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CIMdata News 

CIMdata Announces the Location for the First Product Lifecycle Management Certificate Program 

of 2019 

29 November 2018 

CIMdata, Inc., the leading global PLM strategic consulting and research firm, announces that the first 
CIMdata Product Lifecycle Management (PLM) Certificate program of 2019 will take place at the 
Kensington Hotel in Ann Arbor, Michigan from March 4-8. The program is recognized as the PLM 

industry’s most comprehensive solution-agnostic education offering.  

The program prepares PLM professionals to successfully address the challenges commonly faced in 

PLM strategy development and implementation so that they can help their organization’s realize the 
benefits of PLM and its enabling technologies. The assessment-based program includes a personalized 
classroom experience, individual and team-based exercises, and individual evaluations of achievement. 

The program is facilitated by a team of CIMdata experts and upon successful completion participants 
receive a CIMdata PLM Certificate and are invited to join CIMdata’s global PLM Leadership 

community. 

The program is built on CIMdata’s over 35 years of experience guiding industrial companies in 
successfully defining and implementing best-in-class PLM strategies and tactics. The program is 

appropriate for industrial companies that are considering PLM or are already implementing PLM, and 
for PLM solution providers. Since the program was introduced in 2009, close to 1,000 PLM 
professionals have received their PLM Leadership certificate from CIMdata. Additional programs will 

be held in Amsterdam, The Netherlands from June 17-21; Boston, Massachusetts from September 30 - 

October 4; and Los Angeles, California from December 2-6.  

CIMdata's one-day Executive Short Course and two-day PLM Fundamentals for Solution  

Providers Short Course will also be offered.  

For more information on CIMdata’s PLM Certificate Program and short courses visit our website at 

http://www.cimdata.com/en/education/plm-certificate-program. 

 

About CIMdata 

CIMdata, a leading independent worldwide firm, provides strategic management consulting to maximize 
an enterprise’s ability to design and deliver innovative products and services through the application of 

Product Lifecycle Management (PLM) solutions. Since its founding in 1983, CIMdata has delivered 
world-class knowledge, expertise, and best-practice methods on PLM solutions. These solutions 

incorporate both business processes and a wide-ranging set of PLM-enabling technologies. 

CIMdata works with both industrial organizations and providers of technologies and services seeking 
competitive advantage in the global economy. In addition to consulting, CIMdata conducts research, 

provides PLM-focused subscription services, and produces several commercial publications. The 
company also provides industry education through PLM certificate programs, seminars, and conferences 

worldwide. CIMdata serves clients around the world from offices in North America, Europe, and Asia-

http://cimdata.com/en/education/plm-certificate-program
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Pacific. To learn more about CIMdata’s services, visit our website at www.CIMdata.com, follow us on 
Twitter: http://twitter.com/CIMdataPLMNews, or contact CIMdata at: 3909 Research Park Drive, Ann 
Arbor, MI 48108, USA, Tel: +1 734.668.9922. Fax: +1 734.668.1957; or at Oogststraat 20, 6004 CV 

Weert, The Netherlands, Tel: +31 (0) 495.533.666. 

Click here to return to Contents 

 

CIMdata Publishes eBook: “Mastering Complex Configurable Products through the Digital Thread” 

27 November 2018 

CIMdata, Inc., the leading global PLM strategic consulting and research firm, released a new eBook that 
offers insights into how an integrated systems environment can be used to support all aspects needed for 

complex mass customized products throughout their entire lifecycles. 

In the past, the answer to managing product complexity was to make the product simpler. With 

customers increasingly demanding more complex and highly configurable products this is no longer an 
option. Companies with complex and configurable products must have an end-to-end lifecycle mindset 

not only to satisfy their customers but as a way to differentiate themselves and gain market presence. 

Research for this eBook was sponsored by Variantum Oy, a company based in Finland that specializes 
in designing and delivering an enterprise-class product lifecycle management enabling solution platform 

that supports complex configurable products throughout their lifecycles.  

According to Mr. Peter Bilello, CIMdata’s President, “To be successful, companies need to be able to 
quickly and efficiently configure their products to meet their customers’ needs without having to 

reengineer for each and every product variation. For many companies this poses significant challenges 
and the only way to overcome them is by embracing the digital transformation of an end-to-end lifecycle 

configuration process enabled by associated roles and responsibilities.” 

To learn more please download and read the complete eBook at www.CIMdata.com. 

 

About CIMdata 

CIMdata, a leading independent worldwide firm, provides strategic management consulting to maximize 
an enterprise’s ability to design and deliver innovative products and services through the application of 

Product Lifecycle Management (PLM) solutions. Since its founding in 1983, CIMdata has delivered 
world-class knowledge, expertise, and best-practice methods on PLM solutions. These solutions 

incorporate both business processes and a wide-ranging set of PLM-enabling technologies. 

CIMdata works with both industrial organizations and providers of technologies and services seeking 
competitive advantage in the global economy. In addition to consulting, CIMdata conducts research, 

provides PLM-focused subscription services, and produces several commercial publications. The 
company also provides industry education through PLM certificate programs, seminars, and conferences 

worldwide. CIMdata serves clients around the world from offices in North America, Europe, and Asia 
Pacific. To learn more about CIMdata’s services, visit our website at www.CIMdata.com, follow us on 
Twitter: http://twitter.com/CIMdataPLMNews, or contact CIMdata at: 3909 Research Park Drive, Ann 

Arbor, MI 48108, USA, Tel: +1 734.668.9922. Fax: +1 734.668.1957; or at Oogststraat 20, 6004 CV 

Weert, The Netherlands, Tel: +31 (0) 495.533.666. 

http://twitter.com/CIMdataPLMNews
https://www.cimdata.com/en/resources/complimentary-reports-research/white-papers
http://www.cimdata.com/
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HCL Enables After Sales Monetization through Digital Thread (CIMdata Commentary) 

November 29, 2018 

Key takeaways: 

• After-sales operations are complex, often a business within a business as a silo not tied to 

product development and manufacturing. 

• Fast access to accurate product data is critical but far from the only requirement to improve 
after-sales operations. Warranty activities, repair development engineering, technical 

publications, supplier management, field services, and shop support are all critical elements that 

need to be incorporated. 

• While many capital and durable equipment companies see after-sales service as an untapped 
profit opportunity, the reality is few are realizing the opportunity. For most it is still an immature 

business without a holistic view or plan. 

• The integration of Geometric helped HCL enhance its after-sales capabilities, enabling recent 
successes in creating solutions linking product realization with after-sales support, closing the 

loop around the product lifecycle for several key clients. 

Every company wants to maximize revenue, especially predictable, recurring revenue. Services and 
especially spare parts can be highly profitable. In addition, maintaining a strong connection with the 

customer can ensure follow-up sales and provide intelligence that is useful in expanding business and 

improving products.  

The reality is that few product companies truly maximize after-sales revenue for several reasons. When 
a product is new, all the energy goes into innovation and getting the product into the field. Service is 
usually an afterthought. In many industries the sales responsibility is shared with a dealer network or 

channel, making it difficult for original equipment manufacturers (OEMs) to connect with their 
customers. For instance, in the case of automakers, suppliers legally cannot sell directly to customers. 

While most OEMs have warranty programs, they are not usually the most positive way to communicate 
as the customer only initiates contact when something is not working. Even when companies have an 

after-sales function, they are often structured as separate profit centers operating in a silo. 

As businesses grow and functions gain critical mass they sometimes struggle to maintain cross-
functional connections and may evolve into silos. For older companies, service evolved into a silo 

partially due to a lack of technology available to support it. Since technology wasn’t available to easily 
connect functions, they grew as silos and are only consolidated with the business through financial 
results. Their disparate systems require complex, custom integrations to exchange information, and 

function owners lack confidence that they will see an appropriate ROI if they fund an after-sales project. 

Pressures on business including profitability and customer retention are driving function owners to take 
a more holistic view, breaking down the silo walls to better integrate information and processes across 
functions creating a digital thread. In addition, information technology including integration software, 
product innovation platforms, and Internet of Things (IoT) are driving businesses to combine product 

innovation, manufacturing, and after-sales into a holistic business solution enabled by the digital thread 
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and digital twins. CIMdata believes that creating a digital thread connecting functions as processes, 

results in more after-sales revenue being captured and improved customer satisfaction. 

Typical after-sales operations include installation, warranty activities, field service, supplier 
management, spare parts sales, technical publications, as well as product enhancements and upgrades. 
Service Lifecycle Management (SLM) and Maintenance, Repair, and Overhaul (MRO) are common 

names for this function. These types of services may be offered by the OEM. But they may also be 
offered by third-party companies including dealers and independent service companies. CIMdata 
believes that the non-OEMs can also better integrate into the product lifecycle to improve customer 

satisfaction, a common OEM goal. 

Optimally supporting SLM and MRO requires the necessary data and processes, enabled by the right 
technology. Product data including as-designed and as-manufactured configurations are essential as they 
define what the customer purchased and received. Most important for SLM and MRO is the as-
maintained configuration, how the product is currently configured. Having the right information ensures 

delivering the right service action as needed. Customer data, usually managed by a Customer 
Relationship Management (CRM) solution, is critical to help support personnel track incidents and 

issues. These incidents and issues can generate many activities including service calls, replacement parts 

requests, document or design changes, or an order for an enhancement, upgrade, or additional products.  

A wide variety of processes also need to be enabled such as incident, time, material, and order tracking. 
As-maintained configuration updates, customer satisfaction, and invoicing are all possible within this 
business within a business. After-sales personnel need fast access to product data to support many of 

these processes. For example, when customers call with questions, a technician needs to understand the 
exact product configuration. Complex products can have many different configurations, from different 
features and options through variations in the as-maintained configuration and even terms of the support 

contract. The correct answer to a question can depend on any element of this information. In addition, 
the as-maintained configuration needs to include reference to relevant updates and recalls, when and 

what service was performed, and sometimes even who performed the service. 

Connecting after-sales data with product data also benefits upstream operations within the enterprise. 
Product planners get visibility into customer issues that can lead to product insights and new product 

innovations. By analyzing incident reports, service calls, and spare parts disbursement, product 
developers can identify opportunities for product improvement, maintenance schedule adjustments, and 

documentation updates to improve products. Complete and accurate after-sales information helps close 
the loop back to the front end of the product lifecycle. This closed loop helps companies learn from 
product use how to optimize their product designs and manufacturing processes to support business 

strategies leveraging SLM and MRO. 

The acronyms IoT and IIoT (Industrial Internet of Things) have received a lot of hype over the last 
decade. While there is a lot of hype, these are real initiatives, and have been enabled for many years in 
some industries albeit with proprietary technology. For example, aircraft engines and elevators have 

been phoning home for decades.  

Modern IoT and IIoT are making it much easier for OEMs to add monitoring capabilities to their 
products. The increased accessibility along with inexpensive computing and telecom infrastructures, 

especially the Internet, have made an IoT or IIoT strategy a must have. Low cost sensors and data 
capture can enable companies to change the way they do business by connecting to equipment remotely 
rather than via a site visit that may be costly and require time to download data and diagnose problems. 

When equipment phones home, technicians have a much clearer picture of what is wrong and they can 
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fix it more quickly. In some cases, with software-driven equipment it is possible to fix issues remotely.  

HCL's Aftermarket PLM Capabilities 

Closing the loop and maximizing after-sales revenue takes much more than technology integration. 
People, process, and technology need to be addressed to be successful. Using a systems integrator is a 

common strategy to make this type of change.  

In 2017 HCL acquired Geometric Ltd., a well-known PLM-focused developer and systems integrator to 
improve their PLM and product realization capabilities. HCL has been supporting after-sales for more 
than twenty years and has deep expertise in supporting service operations as well as integrating after-

sales into the back office.  

Geometric’s experience in product realization was focused on heavy manufacturing: the automotive, 
aerospace, and industry machinery industries. They had deep experience in creating and managing 
product data including EBOMs, MBOMs, product configurations, and change management processes: 

data and processes that are needed to connect after-sales with product development.  

HCL described recent successes in leveraging their capabilities to improve after-sales processes to 
CIMdata. For a leading elevator manufacturer, HCL developed a solution using the HoloLens platform 

from Microsoft that employs the augmented reality technology to simplify the search and consumption 
of product data. This helps service technicians visualize and identify problems with elevators ahead of a 
repair job. Technicians have remote access to expert information when on site resulting in significant 

savings in service maintenance time, improved safety for maintenance engineers, and increased 
customer satisfaction. This provides field maintenance staff with training, troubleshooting and resolution 

of customer reported problems quickly—assuring customers of increased elevator uptimes and avoiding 
multiple field visits. While this is a small piece of the overall after-sales solution it certainly 

demonstrates how technology can be used to improve field operations. 

CIMdata believes that HCL described a solid plan on how they are supporting SLM and MRO with 

capabilities acquired from Geometric and they appear to be executing well. 

Conclusion 

While silos still exist in business, most companies are aware of the consequences and are actively trying 
to eliminate them. Technology is available today to support the end-to-end integration of business 

processes across the product lifecycle from idea through life. This is especially useful for companies 
with products that have an after-sales or service component such as maintenance or upgrades. Ensuring 

that there is a continuous digital thread from product development through manufacturing and into after-
sales with feedback to the front of the business reduces waste, improves efficiency, and enables 

innovation.  

HCL, a leading consulting systems integrator, has over 20 years of after-sales experience, acquired 
Geometric which expanded its skills and technology to connect the digital thread from end-to-end. 

CIMdata believes HCL has the skillset to help industrial companies put processes and solutions in place 
to maximize their revenue by capturing after-sales revenue. For end users of products that have a strong 
service component, HCL can help by correlating operating data to improve their operations. OEMs, 

especially those with a significant service component, as well as end users of capital equipment with 
significant maintenance operations should consider HCL to assess how their end-to-end skill set can 

connect their digital thread to support an after-sales business strategy. 
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About CIMdata 

CIMdata, an independent worldwide firm, provides strategic management consulting to maximize an 
enterprise’s ability to design and deliver innovative products and services through the application of 

Product Lifecycle Management (PLM). CIMdata provides world-class knowledge, expertise, and best-
practice methods on PLM. CIMdata also offers research, subscription services, publications, and 

education through international conferences. To learn more about CIMdata’s services, visit our website 
at http://www.CIMdata.com or contact CIMdata at: 3909 Research Park Drive, Ann Arbor, MI 48108, 
USA. Tel: +1 734.668.9922. Fax: +1 734.668.1957; or at Oogststraat 20, 6004 CV Weert, The 

Netherlands. Tel: +31 (0) 495.533.666. 

Click here to return to Contents 

 

New $70 Million Investment in Aras (CIMdata Highlight) 

29 November 2018 

Earlier today, November 29, 2018, Aras announced they received a $70 million strategic investment led 
by Goldman Sachs Private Capital Investing (PCI) group, with participation from Silver Lake 

Kraftwerk, a fund of Silver Lake Management, L.L.C. (Silver Lake), and GE Ventures. As part of the 
transaction, Goldman Sachs will take a seat on the Aras Board of Directors. As with last year’s $40 

million investment led by Silver Lake, Aras states they will use the money to “expand operations, drive 

global growth, and extend technology leadership.”  

Another Big Vote of Confidence 

The Goldman Sachs PCI group specializes in growth equity. The group invests directly using Goldman 
Sachs’ capital. In contrast, other groups at Goldman Sachs may invest in companies through Goldman 
Sachs funds or private wealth management for 3rd parties. According to Aras, Goldman Sachs focuses 

on growth companies with significant barriers to entry, breakthrough technology, and experienced 
management teams. Silver Lake’s inclusion in this D-round shows their continued confidence, especially 

considering the insight they gained with the board seat they acquired with last year’s investment. 
CIMdata believes that Goldman Sachs was spot-on in their assessment of Aras. Developing a new PLM 
solution from scratch is hard, even given the native capabilities of modern platforms and advances in 

software development technology and strategy. This is shown by the lack of change in the top tier of 
PLM solution providers as reported in CIMdata’s annual global PLM market research. Aras is the only 

market player to appreciably challenge the big-three providers and offer an alternative enterprise-scale 

PLM solution in the past decade. 

In last year’s announcement, CIMdata noted that large investments can be distracting, we were pleased 
to see that while Aras expanded significantly, doubling their head count to about 450 people, they still 

executed well, closing deals, while still moving their technology forward.  

Plans 

Aras plans to continue executing with its unique enterprise open business model. CIMdata has observed 
that it works well and once understood by customers they appreciate the value it provides. Aras used 

some of the money from the previous round to acquire Impresa MRO (Maintenance, Repair, and 
Overhaul) and Comet SPDM (simulation process and data management) to accelerate their platform 

expansion to support simulation and aftersales operations. CIMdata is looking forward to seeing how 

http://www.cimdata.com/
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customers leverage these new capabilities to better manage their product lifecycles. 

 

About CIMdata 

CIMdata, an independent worldwide firm, provides strategic management consulting to maximize an 
enterprise’s ability to design and deliver innovative products and services through the application of 

Product Lifecycle Management (PLM). CIMdata provides world-class knowledge, expertise, and best-
practice methods on PLM. CIMdata also offers research, subscription services, publications, and 
education through international conferences. To learn more about CIMdata’s services, visit our website 

at http://www.CIMdata.com or contact CIMdata at: 3909 Research Park Drive, Ann Arbor, MI 48108, 
USA. Tel: +1 734.668.9922. Fax: +1 734.668.1957; or at Oogststraat 20, 6004 CV Weert, The 

Netherlands. Tel: +31 (0) 495.533.666. 
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Acquisitions 

HPE to acquire BlueData 
27 November 2018 

Hewlett Packard Enterprise today announced a definitive agreement to purchase BlueData, a leading 
provider of software that transforms how enterprises deploy artificial intelligence and big data analytics, 

expanding HPE’s offerings in these rapidly growing markets. The acquisition is expected to close within 

HPE’s first fiscal quarter, ending January 31, 2019. 

As the volume of data continues to grow exponentially, companies are increasingly investing in the 
hardware, software, and services needed to gain actionable insights from it. By 2022, the total 
addressable market for artificial intelligence/machine learning (AI/ML) and big data is expected to grow 

to approximately $160 billion.[1] However, not all organizations will have the AI and data literacy skills 
needed to extract business value and actionable insights from their data, and demand is increasing for 

faster and more cost-effective solutions that can easily deploy AI/ML and big data analytics. 

Founded in 2012, BlueData is a privately-held company headquartered in Santa Clara. BlueData’s 
software platform uses container technology to make it simpler and more cost-effective to deploy large-

scale machine learning and big data analytics environments. By seamlessly combining BlueData’s 
software platform with HPE’s existing software-defined infrastructure, HPE can help customers 

accelerate their digital transformation by providing an all-encompassing and easy-to-implement solution 
for AI/ML and big data analytics. With this container-based solution, customers can improve agility for 

their data science teams and potentially reduce their infrastructure costs significantly. 

“BlueData has developed an innovative and effective solution to address the pain points all companies 
face when contemplating, implementing, and deploying AI/ML and big data analytics. Adding 

BlueData’s complementary software platform to HPE’s market-leading Apollo Systems and professional 
services is consistent with HPE’s data-first strategy and enables our customers to extract insights from 
data – whether on-premises, in the cloud, or in a hybrid architecture,” said Milan Shetti, SVP and GM, 

Storage and Big Data Global Business Unit at HPE. “We are excited about the significant value we can 

http://www.cimdata.com/
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deliver for our customers by working with the talented team at BlueData.”  

“Growth in the volume and the types of data in the market continues to accelerate, as does the demand 
for a fast, easy, and unified consumption experience for AI and big data analytics,” said Kumar 

Sreekanti, Co-founder and CEO of BlueData. “From our perspective, data is fuel, and BlueData’s 
software is the engine that helps businesses consume their data and deliver insights in the most effective 

and efficient way. We’ve had tremendous customer success by providing a turn-key solution that 
delivers an as-a-service experience for AI and big data, and are excited to reach even more customers as 

part of HPE.” 

The financial terms of the transaction were not disclosed.  More information can be found on the 

Company’s blog post discussing this announcement. 

Click here to return to Contents 

 

Company News 

Accenture and Amazon Web Services Extend Enterprise Transformation Leadership with Expanded 

Services and Dedicated Resources Designed to Accelerate Innovation 

27 November 2018 

Accenture and Amazon Web Services, Inc. (AWS) today announced newly expanded services and 
resources led by the Accenture AWS Business Group (AABG) to help clients accelerate their pace of 

innovation. Built around the continued collaboration between both organizations, the new capabilities 
deliver industry-proven expertise to help clients achieve business outcomes previously unimaginable.   

  
Launched in 2015, the AABG combines the resources, technical capability and industry knowledge of 
Accenture and AWS to help enterprises unlock innovation, drive business value and support growth 

through cloud adoption and transformation. 
  

The continued investment and expansion of services comes at a time of market disruption for clients 
demanding deeper capability, established models and methodologies to help scale innovation, and 
measurable business value. With hundreds of enterprise transformation projects completed, the AABG is 

now spearheading countless innovation projects powered by new technologies, such as artificial 
intelligence (AI), machine learning (ML), analytics and cloud native strategies. This disruption calls for 

more capability to help enterprises combine digital innovation with legacy transformation while 
adopting established industry platforms. 
  

The new innovation accelerator services and dedicated resources consist of:   

• A new Applied Intelligence Studio for AWS in Seattle, where clients can access AI specialists 
from AWS and Accenture to apply AWS ML services, such as Amazon SageMaker, and 
integrate leading practices more rapidly for burgeoning innovation projects. The AABG team 

will identify industry- and domain-specific use cases where leading technologies can be applied 
to help solve key business challenges. For example, the team has already started to enhance 
Accenture’s existing client solutions on AWS. Among these are a predictive maintenance 

solution for Japanese telecommunications company KDDI to enable near real-time ML against 

https://news.hpe.com/hpe-to-acquire-bluedata-to-accelerate-customers-ai-and-big-data-driven-transformations/
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IoT data, allowing KDDI to better scale its operations for manufacturing clients and offer new 
pricing models. The solution was developed in collaboration with Accenture’s Applied 

Intelligence practice. 

• The development of LaunchPad, an agile network of Accenture and AWS specialists skilled in 
strategic AWS services, core to quickly enabling digital transformation beyond traditional cost 

reductions. Steeped with industry knowledge, these specialists are embedded in Accenture 
Liquid Studios and innovation centers around the world. For example, at the new Liquid Studio 

in San Francisco, specialists from Accenture and AWS take clients through design-thinking 
workshops, helping them create project prototypes and incubate industry-specific solutions that 

can be scaled rapidly on AWS. 

• Additional tools, templates and leading industry solutions, backed by the collective knowledge of 
the AABG, to help clients be nimbler and scale services more easily. Among these will be new 

Industry Solution Incubators to help clients leverage modular, modern platforms that integrate 
the best of their existing assets with analytics and ML via platform-enabled delivery. For 

instance, last month Accenture, AWS, and Merck announced a cloud-based informatics research 
platform to help organizations in the life sciences industry improve productivity, efficiency and 
innovation in the early stages of drug development. Clients can expect similar solutions targeted 

at industry-specific challenges.  

• The creation of Blockchain Express, which is aimed to be a faster, more cost-effective way for 

AWS clients who are interested in blockchain services to explore the benefits of distributed 
ledger technologies (DLT). This cross-industry offering will be a condensed five- to six-week 
engagement that includes access to Accenture’s specialists and range of services to map out how 

to drive value from DLT within the enterprise. Additionally, it will include the rapid 
development of an operational DLT network that will enable companies to accelerate their 

blockchain adoption journey. 

“Our strong business momentum means we can invest more resources to focus on a comprehensive 
transformation for our clients who are asking for legacy transformation, quick-hitting digital innovation, 

and industry-focused solutions,” said Chris Wegmann, global managing director of AABG and 
Accenture’s AWS practice. “Our experience has shown that bringing our best talent forward with cross-

team collaboration helps enable a path to success. It’s about combining the power of Accenture and 
AWS to help clients’ acceleration innovation at a time of epic disruption across all industries.”    
  

“The Accenture AWS Business Group provides extensive experience, resources, methodologies, and 
learnings to help clients rapidly deliver business value and innovation,” said Terry Wise, global vice 

president of Channels & Alliances at Amazon Web Services, Inc. “Our customers are asking us to help 
them innovate faster by leveraging new AWS services such as machine learning, artificial intellige nce, 
and analytics.” 

  
To date, the AABG has helped hundreds of clients leverage the full power of AWS. Accenture today 

announced that ETS, the world’s largest private, non-profit educational testing and assessment 
organization, has invested in a cloud migration to AWS to meet its digital transformation goals of 
enabling innovation and driving operational improvements.  

  
Accenture and AWS had been working together for nearly a decade before forming the AABG in 
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2015. The AABG extends that collaboration, helping hundreds of clients with their move to AWS — 
from strategy ideation, to migration, to operation and run — securely and at scale, all powered by 
AABG’s joint investments in world-class accelerators, centers of excellence and digital skills. To date, 

the AABG has trained more than 5,000 Accenture technologists and earned more than 2,100 AWS 

certifications. 

Click here to return to Contents 

 

Accenture Opens Canada Innovation Hub in Toronto to Help Clients Reimagine Their Businesses for 

the Digital Economy 

27 November 2018 

Accenture today opened its new Canada innovation hub in the heart of Toronto’s business and 
technology district to help clients grow, compete and transform in the digital economy.  

  
As part of its investment in Canada, Accenture is also adding 800 new, highly skilled technology jobs by 
the end of 2020 and expanding its apprenticeship program. The apprenticeship program — designed to 

foster inclusive innovation — gives under-represented communities the opportunity to participate in 

digital-economy jobs. 

“It is great to see that job creators like Accenture are getting the message that Ontario is open for 
business,” said Todd Smith, Ontario’s Minister of Economic Development, Job Creation and Trade. 
“Our government is committed to creating an environment where job creators can continue to grow and 

thrive. I congratulate Accenture on this great announcement and thank them for investing in Ontario.” 

The new hub is designed for clients to work side-by-side with their Accenture teams to co-innovate by 
ideating, rapidly prototyping and then scaling new products and services. Accenture starts with humans 

at the heart of every challenge, engaging local and global teams of experts and ecosystem partners to 
leverage the power of innovative and emerging technologies such as artificial intelligence, blockchain 

and virtual agents to solve clients’ most significant challenges.  

“Our experience working with global clients across more than 40 industries has shown that continuous 
innovation is an imperative to succeed in the fast-changing digital economy,” said Julie Sweet, 

Accenture’s chief executive officer — North America. “With our network of innovation hubs, we are 
bringing innovation to our clients’ doorsteps, enabling them to harness the power of emerging 

technologies to transform their businesses.”  
  
Accenture’s innovation hub in Toronto is part of a network of 10 hubs in North America, which are 

connected to more than 100 Accenture locations around the world that seamlessly bring the best of 
Accenture’s global investments and insights to clients on the ground. 

  
Located in the heart of Toronto’s business district in the iconic Scotia Plaza, the new innovation hub has 
an open floor plan designed for collaboration and ideation. Among Accenture’s almost 5,000 people in 

Canada who are driving innovation for clients, there are more than 300 designers, data scientists and 
innovators in the hub.  

  
“Our Canada innovation hub gives our clients the leading edge to evolve in today’s global digital 



CIMdata PLM Industry Summary 

 Page 12 

economy,” said Jeffrey Russell, incoming president of Accenture in Canada. “Our hub will bring the 
very best of our innovation talent together to lead our Canadian clients toward becoming the disrupters, 
not the disrupted.”   

  
Mayor John Tory added, “It’s an exciting time for technology growth in Toronto. The number of 

companies that have invested in the City is a reflection of the access to high quality labour force, a 
committed business community and a government that embraces new opportunities. The Accenture 
Innovation Hub represents a new collaborative approach to business and technology. I’m proud to see 

this hub open in the heart of our city.” 

Click here to return to Contents 

 

Anark and :em engineering methods Partner to Deliver Connected, Collaborative Digital Thread and 

Model Based Enterprise Solutions for EU Based Global Manufacturers 

27 November 2018 

Anark Corporation and :em engineering methods AG (:em AG), a provider of PLM technologies, 
announced today that :em AG is now a strategic reseller, implementation, and support partner for Anark 

products in Germany, Austria, and Switzerland, and an Anark Marketing Agent for all of Europe. 

This strategic partnership brings together: em AG’s deep expertise and industry leading track record of 
successful, PLM driven digital transformation deployment, with Anark’s best in class technical ECM, 

Model Based Enterprise (MBE) and visual collaboration software platform. 

Together, Anark and :em AG will enable EU based global manufacturers to connect the Digital Thread, 
empowering more effective and secure communication and collaboration throughout engineering, 

supply-chain, manufacturing, and field service operations based on data continuity. 

“We are very pleased to form this partnership with a world-class PLM solution provider like :em AG, 
which will be a critical component of Anark’s EU expansion strategy,” said Stephen Collins, co-founder 

and CEO of Anark Corporation. “The move toward smart, connected, and model-based digital processes 
has provided our global manufacturing customers with truly transformative performance benefits, and 
expanding Anark’s sales, implementation, and support capacity through our partnership with :em AG 

will enable us to better serve the European engineering and manufacturing community as a whole.” 

The Anark ECM platform enables OEMs and their suppliers to transform, publish, and manage critical 
engineering, manufacturing, and operational data into role-specific 3D PDF documents and HTML5 
web content to empower connected, information-rich data exchange and collaboration on virtually any 

desktop, mobile, or wearable device along the Digital Thread. 

Anark’s solutions also provide the most advanced and complete support for powerful, standards-based 
MBE processes, which enable manufacturers to come to market faster, with higher quality products, at 

substantially reduced costs. 

“We are looking forward to bringing Anark’s best in class ECM software platform to the European 
market,” stated Dr. Sven Kleiner, co-founder and COO of :em engineering methods AG. “The strategic 

partnership between Anark and :em is based on Anark’s production-proven platform, and a team of 
excellence for PLM and ECM that will introduce and successfully deploy MBE-enabled digital 

processes for our customers. With this partnership, and the corresponding extensive expertise, we will 
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deliver 3D/Digital Master, Technical/Digital Data Packages (TDP/DDP), and advanced technical ECM 

capabilities for innovative manufacturing enterprises throughout Europe.” 

Click here to return to Contents 

 

Aras Announces $70 Million Investment Led by Goldman Sachs to Accelerate Growth 

29 November 2018 

Aras today announced a $70 million minority investment led by Goldman Sachs Private Capital 

Investing group with participation from Silver Lake Kraftwerk. The Series D round of growth equity 
will support Aras’ expansion of global operations and rapid growth of its open PLM platform through 
in-house development and technology acquisition. As part of the transaction, Hillel Moerman and 

Holger Staude of Goldman Sachs will join Aras’ Board of Directors as a board member and as an 

observer, respectively. 

Aras is disrupting the industrial software markets for PLM, maintenance, repair, and overhaul (MRO), 
and quality management systems (QMS). The company’s open software platform enables the world’s 

largest manufacturers to digitally transform their enterprise. 

“At Goldman Sachs, our focus is on high-growth companies with significant barriers to entry, leading 
technology, and experienced management teams –these characteristics drove our interest in Aras,” said 

Hillel Moerman, Head of Private Capital Investing, Goldman Sachs. “Globally, industrial businesses are 
wrestling with the transition to the digital era, whether refreshing mission-critical enterprise applications 
or positioning themselves for new opportunities. Aras’ innovative software platform enables them to 

execute digital transformation projects.” 

Aras announced a $40 million investment round last September led by Silver Lake Kraftwerk with 
participation from GE Ventures. Since then, Aras has completed strategic acquisitions to grow its 

applications suite with the additions of Impresa MRO for in-service assets and Comet SPDM for 
simulation management; expanded global operations with offices in the United Kingdom and Italy; 

doubled office footprint at its U.S. headquarters, and grown global employee headcount by more than 50 

percent.  

“Aras continues to transform the market and deepen its relationships with leading manufacturing 
enterprises,” said Martin Fichtner, Managing Director of Silver Lake Kraftwerk. “Aras has executed on 
acquiring innovative functionality to accelerate growth and on expanding its global footprint. We are 

very excited to welcome Goldman Sachs as a new investor and to expand our own investment in Aras.” 

Peter Bilello, President, CIMdata said, “Aras has shown the ability to support some of the world’s 
largest manufacturers and their complex use cases, as well as to use outside investment to effectively 

scale its operations and capability. This sizable investment provides further validation of the company’s 
business model and the confidence the market has in Aras Innovator, Aras’ product innovation platform, 

and its ability to enable an organization's digital transformation and deliver strategic business value.” 

Peter Schroer, CEO and Founder of Aras, said, “This funding round with Goldman Sachs PCI enables us 
to move forward rapidly on multiple fronts and deliver the critical capabilities our customers need to 

innovate and transform their operations. We view this additional capital as another positive step forward 

for our entire open PLM community so that we can deliver capability faster, on a larger scale.” 
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In addition to Silver Lake Kraftwerk, other participants from the Series C Silver Lake Kraftwerk-led 

funding round, including GE Ventures, have continued their investment in Aras in this round. 

Click here to return to Contents 

 

AVSystem Joins the PTC Partner Network to Pair the Coiote IoT Device Management Platform with 

PTC’s ThingWorx Industrial IoT Platform, Enabling Efficient Management of “Things” Over 

LwM2M 

28 November 2018 

AVSystem announced today that it has joined the PTC Partner Network and will participate in PTC’s 
Complement Engagement model. Companies join the PTC Partner Network to help them innovate with 

leading technologies, collaborate with the right partners and customers, and capitalize on digital 
transformation opportunities. Technology companies participating in PTC’s Complement Engagement 

model get the chance to have PTC validate their products’ interoperability with the ThingWorx® 
Industrial IoT platform and offer those products on the PTC Marketplace, the premier online exchange 

for Industrial IoT solutions. 

PTC has validated the interoperability between Coiote IoT Device Management and the ThingWorx 
Industrial IoT platform. The Coiote IoT Device Management platform is a comprehensive platform, 

built for managing and controlling IoT devices with the use of OMA Specworks’ LightweightM2M (a 
standard device management protocol), which enables users to quickly deploy new IoT solutions for 
various industries. The platform’s high flexib ility capabilities enable easy integration with other 

platforms such as Coiote IoT Data Orchestration or, as in this case, the ThingWorx Industrial IoT 

Platform. 

The Coiote IoT Device Management Extension, which is now available on the PTC Marketplace, 
provides a bidirectional LwM2M Proxy for IoT devices, enabling users to easily and efficiently manage 
things within the ThingWorx Industrial IoT Platform via the LwM2M protocol. Using the LwM2M 

standard enables interoperability as well as readiness for new technologies such as NB-IoT, LTE Cat 1 

or LoRa. 

“In order to bring added value to the market, it is crucial to create IoT ecosystems made up of leaders in 
various fields, as well as innovative tools that drive industry standards. Delivering all important aspects 
of LwM2M device management on the ThingWorx Industrial IoT Platform is yet another example of 

how AVSystem is expanding its IoT ecosystem. What’s more, using a single standard for telemetry 
reduces the fragmentation of technology, thereby enabling the accelerated development of IoT systems,” 

says Wojciech Czech, CTO at AVSystem. 

Click here to return to Contents 

 

Capgemini Releases Open Data Maturity in Europe Report 2018 

19 November 2018 

Capgemini Invent published the fourth annual report measuring the state of play of Open Data in 
Europe. The “Open Data Maturity in Europe Report 2018: New horizons for Open Data driven 



CIMdata PLM Industry Summary 

 Page 15 

transformation” records the different speeds at which European countries are moving in their Open 
Data-driven transformation and the different priorities they have set to enable this progress. The report 
was requested by the European Commission within the context of the European Data Portal and 

coordinated by Capgemini Invent[1]. 

The 2018 report provides an updated methodology to measure Open Data maturity across Europe. It 
introduces two new dimensions this year – impact and data quality – to complement the policy and 
portals dimensions assessed from 2015 to 2017. With this update, the landscaping exercise aims to 
achieve a deeper granularity in its assessment of Open Data maturity and to better capture its different 

facets. The 2018 benchmark also aims to incentivize national governments to take measures to boost 

Open Data efforts in new strategic areas. 

Europe is not yet reaching its full potential 

With an overall maturity score of 65%, the report reveals that Europe is not yet reaching its full 
potential. The assessment of the four dimensions shows a mixed picture, with areas of very good 

progress – such as the policy dimension – and areas in which action is still needed to ensure that 

countries remain on track towards achieving the goals set at European level. 

“We see maturity in the varying speeds and challenges that we’ve assessed and measured this year,” said 
Gianfranco Cecconi, Principal Consultant at Capgemini Invent managing the European Data Portal on 
behalf of the European Commission.  “It is an illustration of how the European countries are striving to 

meaningfully move beyond the basics, such as the right policy and the right portal, to deliver consistent 

and sustainable impact.” 

In terms of policy maturity, an overall maturity of 82% was achieved in the EU28 in 2018, indicating the 
EU Member States have developed a solid foundation in terms of their Open Data policy frameworks. 
Against this solid foundation, countries are now setting new focuses: less mature Open Data countries 

chose to take the natural next step and focus on modernizing their national portals; the more advanced 
Open Data countries have now shifted to actions to increase the quality of data publication. In Europe’s 

top performing countries, such as Ireland, Spain and France, the focus is on monitoring and capturing 

the impact derived from Open Data reuse. 

Prioritization now needs to shift to the impact of reusing Open Data 

The report concludes by underlying the need for more strategic action to enable faster progress at a 
national level and the urgency to develop a strategic awareness around Open Data reuse and impact. 

Demonstrating such impact will remain the main challenge for national Open Data decision makers. At 
the same time, demonstrating impact remains pivotal to sustaining the required political leadership, 

enabling further data publication and the fostering of a more intense reuse of available data. 

“The EU countries needs to step up the game in order to reap the expected benefits from open data. 
Targeting certain priority domains to capture and demonstrate the impact will be key. Incentivizing 

high-quality data publication and understanding how to maximize the reuse of Open Data will also be 
pivotal to capturing impact in these domains,” concludes Dinand Tinholt, Vice President and EU Lead at 

Capgemini Invent. 

The countries covered by this assessment include the EU28 Member States, as well as the EFTA 

countries: Iceland, Liechtenstein, Norway and Switzerland. 

Click here to return to Contents 



CIMdata PLM Industry Summary 

 Page 16 

 

Content Analytics Continues Growth, Expands to Arlington, Virginia 

27 November 2018 

Less than two months after being selected by Walmart as an official Content Syndication partner, San 
Francisco-based Content Analytics Inc. is expanding and adding a presence in Crystal City, the 

neighborhood of Arlington, Virginia home to Amazon's new National Landing development. 

"Our expansion into Arlington will allow us to further relationships with East Coast-based industry 
leading brands and e-commerce retailers both large and small," said David Feinleib, CEO and founder of 

Content Analytics. "Additionally, the Eastern time zone coverage will enable us meet the needs of 
international partners knocking on our door. We have had continued record growth this year, and we are 

excited to work with partners to exceed their e-commerce expectations." 

Feinleib continued, "We took notice of Amazon's announced opening of a second headquarters at 
National Landing in Arlington. Based upon our own diligence and work with the Arlington Chamber of 

Commerce, we agree it is a location well-suited for leading technology companies to grow." 

Content Analytics, the only end-to-end e-commerce management platform, provides best-in-class 
product information management (PIM), item setup and rich media capabilities. In addition to the recent 
announcement of the Walmart partnership, the company has established successful relationships 

delivering content for major brands like PepsiCo, P&G, Mattel and others. 

"Content Analytics' expansion to Arlington is an immediate example of quality, innovative start-ups 
following in Amazon's wake," said Kate Bates, President & CEO of the Arlington Chamber of 

Commerce. "This announcement is further confirmation that Arlington's infrastructure, talent and 

business climate meet the needs of a diverse economic base, including companies large and small." 

"We welcome Content Analytics' decision to open in National Landing and their immediate embrace of 
the Arlington business community," said 2018 Chamber Chair Lindsey Rheaume of EagleBank. "As a 
leading and successful software start-up in the analytics space, the company will add to the dynamism of 

Arlington's economy. Our members look forward to the opportunity of having Content Analytics join 

our community." 

Recently, Content Analytics experienced its tenth consecutive quarter of 100 percent-plus year-over-
year growth and increased its annual recurring revenue by nearly 700 percent. The company's solutions 
are in use by many of the world's leading brands. This includes PepsiCo, whom they helped accelerate 

the time it takes to get new items setup and online from several months to under 48 hours. 

To facilitate expansion into Arlington, Content Analytics is partnering with Arlington-based CEU 
Advisory Group. Offered Feinleib, "CEU Advisory Group has unique corporate technology experience 

gained in Silicon Valley, San Francisco and Arlington. We look forward working with them to help us 

grow in Arlington." 

Click here to return to Contents 

 

HPE Releases Video Describing Their Approach to the Circular Economy 

20 November 2018 
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Designing out waste and maximizing the value of resources throughout the product lifecycle is key to 
the Circular Economy approach at HPE.  
HPE is committed to applying the principles of the circular economy to the entire IT industry. It’s a 

method that looks at the entire lifecycle of a solution, from how it’s built to how it’s used to what to do 
with it when it’s done. 

To learn more about HPE’s approach to the Circular Economy, please visit 

https://www.youtube.com/watch?v=ox-QNDBoguU 

Click here to return to Contents 

 

Klika Tech Named an Amazon Web Services IoT Core Service Delivery Partner  

28 November 2018 

Klika Tech, a U.S.-based developer of global Internet of Things (IoT) products and solutions, announced 

that during AWS re:Invent 2018 the company was named an Amazon Web Services (AWS) IoT Core 
Service Delivery Partner as part of the AWS IoT Service Delivery Program, and further achieved the 

AWS Service Delivery designation for AWS IoT Core. 

The designation was delivered as part of AWS’s introduction of the AWS Service Delivery designation 
for AWS IoT Core during AWS re:Invent 2018. AWS noted that achieving the AWS IoT Service 

Delivery designation for AWS IoT Core differentiates Klika Tech as an AWS Partner Network (APN) 
member that provides specialized, demonstrated technical proficiency and proven customer success in 
delivering AWS solutions. To receive the designation, APN Partners must possess deep AWS expertise 

and have proven ability to deliver solutions seamlessly on AWS. 

“Klika Tech is honored to be working alongside AWS during this introduction of the AWS IoT Core 
Service Delivery program, and we are excited about the next-level IoT products and solutions we are 

going to continue developing with customers,” said Gennadiy M. Borisov, Klika Tech President and 

COO. 

Klika Tech’s efforts to develop IoT products and solutions for customers in North America, Europe and 
APAC previously elevated the company to Advanced Consulting Partner status in the APN. Achieving 
the AWS Service Delivery designation for AWS IoT Core further underscores Klika Tech’s ability to 

help customers develop market-ready products and solutions by leveraging the agility, breadth of 

services, and pace of innovation that AWS provides. 

AWS is enabling scalable, flexible, and cost-effective solutions from startups to global enterprises. To 
support the seamless integration and deployment of these solutions, AWS established the AWS Service 
Delivery Program to help customers identify APN Consulting Partners with deep expertise in delivering 

specific AWS services. 

Click here to return to Contents 

 

Minerva’s Electronic PLM powers the growth at North Sea Electronics  

22 November 2018 

The successful Norwegian start-up company North Sea Electronics improved their product-related 
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processes and increased time to market by implementing Aras Innovator and Minerva Electronic PLM 

into their workflow. 

Founded in 2007, North Sea Electronics specialize in development of high temperature electronics for 
downhole applications and subsea installations. Their products are used especially by companies in the 

Oil & Gas industries.  

After a few years of organic growth at North Sea Electronics, the demand for their products increased. 
As the production volume also increased, the management realized the need for a system that could 

manage product revisions and documentation in a more structured and professional way. 

Among the challenges were: 

• No efficient document management, including revisions and track changes  

• Complicated and time-consuming review process for product design 

• Inefficient collaboration and control processes 

Aleksander Jazdzyk, COO of North Sea Electronics explains further, “It became challenging to keep 
track of the latest documentation revisions because all of our documentation was stored in files and 

folders on a server. Our BOM’s (Bill of Material) was kept in spreadsheets. The way we stored our data 
was neither safe nor easy to navigate in. Everybody with access to the server could easily change the 

data, and then the original data would be lost forever.”  

Aleksander Jazdzyk and continues, “We saw a clear need for a revision and approval system with the 
possibility to come back to revision at any given time. Also, we needed to streamline the production, for 

example generate production files automatically from the design and not having to assemble various 
files from various places like bills of material here and mechanical CAD drawings there. We wanted to 

have everything in one place, press a button and get a zip file generated.” 

Next step was to find a fitting solution to their need 

We just googled “open source PDM” and found Aras’ website. We read about Aras Innovator and 
downloaded the software and tried it. We liked it and decided that it was the solution for us. We knew 
that we needed an implementation partner. The closest partner was Minerva in Denmark, so naturally we 

asked them for help,” says Aleksander Jazdzyk, COO at North Sea Electronics. 

To read more, please visit https://minerva-plm.com/customers/electronic/north-sea-electronics/ 

Click here to return to Contents 

 

Minerva Group expands with new office in Sweden 

30 November 2018 

Minerva Group, Aras Certified Gold implementation partner and developer of Aras Innovator-solutions 
for the medical device and electronic high-tech industries, is pleased to announce the opening of a new 

office in Stockholm, Sweden. 

 “This office is a real benefit for our existing customers and as well as new customers. It will strength 

our position as the leading Aras implementation partner in the region. Over the last couple of years, we 
have seen an increased demand for our products and services from Swedish companies. We are amongst 
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others assisting the biggest Swedish companies such as NEVS, Fingerprint, Mycronic, SAAB and 
MacGregor in their digitalization journey. The growing demand requires more feet on the ground, and 

more office space to facilitate the growth,” says Asger Thierry, CEO & founder of Minerva Group. 

Historically, Sweden has been an important market for Minerva since the company was founded in 
1995. Recently, the Minerva has experienced a massive interest as well as demand for its products and 

services in the region. By opening a new office in Stockholm in the heart of Sweden, Minerva will be 

able to support existing customers as well as the growing demand. 

With the expansion of the office, Minerva is looking for new hires in both the Stockholm and 

Gothenburg area. To learn more, please visit https://minerva-plm.com/job- listing/ 
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Events News 

CACI to Showcase Solutions at CDCA Defense Summit That Advance U.S. Navy and Marine Corps 

Modernization 
27 November 2018 

CACI International Inc announced that it will showcase solutions to support the U.S. Navy, Marine 
Corps, and Joint Community at the Charleston Defense Contractors Association (CDCA) Defense 
Summit on December 5-6, 2018 in Charleston, SC. The annual conference brings together government 

and industry experts for collaborative discussions on defense technologies focused on C5ISR, 

information warfare, and cyber security. 

At the conference, CACI will showcase a suite of innovative electronic warfare capabilities that enhance 
warfighter effectiveness and survivability in today’s multi-domain battle. The company will also 
demonstrate how its artificial intelligence and deep learning capabilities enable large-scale automation to 

speed decision-making. CACI enterprise product lifecycle management tools to collect, aggregate, and 

visualize platform performance data will also be featured. 

For more information, visit CACI at booth 301 at the conference or 

at http://www.caci.com/events/2018/cdca. 
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DeSL Brings PLM and Color Solutions to ReMode and NRF 

28 November 2018 

DeSL is set to exhibit at an upcoming trade show event in the United States, National Retailer 
Federation (NRF), and recently exhibited at ReMode. In exhibiting at each event, DeSL aims to inform 

and educate attendees on the benefits of PLM and Color Lifecycle Management in the supply chain. 

ReMode is tagged as the premier event for disruptive and sustainable fashion. The theme throughout the 
conference is sustainability and innovation in the fashion industry. ReMode had over 150 confirmed 
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speakers with a wide range of expertise. The speakers are made up of CEOs and senior executives from 
retailers, fashion brands, investors, and sustainability experts. DeSL joined other innovators at ReMode 

in an effort to increase sustainability through software.  

NRF 2019: Retail’s Big Show is the nation’s largest retail conference, with the anticipation of over 36 
thousand attendees. The multi- level conference is focused on how businesses of any size can make a 

lasting impact on the consumer. DeSL made the decision to exhibit in order to meet with current and 
future clients, conduct demos, and network. NRF is held January 13-15, at the Jacob K. Javits 

Convention Center in New York City. DeSL will be at Booth 805. 

Click here to return to Contents 

 

Financial News 

ESI Releases Q3 2018 Results 
27 November 2018 

Third-quarter 2018 sales 

Commenting on the results, Alain de Rouvray, Chairman and Chief Executive Officer of ESI Group, 
said: “The good sales performance delivered in Q3 2018 reflects the expected reversal of the trend 
compared to the first semester. This highlights the increased deployment of our virtual prototyping 
solutions for achieving the ‘zero real test’ and ‘zero real prototype’ objectives of our customers and 

partners in their digital transformation towards the Industry 4.0. The trend is especially apparent in the 
automotive sector where our Hybrid TwinTM solution offers major productivity levers in the context of 

the shift to the smart factory. In this context, the continued investment of our historic customers in our 

disruptive solutions is a concrete vindication of our transformation plan.” 

Strong performance in Q3 2018 

Q3 2018 sales at current exchange rates grew by a solid 12.2% year upon year to €28 million. There was 
a small positive currency effect of €0.2 million during the period due to the slight appreciation of the 

yen against the euro. 
Revenue from Licenses jumped by an impressive 15.9% at current rates to €20.6 million, notably 
reflecting the impact of repositioning of a renewal contract, advanced from 4th to 3rd Quarter, in the 

Americas area for an amount of approximately €1.7 million.  
Revenue from Services was up by 2.9% at current exchange rates to €7.4 million, reflecting slight 

increases across all service categories.  

  

Strengthening of installed base 

The good third-quarter performance offset the commercial slowdown in the first-half. Sales for the first 
nine months of the year came in at €81.2 million, up 5.3% at constant exchange rates compared to the 

previous year. The Services business reported a slight 1.8% drop in sales to €21.2 million (at constant 
exchange rates). Revenue from Licenses grew by 8.0% year-on-year to €60 million (at constant 
exchange rates). New Business fell by 2.8% at constant rates. It is also worth noting the good repeat 

business performance over the period which grew by 13.1% at constant rates, with a high repeat rate of 
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88%.  
Licenses Business in Europe reported a satisfactory performance over the period (+7.4% at constant 
exchange rates), supported by extensive expertise and consolidated strategic partnerships. The Americas 

area posted exceptional but conjunctural growth in Licenses of 22.2% at constant exchange rates, while 

the Asia region returned to a growth in Licenses of 3.4% at constant exchange rates. 

 

Our strong installed base is a gauge of trust 

ESI’s historic customers have increased their deployment of the Group’s solutions over the first nine 
months of the year. Overall the automotive industry is driving the growth with the significant 
strengthening of existing collaborations. Business was also brisk in the energy and defense sectors. 

ESI’s solutions, recognized within the ecosystem, support the digital transformation of manufacturers, 
such as the remarkable contracts and partnership mentioned below for example and announced during 

the 3rd quarter:  

• FCA LATAM (Fiat Chrysler Automobiles Latin America) opted for the virtual reality ESI 
IC.IDO solution to meet the challenges of the Industry 4.0 and enhance its manufacturing 

processes.  

• The French Directorate General of Armaments (DGA) chose the system modeling solution 

SimulationX to create a digital alternative to bench testing aircraft engines in flight conditions. 

• Fives and Michelin, through the joint venture AddUp, has teamed up with ESI to develop a 

disruptive solution in metallic 3D printing that combines productivity and performance 

objectives.  
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Implementation Investments 

Bombyx Welcomes Rekucci to their Platform 

14 November 2018 

The brand Rekucci started in 2014 – with a simple idea about doing things differently. With over 20 
years of experience in a traditional retail market, serving brick and mortar retail giants, Rekucci 
recognized that things needed to change, along with themselves. In 2014, armed with their mission 

statement – making comfortable, affordable, well-fitting garments – Rekucci was born, immediately 

started selling online, and have never looked back. 

“As we continue to grow, we are always looking to the future and perhaps more than most, we couldn’t 
do what we do without embracing technology. At the very beginning of our story we developed our own 
ERP system in order to stay competitive on multi-platform sales channels, but we struggled to find a 

suitable PLM system.”  Like many brands looking into the adoption of a PLM system they went about 

creating a Wishlist of key functionality their system needed to incorporate.  

“On our wish list was something that felt intuitive, clean, and easy to use [however] what we were 
shown was not only expensive, but complicated, overly packed with features we would never use, and 
seemed to be built by programmers who had never designed a garment or created a tech pack in their 
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life.”  

Rekucci found that with some of the bigger, more cumbersome systems it was apparent that working a 
PLM system would become it’s own job entirely. As a small team they wanted things to be simple, fast 

and help do jobs better – what everyone looks for in IT systems designed to assist a business.  

This is when they came across Bombyx PLM. Bombyx was born from the desire and need for a PLM 
system that can be used by businesses of every size in a time efficient manner by all those that 

contribute to the production of apparel, footwear and accessories.  

“We like things clean, and we like things simple, because the world of fashion and garment 

manufacturing is complicated enough.” – Lucy Blackley, founder of Bombyx PLM.  

Bombyx is not only user friendly, but affordable to all levels. With brands demanding an ever-increasing 
reduction on the cost price of their orders, Bombyx want to ensure that all brands, no matter the size, 
have access to the same core tools that are available to companies of a larger scale. “This is why 
Bombyx was born, and why we have decided to ensure all price plans have access to what we like to call 

‘essential features’.”  

Whether a smaller brand or a large multinational, Bombyx can help. Bombyx provides a scalable service 
helping facilitate business growth and development, allowing brands to grow to the same scale as the 
larger companies they aspire to be. By significantly reducing the amount of admin created throughout 
the product lifecycle Bombyx enables each employee to concentrate on the fantastic products they want 

to develop for their customer/client base.  

“The demonstration was wonderful. From our introduction the program seemed like everything we 
imagined a PLM should be, and actually looked and felt much like trend forecasting sites we were 
already using. It was very exciting to see something that matched our expectations of how things should 
be, and a pleasure to deal with someone who ‘speaks our language.’ And this is why we ultimately felt 

comfortable and chose to sign on with Bombyx PLM.” 

Following the initial signup and registration of the Rekucci design and merchandising teams, CEO of 
Bombyx Lucy said “Since the initial onboarding of Rekucci, they were keen to get the most from the 
system as soon as possible.Rekucci invited us over to their headquarters in Montreal, Canada to initiate 
and assist with the process of uploading a large volume of tech packs and assisting their design and 

merchandising teams on using the PLM system. We really wanted to see how well the system was 
received, and as a brand new to the world of PLM it was great seeing how they interacted with the 

system and how easy it was for them to do what they wanted. We’re looking forward to working with 
new brands that are scaling such as Rekucci and excited to see the positive effect Bombyx has on their 

business growth.” 
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ETS Selects Accenture for Transformation on the Cloud to Help Drive Innovation 

27 November 2018 

ETS has selected Accenture to build, migrate, and manage its cloud environment. 
  
ETS has partnered with Accenture for its journey to cloud in order to address its digital transformation 
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goals of enabling innovation and driving operational improvements. Specifically, the non-profit 
organization is now aiming to bolster its mission to help advance quality and equity in education by 
providing fair and valid assessments, research and related services through increasingly innovative 

solutions and products. 
  

ETS has decided to migrate to Amazon Web Services, Inc. (AWS) and entered a multi-year contract 
with Accenture to provide end-to-end management of its AWS cloud environment. The agreement is to 
provide ETS with cost optimization and billing management, which is enabled by Accenture’s flagship 

cloud management service Accenture Prime. ETS will use Accenture to procure cloud capacity, manage 
its migration to the cloud and support its cloud environment. 

  
“The success of our innovation agenda depends on how fast we can pivot our services to positively 
impact the future of our products. This is why we have selected Accenture to help us manage and run IT 

differently in the cloud,” said Becky Pfund, senior vice president and chief information officer at ETS. 
“Our move to the cloud will help us deliver new possibilities for using technology to achieve better 

outcomes.” 
  
Michael Liebow, global managing director of the Accenture Cloud Platform, added, “It’s an exciting 

time for ETS because they can now pivot to new technologies in a more cost-effective manner while we 
help them reduce their time to market with a new cloud framework. It’s even more rewarding to know 

that the savings gleaned from our Accenture Cloud Platform will go toward innovative products and 
services to benefit students, educators and academic institutions worldwide.”  
  

Andrew Ko, global education lead at AWS, commented, “We are excited to collaborate with Accenture 
to help ETS go ‘all in’ on its cloud transformation. This transformation will allow ETS to take advantage 

of the agility and innovation that the cloud provides while freeing up resources to focus on what matters: 
the students and educators that rely on ETS services.” 
  

Accenture Prime includes the Accenture Cloud Platform (to govern services across cloud providers), 
cloud consumption services (to provide a consumption-based model), cloud management services (to 

deliver end-to-end management), and cloud optimization services (to extract the benefits of cloud over 
time). Accenture Prime also includes comprehensive cloud security monitoring to help enable near real-
time compliance across the cloud estate. 

  
Accenture’s work for ETS is among the hundreds of clients who have migrated to AWS supported by 

the Accenture AWS Business Group. The AABG combines the resources, technical capability and 
industry knowledge of Accenture and AWS to help enterprises accelerate business value from cloud 

adoption and transformation. 
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FIT Additive Manufacturing Group Adds Four Large-Build 3D Systems ProX® SLA 3D Printers 
19 November 2018 

3D Systems announced that FIT Additive Manufacturing Group, a leading full service solution provider 



CIMdata PLM Industry Summary 

 Page 24 

for additive manufacturing, has installed three ProX® 800 3D printers and one ProX 950 SLA 3D 
printer at its facilities in Lupburg, Germany. The new large-build systems will be used to serve FIT’s 
industrial customer base primarily comprised of companies in the automotive, special machinery, 

aerospace, consumer goods and healthcare industries. 

“We consider 3D Systems SLA solutions to be the gold standard in 3D printing for precision, reliability, 
and material properties – critical factors to meet our customers’ high manufacturing standards,” said 
Carl Fruth, CEO, FIT. “These are complete solutions in every sense, from the 3D SprintTM file 
preparation and management software that comes bundled with the systems to the latest 

Accura® additive materials. For example, we are using the Accura ClearVueTM to produce transparent 
skull models that help surgeons prepare for cranial neurosurgery. Other applications include 3D printed 

automotive parts to test aerodynamics in wind tunnels; durable product prototypes for evaluating fit, 
form, and function; and precision master patterns for vacuum casting. The possibilities are literally 

endless!”  

3D Systems ProX 800 and 950 SLA 3D printers deliver high quality, high resolution parts with superior 
accuracy (+/-45 μm) and surface finish that compares with traditional mold manufacturing. 3D Systems 

engineers designed the Accura materials specifically for the ProX SLA print engines; they include 
polypropylene- like, durable, clear, castable, high-temperature, ceramic-filled composites and other 
advanced materials. Both ProX models feature expanded build sizes to enable the production of large 

parts like dashboards and QuickCast® investment casting patterns in a single piece. The ProX 800 
features a build envelope of 650 x 750 x 550 mm (25.6 x 29.5 x 21.65 in) and the ProX 950 is even 

larger with 1500 x 750 x 550 mm (59 x 30 x 22 in). 

“Our founder and CTO Chuck Hull invented the stereolithography (SLA) process more than 30 years 
ago; since then SLA has more than proven itself as the premiere additive manufacturing technology for 

automotive, dental, medical, entertainment, and other industries that demand durable parts with fine 
details and textured surfaces,” said Wayne Davey, general manager EMEA and India, 3D Systems. 

“Like 3D Systems, FIT Additive Manufacturing Group has a well-deserved reputation for design and 
manufacturing excellence and we are confident that the ease of use, quality output, and oversize build 
capacities of these ProX systems will make them a valuable addition to FIT’s in-house additive 

manufacturing capabilities.” 
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Fournier Group Implements PTC PLM Solutions to Drive Digital Transformation 

26 November 2018 

PTC announced that Fournier Group, a French manufacturer of kitchen, bathroom and custom-made 
storage furniture, has selected PTC’s PLM solution Windchill® for product data management, and 

PTC’s retail PLM solution FlexPLM® to manage the product development process and the development 
stages of all product categories. This deployment will allow Fournier to leverage design department data 
across the entire business, pushing new levels of innovation but also to introduce new collections faster 

between its brands. 

The Fournier Group was founded in 1907 as a family-run cabinet making business. Today, it 
encompasses several brands, including Mobalpa, Perene, SoCooc and Delpha, and designs and 

manufactures kitchen, bathroom and custom-made storage units for a global market. 
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The initial deployment of Windchill will enable Fournier to manage all product data, making product 
information easily accessible and managed during every step of the product lifecycle. Windchill will 
also support complex product configurations, needed by the tailored furniture Fournier manufactures. 

FlexPLM will be deployed early next year to increase efficiency, minimising the need for system 
cutomization and enabling Fournier to manage its ever-growing product portfolio, and giving support to 

not only the next phase of its growth but also to the needs of design, engineering, marketing, product 

line management and operations. 

“We have an exceptional business strategy, which is why we are working on the road to digital 
transformation,” said Pierre Gruffaz, CIO at Fournier. “We initially sought a solution with proven 
capabilities to manage all our product data through one central platform. Windchill was the perfect 

solution. Progress will be taken further when, during the beginning of next year, we will implement 

FlexPLM to help support the growth of Fournier and to manage our complete assortment of products.” 

PTC’s PLM solutions successfully capture, configure and manage product information during every step 
of the product lifecycle, and are also effective in supporting companies initiatives to optimize key 
business processes. Additionally, PTC’s FlexPLM offers line planning, specification management, 

merchandising, and other essential PLM capabilities for managing a retailer’s complete assortment of 

products. 

“The next step to our digital transformation will be to use Augmented Reality to enrich our customers 
experience,” continued Gruffaz. “Windchill, coupled with PTC’s Vuforia, will strengthen our ability to 

show our complete range of products and will reduce our sales cycle.” 

“Digital transformation is the process of fundamentally changing business and product development 
activities to leverage the full scope of digital technologies,” said Damien Lyant, Vice President 
FRABEN at PTC. “Fournier is taking that first step by implementing a solid product development 

solution from PTC as its PLM foundation. We look forward to working with Fournier on its digital 

transformation journey and supporting it in the future as they start to implement an IoT strategy.”  
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Top Italian Team Sportswear Company Macron Teams Up with Centric Software 

27 November 2018 

Macron, the sportswear company based in Bologna, Italy, has successfully implemented Centric 

Software’s Product Lifecycle Management (PLM) solution.  

Macron was established in 1971 and has risen to success over the past two decades as a maker of 
technical apparel for team sports. Sponsoring high profile football teams in top divisions across the 

globe - Lazio, Sporting Lisbon, Stoke City, Nottingham Forest, Real Sociedad, Bruges - Macron is 
ranked by UEFA as the third most popular football brand in Europe and Macron is also making strides 

in the rugby arena, recently sponsoring the Italian and Scottish national teams in the Six Nations 
tournament. Macron’s core business is the production of team wear for amateur sports teams, as well as 
official kits and merchandise for professional clubs. In addition, the company makes athleisure and 

running lines for individual consumers. Macron retails in over 140 own-brand stores and 800 multi-

brand stores worldwide. 

Macron has grown at a rapid pace. Taking just one aspect of their business, Macron sponsored one team 
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in 2001 – their local Bologna FC – and now sponsors 70 professional sports clubs. As Paolo Guizzardi, 

Chief Operating Officer at Macron explains, Macron’s rapid growth has brought challenges. 

“We’re not a standard fashion or apparel company although our smaller lines run on a traditional 
seasonal basis,” he says. “In our core business, team sports, all styles are 4-5 years lifecycle carry-over 
items with a new annual collection of over 100 new styles. Each of the 70 clubs we sponsor has their 

own unique collection each year. We differentiate ourselves from other players in this market by 
offering full customized designs and getting to market twice as fast as our competitors. The biggest 
challenge is to maintain our competitive time to market in the face of increasing complexity and growth 

in our team sports business.” 

Until now, Macron was using a system of Excel spreadsheets, emails and online chat communication to 
organize design, product development and merchandising across its Bologna headquarters, Italian 
distribution center and office in China. Macron outsources production to factories across the world so 

tracking raw material and supplier information was becoming difficult. 

As Guizzardi says, “Information was not shared correctly, completely or on time. Finding information 
was difficult enough in our Italian office, where people are next to each other – imagine how it was for 

our employees in China, 9,000 kilometers and six time zones away! We needed PLM to give us a single, 
unique database, updated in real time, that everyone could use. We also wanted to standardize our 
coding for materials and accessories, rather than relying on people to remember what we used last year. 

With 15,000 SKUs in our catalog for team sports alone, we needed to make it easier for people to 
quickly find exact, reliable information. The push for PLM very much came from the ground – from our 

users.” 

Macron selected Centric PLM after considering several options, pinpointing Centric’s apparel 

experience as a deciding factor in their decision. 

“We’re an unusual business, because unlike a fashion company, our core business is not seasonal,” 
explains Guizzardi. “However, Centric was born in apparel. Making clothing is in Centric’s DNA, and 

we’re a fast-growing sportswear company that needs a long-term partner to change and grow with us. 
Centric is a reliable company that we know will be around to support us for many years to come. When 
we saw the demo, we were very impressed by the fact that Centric requires no customization to suit our 

present needs. We’re more than happy with Centric’s offering as it is and it was possible to implement 

in just 5 months.” 

“We are very pleased to welcome Macron as our latest partner,” says Chris Groves, President and CEO 
of Centric Software. “Macron’s meteoric rise in the world of team sportswear has seen them challenge 
large, established sports brands in Europe and around the world. We’re looking forward to working with 

Macron to support their continued growth with a strong digital platform.” 
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Product News 

CADENAS’ Product Catalogs Integrate Technology from C3D Labs 

29 November 2018 

https://www.manufacturingtomorrow.com/news/2018/11/29/cadenas%E2%80%99-product-catalogs-integrate-technology-from-c3d-labs-/12596/


CIMdata PLM Industry Summary 

 Page 27 

CADENAS and C3D Labs announced their partnership in technology integration.  

The CADENAS download portals PARTcommunity and BIMcatalogs.net provide engineers, architects 
and planers millions of 3D CAD & 3D BIM CAD models of electronic product catalogs from 

component manufacturers. Thanks to the partnership of CADENAS and C3D Labs the download portals 
supports CAD models in the C3D kernel format developed by C3D Labs, by integrating the C3D 

Converter data exchange module into CADENAS' web servers. Designers who use C3D-based CAD 
software can now access models in native format from PARTcommunity and BIMcatalogs.net, and then 
integrate them in their projects without data loss.  

 
CADENAS hosts certified product catalogs from over 700 renowned manufacturers. CADENAS' 

download portals let designers download models and specifications in a variety of exchange and native 
CAD formats, including now C3D.  
 

CAD models in the C3D format are now available for downloading from the following CADENAS 
sites:  

• Renga available on www.BIMcatalogs.net for the architecture and building industries  
• KOMPAS-3D available on www.partcommunity.com for mechanical and electrical design  
 

To import models in C3D format, the user's software has to be able to read .c3d files. At present, 
KOMPAS-3D v18 mechanical CAD and the Renga series of BIM applications meet the requirement.  

"We are very happy that we can provide the C3D kernel format because many engineers and architects 
requested it because it is included in CAD software like KOMPAS-3D, says Jürgen Heimbach, CEO of 
CADENAS GmbH.  

"Thanks to our collaboration with CADENAS, Renga and KOMPAS-3D users can now download 3D 
models in the C3D format," says Oleg Zykov, CEO of C3D Labs. "This move will encourage other 

developers who use our C3D Toolkit to implement the C3D file format in their products. Not only can 
designers now get models in C3D format from CADENAS, but they will be able to exchange data 

accurately with each other." 
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Fujitsu Immersion Cooling System Receives Environment Minister's Award for Global Warming 

Prevention Activity 

24 November 2018 

Fujitsu announced that it has received a 2018 Environment Minister's Award for Global Warming 
Prevention Activity (Technology Development and Commercialization) for its Fujitsu Server 

PRIMERGY Liquid Immersion Cooling System, which provides revolutionary energy savings. This 
award recognizes the contribution of the Liquid Immersion Cooling System to overall reduction of 
server system power consumption and CO2 emissions. This marks the second year in a row Fujitsu has 

received this award, and the sixth time overall. 

Going forward, Fujitsu will continue to contribute to mitigating the effects of climate change and the 

digital transformation of its customers by providing highly energy-efficient products and services. 
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Release of Next-Generation 3D Solution from Browzwear Brings Fashion Industry to Next Stage of 

the Digital Transformation 
28 November 2018 

Browzwear announced the release of VStitcher 8.0 and Lotta 4.0. These new versions of their renowned 

3D fashion design software include a variety of new features for an even better user experience. 

“We are proud of the work put into this release and our team is excited to unveil some features that we 
know will change the way designers are currently working,” said Lena Lim, Browzwear Chief 

Commercial Officer. “Now, more than ever, designers will be able to produce digital garments that look, 
drape, fit and move almost exactly like real physical garments. Using 3D garments shortens time to 

market and significantly reduces wasted resources including budget and materials for a better bottom 

line and a cleaner environment.” 

Some of the most significant new features include:  

• Integrated Ray Trace Engine to seamlessly access Ray Trace renderings 

• Cloud rendering service, allowing automation of render pipelines 

• High quality photorealistic fur images and other complex materials 

• Adjustable smart shoes that work with multiple avatar shapes and types, and can be used in 

various poses and animations 

• Drag and drop smart zippers and buttons that can be shared and distributed as a complete asset 

package 

• GIF animations and turntables to easily export and share online 

• Advanced animation plugin to evaluate true-to-life fit in motion and render in ray trace - all in 

one place 

In addition, users will enjoy the ability to import assets from online and cloud-based asset management 
systems into a new asset library, or connect their own libraries with the Browzwear Open Platform. 

More details about these and other new features can be found on the Browzwear blog. 

“We’ve made impressive advances with the simple and powerful user interface for an improved user 
experience,” said Avihay Feld, Browzwear Chief Product Officer. “Our 8.0 release delivers enhanced 

end-to-end workflow leveraging VStitcher and Lotta from cutline design to manufacture, and tools like 

these that close the digital workflow loop is what we aim to deliver to our customers.” 

The company recently hosted a series of multi-language webinars to introduce their customers to the 
newest features. To access a recording of one of the informational webinars, click to choose English or 

Mandarin. 
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