calendar days it eliminated the 

competition, established a great relationship, and aligned Infor SCE and Infor OS with our business 

needs," Khosla added. "Infor demonstrated to Danube that it was committed to the success of the 

project, and that it had the potential to deliver everything that was required - on time. This was an 

important factor underpinning the decision to go with Infor." 

https://www.infor.com/
http://www.aldanube.com/
https://www.infor.com/product-summary/scm/warehouse-management/
https://www.infor.com/product-summary/technology/OS/
https://www.infor.com/solutions/technology/ion/
https://www.infor.com/solutions/technology/social-business/infor-ming.le/
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On Sprints Forward with Centric 

24 July 2018 

On, the Swiss running shoe company known for its innovative CloudTec® shoe technology, has selected 

Centric Software to provide its Product Lifecycle Management (PLM) solution. Centric Software 

provides the most innovative enterprise solutions to fashion, retail, footwear, outdoor, luxury and 

consumer goods companies to achieve strategic and operational digital transformation goals. 

On was founded in Switzerland in 2010 by former top athlete Olivier Bernhard and his friends David 

Allemann and Caspar Coppetti. Seeking the perfect running shoe that would provide enough cushioning 

to offer a soft landing, but enough firmness to propel the runner forward, they came up with a unique 

sole technology that combined these qualities and released their first shoe: the Cloudsurfer. On is 

currently the fastest running shoe brand on the planet, and in just over eight years, has become a global 

brand that is sold in more than 4,000 outlets in over 50 countries. 

On’s rate of growth and the addition of a new line of performance clothing brought challenges, explains 

Marc Maurer, Chief Operations Officer at On, and led them to begin a PLM selection process in 2017. 

“We’re growing very fast, and the whole company is digitally transforming,” says Marc Maurer. “We 

knew a PLM system would help centralize and organize information that currently exists across different 

departments and files. We wanted to minimize the risk of losing information due to misunderstandings 

and make it easier for people to get the information they need.” 

“For instance, our marketing and customer service people need to ask the R&D department the same 

questions on a daily basis,” he explains. “Having a central repository of accessible information they can 

check will save time and allow people to focus on their jobs. We want to make it easy for all our newly-

hired people to find information, rather than sending queries to other departments.” 

After getting an overview of various PLM providers, On decided to do some in-depth comparison 

workshops with Centric and two other solutions. In a survey of On’s designers and product developers 

who tested the systems, Centric came out on top. 

As Maurer explains, “The survey responses focused on how user-friendly and logical Centric PLM is. 

Centric’s Excel-like interface is a big advantage, as people who had never worked with a PLM system 

before felt comfortable using it. We were impressed by Centric’s flexibility and knew that we could 

adjust the system to suit our needs as we continue to grow. We have new people joining us all the time, 

and don’t have time to do full training days every month. With a short introduction, people can jump 

right into Centric PLM.” 

On began using Centric’s Field Testing mobile app earlier this year and are looking forward to 

beginning a full PLM implementation. 

“We expect Centric will make it possible to work more efficiently,” says Maurer. “We’ll save time, and 

therefore money. It will give us a reliable knowledge base of materials, models and previous collections 

that can be used by all departments, from R&D to marketing. PLM will provide transparency between 

departments, making it easier for everyone to see what is happening in each one.” 

As Maurer concludes, “We have already begun working with Centric on the Field Testing app, and our 
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cooperation as partners has been great. We see this as a long-term partnership that will be mutually 

beneficial. There is potential for us to evolve together as new needs arise in the future.” 

“We would like to welcome On again to the Centric family,” says Chris Groves, President and CEO of 

Centric Software. “On has revolutionized the running shoe market with innovative technology and is on 

course to continue their amazing rate of growth. We’re delighted On chose our PLM solution to provide 

a digital foundation for expansion and will continue to be close partners in the future.” 

Click here to return to Contents 

 

Toyota Motor Corporation Chooses SAP S/4HANA and SAP HANA to Help Drive Operational 

Efficiency 

23 July 2017 

SAP SE announced that Toyota Motor Corporation (Toyota Group) has selected SAP S/4HANA and the 

SAP HANA business data platform to help drive operational and financial efficiency across Toyota 

Group. 

 

Standardization to Ensure Future Growth 
Toyota Group, the Japanese multinational automotive manufacturer, chose SAP S/4HANA and SAP 

HANA to help regulate the group’s accounting system in line with global standards. With the 

implementation of these SAP solutions in its new accounting system, Toyota will have a centralized 

information sharing system to help the company respond promptly to business and market changes. 

 

“As a global leader in automotive manufacturing, we turned to SAP to help us build the infrastructure of 

Toyota’s new company-wide accounting information system. We are excited to reap the benefits of 

faster response times to growth strategy decisions and latent and future risks in our business,” said 

Hiroaki Kitazawa, Toyota executive general manager and field general manager of the Information 

Systems Group. 

 

An Integrated System to Drive Operational Efficiency 
Recognizing the need to operate both transactional and analytical data processing in real time on a single 

platform, Toyota Group will implement SAP HANA and SAP S/4HANA to perform core functions such 

as high-speed bill of materials (BoM) explosion. This versatility will allow applications to be developed 

on the same platform. 

 

“We are confident that with the integrated use of both SAP S/4HANA and SAP HANA, Toyota Group 

will see improvements in the range, volume and speed of information management,” said Yuzuru 

Fukuda, president and representative director, SAP Japan. 

Click here to return to Contents 

 

http://www.sap.com/
https://www.toyota-global.com/
https://www.sap.com/products/s4hana-erp.html
https://www.sap.com/products/hana.html
https://www.sap.com/products/hana.html
../../../../Jillian%20Hayes/Documents/Newsletter%202016/DAILY/26July2016.doc#Contents
../../../../Jillian%20Hayes/Documents/Newsletter%202016/DAILY/26July2016.doc#Contents
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Product News 

Dassault Systèmes Delivers New Support to Smaller Aviation Innovators to Boost Development of 

Flying Taxis and Drones 

16 July 2018 

Dassault Systèmes today announced at the Farnborough International Airshow the launch of “Reinvent 

the Sky,” its new industry solution experience for aerospace and defense. Based on Dassault Systèmes’ 

3DEXPERIENCE platform, “Reinvent the Sky” accelerates the development of light aircraft and 

unmanned aerial vehicles, from concept to working prototype.  Dassault Systèmes is enabling startups, 

new entrants and small original equipment manufacturers to invent sustainable air mobility experiences 

that will transform the aviation market in today’s Industry Renaissance. 

“Electric aircraft will have a transformative impact on the 21st century. We are developing an electric 

autonomous vertical takeoff and landing vehicle that will make commuting fast and enjoyable,” said 

JoBen BeVirt, Founder, Joby Aviation. “A cloud-based solution affords our company access to the same 

tools used by much larger OEMs. We also add capabilities as our needs change. With Dassault 

Systèmes’ ‘Reinvent the Sky,’ our focus is on developing the best prototype possible, not on managing 

IT hardware.” 

Virtual universes are offering new ways to invent, learn and produce that extend the concept of mobility 

beyond the automotive sector.  In aviation, they lower the barriers to market entry for smaller innovators 

creating autonomous electric flying taxis, delivery drones and other sustainable air mobility solutions for 

passengers, goods and smart cities.  “Reinvent the Sky” cuts the development time of a first prototype in 

half while minimizing costs.  These are key factors in accelerating the overall innovation process to 

deliver a product to market. 

“The demand for light aircraft and multi-mission drones is expected to reach $15 billion by 2020 and 

there are at least 450 land- and air-based mobility projects underway in the world.  Small OEMs must 

adhere to tight timeframes to gain a competitive advantage, meet investor expectations and showcase 

their unique value,” said David Ziegler, Vice President, Aerospace & Defense Industry, Dassault 

Systèmes.  “‘Reinvent the Sky’ helps them to break away from the pack.  These small OEMs can 

achieve type-certification on time, reduce certification costs, plan lean manufacturing processes, and 

improve performance.” 

Tailored for product innovation by startups, new entrants and small OEMs, “Reinvent the Sky” offers 

cloud-based, scalable access to digital design and simulation applications in a single, secure, standards-

based environment, with quick and easy deployment.  Multi-discipline teams can collaborate in real time 

to define requirements ensure traceability from initial concept to manufacturing, access and reuse 

common processes and parts, and make decisions earlier to reduce errors. 

Click here to return to Contents 

 

HPE Advances Intelligent Storage Capabilities with AI and Cloud Automation for HPE 3PAR 

24 July 2018 

Hewlett Packard Enterprise (HPE) today announced new features to HPE 3PAR, so users can focus on 

https://www.3ds.com/
https://www.farnboroughairshow.com/trade/
https://ifwe.3ds.com/aerospace-defense
https://ifwe.3ds.com/aerospace-defense
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unlocking the economic value of their data. Updates to HPE 3PAR include: 

 New predictive support automation with HPE InfoSight, the industry’s most experienced AI for 

the data center, to drive even higher levels of application availability for HPE 3PAR 

environments 

 Enhanced application automation for on-premise infrastructure with HPE 3PAR to accelerate 

DevOps for increased productivity and efficiency 

As businesses look to innovate faster, IT agility is critical. A more intelligent storage approach, coupled 

with flexible, consumption-based IT, eases the burden of administration and enables IT teams to focus 

on revenue generating priorities. The new capabilities of HPE 3PAR announced today help businesses 

accelerate digital transformation by delivering a self-improving infrastructure and self-service storage. 

“HPE 3PAR offers customers a flexible storage platform that easily adapts to any environment, which is 

critical as companies embrace new technologies and cloud native applications,” said Ivan Iannaccone, 

VP and GM, HPE 3PAR. “The new functionalities announced today build on 3PAR’s tier-1 all-flash 

foundation, and provide the agility needed to keep pace with growing business demands.” 

HPE InfoSight Predictive Analytics 

HPE InfoSight is a cloud-based AI platform built on a unique approach to data collection and analysis, 

predicting and automating resolution to problems and continuously improving to make HPE storage 

smarter and more reliable. HPE InfoSight delivers HPE 3PAR customers a predictive 

analyticsframework to anticipate and prevent issues across the infrastructure stack. HPE 3PAR users 

will now benefit from the HPE InfoSight capabilities to predict problems and automate resolution. This 

is in addition to the cross-stack analytics made available to HPE 3PAR customers, which provides IT the 

ability to resolve performance problems and pinpoint the root cause of issues between the storage and 

host virtual machines. Since releasing these capabilities, HPE InfoSight has already predicted and auto-

resolved 85% of more than 1,500 complex, priority cases across the HPE 3PAR installed base. 

“As a financial institution focused on delivering exceptional client service, the availability of our 

applications is crucial, and we’ve achieved 100% uptime for more than five years with HPE 3PAR 

storage,” said Ryan Burgess, Manager, Technology Infrastructure, BlueShore Financial. “HPE InfoSight 

makes this experience even better by pinpointing issues between our storage and virtualized 

environment. Now that InfoSight predicts and prevents complex problems, it reduces our time spent on 

infrastructure and allows us more time for innovation and delivering a better experience to our clients.”  

HPE InfoSight enables a new and better product experience that applies data science and intelligent case 

automation to help minimize the possibility of a known issue ever being experienced in the installed 

base. HPE InfoSight observes, learns and predicts in real time, bringing the most experienced AI to the 

data center. 

“InfoSight, the industry’s first and most mature cloud-based predictive analytics platform for enterprise 

storage, was one of the crown jewels of the Nimble Storage acquisition in 2017,” said Eric Burgener, 

research vice president at IDC. “As they promised in the wake of the acquisition, HPE has now extended 

InfoSight coverage to the HPE 3PAR StoreServ product line. This is a big win for 3PAR customers, 

who can expect to benefit from InfoSight’s artificial intelligence- and machine learning-informed real-

time optimizations to drive higher performance, better availability, lower cost, and improved system-

level efficiencies – just as Nimble’s customers have. Cloud-based predictive analytics platforms like 

InfoSight are the future, and the InfoSight pedigree offers compelling value to HPE customers.” 

https://www.hpe.com/us/en/storage/3par.html
https://www.hpe.com/us/en/storage/infosight.html
https://www.hpe.com/us/en/storage/infosight.html
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Enhanced integration with any automation framework for HPE 3PAR provides operational 

efficiency with self-service storage 

Enterprises need to develop both mainstream, mission-critical applications and newer, cloud-

native applications on the same infrastructure in order to scale and save costs due to multiple storage 

systems. HPE 3PAR is a DevOps and container-friendly platform, allowing users to run both 

mainstream and containerized applications on the same enterprise-grade infrastructure.  

Today, HPE is also announcing: 

 Powerful toolsets to automate and manage HPE 3PAR for the cloud, DevOps, virtualization and 

container environments. In addition to existing integration with Docker and Mesosphere DC/OS, 

HPE 3PAR now works with Kubernetes and Red Hat OpenShift to offer best-in-class automation 

and integration with the leading container platforms. 

 A new plug-in for VMware vRealize Orchestrator, which empowers users with self-service 

storage automation through pre-built workflows to quickly deploy, and streamline storage 

management. 

 Enhanced native infrastructure management toolchains to empower DevOps teams to be more 

agile. New pre-built blueprints for configuration management tools available for HPE 3PAR 

users - Chef, Puppet and Ansible, as well as language software development kits in Ruby and 

Python - enable DevOps teams to automate storage functions in native programming languages 

for faster application deliveries. 

“With more than 1 million guests shopping our stores each week, we need infrastructure that enables us 

to constantly create new, innovative solutions to enhance the shopping experience and speed time to 

market,” said Jeff Bridges, Manager of IT Enterprise Architecture, Security, Compliance, and Licensing, 

United Supermarkets. “With HPE 3PAR, we can be more advanced and modern in our approach, taking 

advantage of the speed and flexibility of containers orchestrated by Kubernetes running alongside our 

traditional applications. As a result, we’ve been able to better support our customers by creating and 

deploying new guest services faster—like loyalty apps and online shopping options.” 

Customers expect the same experience on-premise as they do with the public cloud, including a high 

degree of automation, no upfront investment by only paying for what is consumed, elasticity of 

infrastructure, and a secure multi-tenant platform for onboarding unpredictable and heterogeneous 

workloads. HPE 3PAR has an architectural advantage to deliver these same capabilities on-premise by 

enabling customers to serve multiple user groups and applications while paying only for what they use 

via HPE GreenLake Flex Capacity. 

To learn more about HPE 3PAR storage, please visit: https://www.hpe.com/storage/3par 

For more information about HPE 3PAR application automation tools, please 

visit: https://developer.hpe.com/platform/hpe-3par/home 

Click here to return to Contents 

 

IMAGINiT Technologies Launches New Utilities for Autodesk Software 

25 July 2018 

https://developer.hpe.com/platform/hpe-3par/home
https://www.hpe.com/storage/3par
https://developer.hpe.com/platform/hpe-3par/home
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IMAGINiT Technologies’ customers who subscribe to Autodesk software, now have complimentary 

access to several new IMAGINiT Utilities for Autodesk Revit, Autodesk AutoCAD Civil 3D and 

Autodesk Vault Client. With more than 40 individual IMAGINiT utilities now available, building 

information modeling (BIM) coordinators and computer aided design (CAD) managers can increase 

team efficiencies and reduce human error by automating redundancies. 

“IMAGINiT utilities are designed to extend the power of your Autodesk software, and each year, our 

development team releases new utilities to ensure customers spend their time focused on the design 

process instead of manual tasks,” says Bill Zavadil, senior vice president of professional services, 

IMAGINiT Technologies. “Our utilities aim to automate those time consuming, manual tasks, thereby 

freeing up design teams so that they can accomplish more in less time.” 

To learn more about the updates and new features, please visit https://www.imaginit.com/news/press-

releases/NewsId/790 

Click here to return to Contents 

 

New hyperMILL 2018.2 CAM Software Comes with Latest Features to 3D Shape Z-Level Finishing 

20 July 2018 

OPEN MIND Technologies AG has introduced hyperMILL® 2018.2, the latest version of its advanced, 

comprehensive CAM software. hyperMILL® 2018.2 offers a range of enhancements and new features 

for 3D Shape Z-level Finishing and 3D Optimized Roughing, greater CAD functionality and more. 

For reduced programming times and improved milling, 3D Z-level Shape Finishing, available 

in hyperCAD®-S, has two new features. "Automatic face extension" can be used during CAM 

programming to automatically extend the selected milling surfaces, eliminating manual CAD work and 

resulting in cleaner corner cuts. Also, 3D Z-level Shape Finishing now has the ability to support conical 

barrel cutters in addition to general and tangential cutters. 

During 3D Optimized Roughing, multiple allowances are now recognized and accounted for when using 

free tool geometries, resulting in easier programming and a high level of flexibility for defining special 

tools. hyperMILL® 2018.2 can define different allowances and adapt the machining process 

accordingly. High-feed cutters have a special cutting geometry that is easy to define using tool 

management, and hyperMILL® 2018.2 uses the free geometries of the cutting tool edge for calculation, 

simulation and collision checking. 

"Keeping the hyperMILL® suite at the forefront of CAM technology, we are pleased to offer our 

customers improved CAM strategies and enhanced CAD tools for even greater machining productivity 

through our new release of hyperMILL® 2018.2," said Alan Levine, Managing Director of OPEN 

MIND Technologies USA, Inc. 

New hyperMILL® 2018.2 functionality also includes several enhancements to its hyperCAD®-S 

module, including the ability to measure and record the distances between two shapes such as face 

models, solids, meshes or stock. In addition, for easy changes to milling boundaries and turning 

contours, hyperMILL® 2018.2 offers a 'V sketch' command that assigns geometric constraints to 2D 

contours. When individual contours are changed, the sketch is automatically updated using their 

dependencies. 

https://www.imaginit.com/software/imaginit-utilities-other-products/utilities-for-revit?utm_source=dynamic&utm_medium=press-release&utm_campaign=2019-utilities
https://www.imaginit.com/software/imaginit-utilities-other-products/utilities-for-civil-3d?utm_source=dynamic&utm_medium=press-release&utm_campaign=2019-utilities
https://www.imaginit.com/software/imaginit-utilities-other-products/utilities-for-vault-client?utm_source=dynamic&utm_medium=press-release&utm_campaign=2019-utilities
https://www.imaginit.com/news/press-releases/NewsId/790
https://www.imaginit.com/news/press-releases/NewsId/790
https://www.openmind-tech.com/en/cam/new-in-hypermill/version-2018-2.html
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The electrode module, which provides quick designing of die-sinking electrodes, offers a new Virtual 

Electrode function for securely creating electrode copies which are checked for collisions, and can be 

assigned new technology values or the values of the master electrodes. For easier analysis, the reference 

system and eroding position for each electrode copy are included in a report. 

Click here to return to Contents 

 

SAP Hands-On Learning Lets Customers Try Their Hand at SAP Software 

25 July 2018 

SAP today announced the availability of the SAP Hands-On Learning course, a new live, in-person 

delivery format for education and best practices for SAP solutions. 

After gaining theoretical knowledge of SAP software through digital resources such asSAP Learning 

Hub and the openSAP platform, SAP professionals, consultants, developers and project teams across 

lines of business can turn to SAP Hands-On Learning. The course gives them the opportunity to apply 

their newly acquired knowledge under the direct guidance of SAP expert instructors. 

“SAP Hands-On Learning is a real value-add in the learning journey for SAP users,” said Bernd Welz, 

chief knowledge officer, SAP SE. “Being able to apply the knowledge learned in a hands-on, real-life 

setting under the guidance of SAP experts will allow SAP learners to build their SAP expert 

competency.” 

Approximately 90 percent of each SAP Hands-On Learning course involves direct interaction with, and 

guidance from, SAP instructors who coach learners through case-study driven exercises within real 

solutions. It currently offers courses related to the implementation and optimization of SAP Cloud 

Platform and SAP S/4HANA, including: 

 Hands-On Native Cloud Java Development: Practical experience in designing resilient systems 

with Spring Boot and Spring Cloud from Pivotal Software Inc., SAP Cloud Platform and Cloud 

Foundry, as well as practice on how to manage data across database systems 

 Hands-On Native Cloud Java Development with SAP S/4HANA Cloud SDK: Hands-on practice 

in using the software development kit for SAP S/4HANA Cloud to build and run high-

performing applications on SAP Cloud Platform 

 Hands-On SAP Cloud Platform Development: Step-by-step creation and deployment of Java, 

SAP Fiori apps and multitarget apps to gain a better understanding of the opportunities available 

on SAP Cloud Platform 

 Hands-On SAP HANA Extended Application Services Development: Hands-on exposure to the 

possibilities of SAP HANA extended application services, advanced model, in combination with 

SAP Cloud Platform for a better understanding of the SAP HANA business data platform 

 System Conversion for SAP S/4HANA and SAP Software Upgrades: Preparation for users who 

want to perform a system conversion for SAP S/4HANA or system upgrades from an 

administrative point of view 

SAP software users interested in applying and assessing their skills through the SAP Hands-On Learning 

course can learn more at the SAP Hands-On Learning page of the SAP Training website. 

https://training.sap.com/content/hands-on-learning?flushcache
https://learninghub.sap.com/
https://learninghub.sap.com/
https://open.sap.com/
https://training.sap.com/course/honcjd-hands-on-native-cloud-java-development-classroom-004-g-en/
https://training.sap.com/course/hos4he-hands-on-native-cloud-java-development-with-sap-s4hana-sdk-classroom-004-g-en/?
https://training.sap.com/course/hoscpd-hands-on-sap-cloud-platform-development-classroom-004-g-en/
https://training.sap.com/course/hoxsad-hands-on-xsa-development-classroom-004-g-en/
https://training.sap.com/course/adm328-sap-s4hana-conversion-and-sap-system-upgrade-classroom-019-de-de/
https://training.sap.com/content/hands-on-learning?flushcache
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Strategic Parts Management PARTsolutions by CADENAS now available in Aras PLM 

25 July 2018 

Focus PLM, a Gold Partner of Aras, and CADENAS, a software developer for parts management and 

electronic product catalogs, have launched a solution that integrates the Strategic Parts Management 

PARTsolutions into Aras PLM. 

The new integration was first presented in the course of the 19th Industry Forum in Augsburg, Germany 

in March 2018. It was then officially released at the CADENAS Solution Forum held in Bologna, Italy 

on May 16th. It enables a bi-directional communication between Aras PLM and the parts library of 

PARTsolutions powered by CADENAS. Furthermore, this integration promotes the implementation of 

the PURCHINEERING concept in industrial companies. The aim of PURCHINEERING (a combination 

of the words purchasing and engineering) is to optimize the communication between purchasing and 

engineering, thereby increasing the reuse of parts as well as standardization and avoiding duplicate parts. 

Further information about the Strategic Parts Management PARTsolutions powered by CADENAS can 

be found at www.cadenas.de/partsolutions. 

To view videos associated with the release, please visit 

https://www.cadenas.de/news/en/reader/items/the-strategic-parts-management-partsolutions-by-cadenas-

is-now-available-in-aras-plm 
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